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Abstract 

Sulphur, Nevada is an abandoned mining settlement in northwestern Nevada that was 

settled in the early 20
th
 century.  Archaeological work conducted at the site in 2009 and 

2010 revealed the presence of an unusual number of beauty-related artifacts, including 

artifacts related to skin and hair care. These artifacts suggest a significant use of 

cosmetics by former residents.  Cosmetics and other beauty aids represent an important 

marker for cultural change, particularly in the early 20
th
 century, when changes in 

cosmetics use reflected changing values regarding gender and identity.  In the context of 

gender theory and world systems theory, cosmetics provide insight into how Sulphur 

residents responded to and connected with the larger world.  The cosmetics discovered at 

Sulphur demonstrate that Sulphur residents were aware of and participated with the 

outside world, but did so according to their own needs. 
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Chapter 1: An Introduction to Sulphur 

 

 While conducting fieldwork at the town site of Sulphur in the summer of 2009, I 

observed an abundance of milk glass fragments from various cold cream and 

mentholatum jars. After colleagues told me that the number of artifacts was unusual for 

this type of site, I decided to do a small research project identifying some of the jars 

found at the site. This proved more difficult than anticipated, as I quickly discovered that 

very little information on this type of artifact existed. What information I did find came 

primarily from glass and bottle collecting books. This dearth of data regarding cosmetic 

artifacts inspired more in-depth research and became this thesis project. 

 This project seeks to better understand how cosmetics, as a category of artifacts, 

provide insight into the lives of past people. I examine the significance of cosmetics in 

understanding the town of Sulphur, a small mining and railroad community from the 

early to mid twentieth century. As a single category of artifacts, cosmetics provide 

evidence of Sulphurôs relationship with the outside world and highlight how residents 

reacted to the prevailing cultural ideals of the day. My research provides a possible 

framework for understanding cosmetics in archaeology. 

This thesis is divided into six chapters. This first chapter includes a short history 

of the town of Sulphur based on information gleaned from both primary and secondary 

sources. Chapter two details the theoretical background, research design and 

methodology of the project. Chapter three discusses the history and development of the 
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cosmetics industry, including the significance of advertising and gender. As advertising 

played a critical role in the cosmetics industry, I included newspaper advertising in my 

analysis, and the results for this are presented in chapter four. Chapter five concerns the 

artifacts themselves. It first presents the artifacts found and their identification.  In this 

chapter I include a discussion on significance in the artifactsô distribution across the site, 

using GIS-based analysis. I state my conclusions in chapter six. 

 

A Brief History of Sulphur, Nevada 

 ñSeemingly the palette of nature ï where the great artist daubed her colors, as she 

prepared to paint the deserts and the hills ï where nature has displayed her charms in a 

striking manner, striking even for the west ï about which years and men have woven 

strange tales ï that is Sulphur.ò (Humboldt Star 1926b) 

 This quote is one description of the area around a small railroad town of Sulphur, 

Nevada. Today the site is abandoned, a pit stop on State Route 49 between Winnemucca 

and Gerlach (Figure 1). It is a desolate area, located along the northwestern flank of the 

Kamma Mountains on the eastern edge of the Black Rock Desert, in a region that is flat 

and waterless. The only human activity comes from the occasional picnicker and the 

nearby Hycroft gold mine. Yet at one time, Sulphur was a thriving community serving 

the local sulphur mines and railroad. Not only did it serve as a home for sulphur miners 

and railroad workers, it also became a community for the surrounding mining district, 

variously known as Black Rock, Rosebud, Sulphur, or Rabbithole. 
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 Most of the available records for the area focus on the mines themselves, as these 

had a longer lifespan than the town, dating to as early as the 1860s. Sources on the mines 

include newspaper articles, deeds, mining claims, and mining histories for the area. When 

the Sulphur townsite is mentioned, it is as an aside. Information on the town must be 

gleaned from mining records and additional sources including additional newspaper 

articles, census records, and oral histories as well as secondary sources such as county 

and state histories. In the pages that follow, I detail a short history of the site, beginning 

with a discussion of mining activity in the area, followed by information about the actual 

town site. 

 

The Mine 

 In order to understand the town site of Sulphur, it is necessary to know about the 

areaôs mining activity. Most of the recorded information concerns the mines which, along 

with the railroad, were the primary reason for the settlementôs existence. The town of 

Sulphur itself did not come into existence until the early 1900s, yet mining activity and 

settlement of the area dates much earlier. Before Euro-Americans arrived in the area, 

Native Americans lived in the region. Many prehistoric artifacts can be found in the 

Black Rock Desert. One newspaper article mentions the numerous flint and obsidian 

arrowheads ñplentiful about the claims.ò (Humboldt Star 1926b). According to local lore, 

it was a Native American who first brought minersô attention to the deposits in the area. 

A Paiute traded the sulphur deposits to prospectors F. J. McWorthy and J. W. Rover in 

1869 in exchange for a horse and saddle he apparently never received (Paher 1970: 153). 
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Deposits may have already been discovered in the area, however, as a sulphur mine about 

two miles from Humboldt House was mentioned as early as 1863 (Humboldt Register 

1863). Humboldt House was a train and stage station for the Central Pacific Railroad, 

located between Sulphur and Lovelock (Paher 1970: 130).  In 1864 this early sulphur 

mine was visited by the German mineralogist Professor W. Breickner, who declared it 

ñthe greatest wonder of this countryò (Humboldt Register 1864). 

 By the 1870s, sulphur mining had increased, with additional discoveries near 

Rabbithole Springs claimed and operated by Theodore Hale and C. S. Wright (Silver 

State 1875a) (See Table 1 for a timeline of mine ownership). Early sulphur discoveries 

brought attention to the region, but even greater notoriety was achieved by the infamous 

murder of J. N. Sharp. Sharp was a partner and employee of F. J. McWorthy and J. W. 

Rover, the original prospectors (Silver State 1875b). Rover was accused of murdering 

Sharp, then dismembering and burying the body. Although Rover claimed innocence, 

instead accusing McWorthy, he was eventually hanged after a sensational trial (Rocha 

2007, Silver State 1875b).  The ghosts of both Rover and Sharp were later reported to 

haunt the mines (Humboldt Star 1926b). McWorthy continued mining in the area for 

some years. He remained clear of involvement in the murder, although he was later 

charged and acquitted of assault in a separate case (Silver State 1875e).  

 Another legend in the mines relates to the early presence of Chinese miners. 

According to local lore, in the mineôs earliest days, a cave-in trapped a number of 

Chinese miners. Rather than attempting rescue, the unidentified mine operators chose to 

leave the miners buried and the miners added to the ghosts haunting the area (Humboldt 
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Star 1926b). Tales of haunting persisted, continuing to be told by residents decades later 

(Humboldt Star 1926b, Venable 2006a, 2006b).   

 Sulphur mining continued in the area through the twentieth century, with the 

mines changing hands frequently. Mine property from multiple claims was sold and 

leased a number of times, by a variety of firms, over the decades (Table 1). Activity 

continued intermittently through 1929, when sulphur mining ceased for most of the next 

decade (Vanderburg 1988: 50-51). Eventually sulphur mining was abandoned altogether, 

in favor of more profitable gold and silver mining. Today, the original mine site is now 

the open pit Hycroft gold mine.  

 Other minerals were discovered and extracted in the area. Alunite was known in 

the area as early as 1900, but began to be mined more extensively in 1917. Alunite never 

became as significant as sulphur, however, and by 1938, only about 500 tons had been 

shipped. In 1908, silver was discovered south of the sulphur deposits near the area known 

as Devilôs Corral (Figure 2). The largest silver mine, the Silver Camel, produced 

$100,000 in high grade ore between 1908 and 1912 (Vanderburg 1988: 1950-1951).  

 The most significant activity around Sulphur occurred with the oil strike of the 

1910s and 1920s. Unlike the mining sites, the oil deposits were located near the town, 

along the railroad. Oil was first discovered in 1909, when the Western Pacific Railroad 

drilled for water in the area (Humboldt Star 1909a, 1909b). While the railroad did not 

retain interest in the oil, several companies formed and began drilling, including Sitting 

Bull Oil Company and the C.O.D. Company (Nevada State Journal 1910). By 1912, 

many claims were abandoned and no drilling done, but interest revived in 1919 with the 
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Black Rock Oil, Gas, & Development Company continuing drilling into the 1920s 

(Lovelock Review-Miner 1920; Nevada State Journal 1919; National Miner 1912). In 

addition to the mining activity described above, the oil strike helped stimulate growth for 

the community of Sulphur.  

 

The Town 

 Sulphur was not the first settlement built near the sulphur mines. Early settlement 

was focused closer to the mines themselves, particularly the Hale and Wright claim near 

Rabbithole. The townsite of Sulphur lies two to three miles away from the mines.  As 

early as 1875, Theodore Hale, one of the early mine owners, established a town site that 

he dubbed Inferno (Silver State 1875c). Little information exists on this community, as 

the original site was likely buried by continuing mining activity. One newspaper article 

mentions a boarding house located at Haleôs mine, which may refer to the Inferno site 

(Silver State 1879). Some of the most interesting information about Inferno is gleaned 

letter and accompanying small menagerie sent by Theodore Hale to the Humboldt 

Register. On July 15, 1875, Hale sent the newspaper some of the local wildlife, including 

a rattlesnake, a horned toad, two scorpions, three tarantulas, two lizards, and a saucer-

sized spider. He also mentioned the finishing of ñour big houseò and Eurydice Street and 

Pluton Lane. Hale compared the town to hell, noting ñhow appropriate and charming it 

will be on that occasion to óglide down the centerô to the tune of the óDevilôs Dream!ôò 

(Humboldt Register 1875).  
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 The town of Sulphur itself was born when the Western Pacific railroad was built 

through the area in 1909 (Paher 1970: 153). A station was established at Sulphur Siding 

(Humboldt Star 1909c) and a town soon grew up around it. This railroad was valuable to 

the growth of the area, serving not only the sulphur mines, but all local ranching and 

mining operations (Reid & Hunter 1913: 914). A plat map for the town was submitted to 

Humboldt County on February 14, 1910 made from the Black Rock No. 2, Solid Rock, 

and Good Luck placer mining claims (Figure 3). The town founders consisted of H. K. 

Mayhew, E. D. Rogers, J. J. Andersen, C. F. OôBrien, and G. R. Ferrel. The townôs 

growth was aided by an oil strike, spawned when oil was identified in a water well drilled 

by the railroad. As noted above, the oil discovery spawned a rush that doubtless helped 

put the town on the map. Joe Gorman announced plans for a hotel at Sulphur to the Reno 

Evening Gazette in 1910, responding to the growth in the townôs population (Reno 

Evening Gazette 1910).  

By 1914, Sulphur was large enough to merit a constable and Justice of the Peace, 

with access to a telegraph (Humboldt Star 1914). Exact population figures are unknown 

for Sulphur, but the 1910 census for the Rosebud Precinct, the name of the broader area, 

lists eighty residents. The settlement continued to grow, although the harsh climate made 

life difficult.  Water shortages forced residents to ship in drinking water by train. Winters 

were severe as well, with temperatures as low as 28 below. Because of the harsh 

temperatures, the mines closed during winter, with many miners and residents spending 

the winter in Winnemucca (Humboldt Star 1917a).   
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 The town of Sulphur developed in other directions, as well.  By 1917, as many as 

43 percent of residents owned an automobile (Figure 4). F.E. Bishop purchased a new 

Hubmobile. Besides ñtreating his many friends to joy rides,ò Bishop planned to use the 

car to take his family on trips outside Sulphur (Humboldt Star 1917b). Sulphur also 

became home to a school and the completed hotel continued to operate under new 

ownership (Humboldt Star 1917b). By the end of the decade, the mine changed hands 

again, purchased by mine superintendent Arthur Crowley and associates. The new 

owners planned to build a larger mill, hiring more employees and adding to the growth of 

the settlement (Humboldt Star 1919). Sulphur was growing into a robust mining 

community. 

 Census records also demonstrate Sulphurôs growth. The 1920 census recorded 61 

people living in the Sulphur Precinct. While still mostly male, the town included seven 

women and nine children. The population was ethnically diverse. Most of the residents 

were listed as white but their backgrounds included many nationalities such as Italy, 

Mexico, France, Germany, England, Denmark, Ireland, Greece, and the Basque region of 

Spain. Most of those born in the United States came from the East Coast and Midwest. 

Only one family was listed as native to the Nevada area. Sulphur residents had varied 

occupations. Most were involved in the mining and railroad industries. The majority were 

miners, and most were sulphur miners, with Arthur Crowley as mine superintendent. At 

least three men were silver miners, however, and one was an independent prospector. 

Several men were listed as railroad laborers, with one man working as the station agent 

and another as an engineer.  
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Not everyone worked directly for the mines or railroad. Calvin Bradway ran a 

hotel that included among its boarders Peter Echart, a Frenchman who ran a sheepherding 

business and several Basque listed only as working on the range. One of the silver miners 

also ran a boarding house, as his household included a cook and twelve boarders. There 

were also two additional Basque sheepherders, a schoolteacher, and a store merchant. By 

1920, Sulphur was clearly established as a residence for the local mine and railroad 

workers.  

 One notable resident in the census was James Brown, the sole black resident in 

the town. His presence provides an insight into both the diversity and close ties among 

residents.  A former resident of the town, Doris Venable, remembers him as a ñwonderful 

old manò and ñblack as the ace of spadesò, who she considered like a grandfather 

(Venable 2006a). The census lists him as a silver miner from Kentucky, in contrast to the 

many sulphur miners and railroad workers. By the 1930s, he is known to have had a 

silver claim called the Hornsilver (Vanderburg 1988: 54).  

Voting records provide additional evidence of community life. Sulphur recorded 

seven votes in the primary election and 31 votes in the general election of 1920 

(Humboldt Star 1922b). Voting records in 1922 show continued voting in state and 

national elections. Sulphur had its own voting precinct. The same records state the town 

had a post office. Of the 31 registered voters, at least five were women, who would have 

just recently received the vote (Silver State 1922). Many of those registered, including 

mining superintendent Arthur Crowley, had telegrammed Congressman Arentz in 
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Washington to protest the Denison bill, which they felt harmed the mining interests 

(Humboldt Star 1922a). Sulphur was established as a political entity.  

 Despite rapid growth, Sulphur struggled to maintain itself as a community. The 

townôs isolation and a lack of water were continuing problems for residents. The 

discovery of water near the town in 1926 helped alleviate the latter concern, while 

continued use of automobiles appeased the former. In 1926, Crowley supervised the 

digging of three wells near the town. Ten automobiles and trucks were in use at the mine 

(Humboldt Star 1926a). In spite of new wells and transportation, problems persisted. The 

town dwindled, and by 1929 only five families lived in Sulphur, and the post office 

threatened to close (Humboldt Star 1929). The 1930 census provides some evidence of 

the decline. It lists only 42 residents in the precinct, compared to 61 ten years before. The 

residents were a mix of families and miners. Resident occupations included a 

postmistress, a schoolteacher, and operator of a filling station. An elderly Mayhew was 

still listed as operating the general store. His wife, Lillian Mayhew, the former Sulphur 

postmistress, died in 1928 (Reno Evening Gazette 1928).  

 Additional information about Sulphur during the 1930s comes from Doris 

Venable, a former resident (Barna 2008; McMurry 2007). Venableôs family lived in the 

neighboring Rabbithole area since 1932, but moved to Sulphur in 1936 so she could 

attend school. Her parents purchased a bar that they expanded into a store and operated 

for a few years (Figure 5). The school, as remembered by Venable, was a one-room 

building where hot meals were served at lunch via a wood-burning stove (Figure 6). 

Venable remembers Sulphur as a fairly close-knit community that held weekly Saturday 
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night socials and dances with those living in the surrounding area (Venable 2006a, 

2006b).  

 The town continued to change through the 1940s. Two prominent early residents 

passed away. F. E. Bishop, who resided in the town since 1917, perished in a flash flood 

while driving along Highway 40. He was the townôs telegrapher (Nevada State Journal 

1941a, 1941b). In 1945, James Brown died after a lingering illness (Nevada State Journal 

1945).  

The railroadôs decision in 1952 to close the station and discontinue express 

service had a more serious impact on the town. Although the railroad provided free 

telephone service between Gerlach and Sulphur, and a post office continued to exist in 

the town (Reno Evening Gazette 1952), the townôs lifeline had been cut. On May 31, 

1953, the post office permanently closed and by 1955, only three or four families lived in 

the town (Carlson 1974: 226; Reno Evening Gazette 1955). By then, the store and bar 

were closed and for sale (Reno Evening Gazette 1955). As of 1956, the school continued 

to operate, ensuring continuing life for the community for a few more years, as the 

remaining families continued to live within the town (Nevada State Journal 1956).  

Little information is available about Sulphur over the next twenty years, although 

people were still living at the site. In 1979, the town still retained a few inhabitants as it 

ñ[clung] to lifeò (Miller 1979: 134). Some remained in town as late as the 1980s. When 

visiting the town ñsome years ago,ò Raymond Smith described a ñdesolate placeò with 

railroad tie houses and corrals. Rocks held down many of the roofs, with some decorated 

with amethyst glass. A few dogs and chickens roamed the streets. When he returned 
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again in 1996, the town was entirely deserted, the ñmost desolate place in Nevadaò 

(Smith 1996: 58-59). 

  

Conclusion 

 Sulphur is now a collection of collapsed buildings, foundations, and trash scatters 

barely visible in the sagebrush that now covers the site. Census records and newspaper 

accounts demonstrate that, in its earliest years, Sulphur was a sizable community of 

railroad workers and miners closely tied to the surrounding mining activity. Although it 

wavered in size and importance in the following decades, it served as a focal point for the 

surrounding area with its post office, railroad station, school, and store. Furthermore, 

with its mobile residents and connection to the railroad, it was a community firmly 

anchored to the outside world. Only when it lost this connection to the world, when the 

railroad station closed, did the town finally begin to die. Although people continued to 

live at the site for many years, the town was in irrevocable decline and eventually 

abandoned. 
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Chapter 2: Gender and World Systems at Sulphur, Nevada 

 

This chapter presents the questions and methodology used to address cosmetics 

and their significance in terms of Sulphur as part of a world system. Using the 

perspective of gender and world systems theory, I attempt to answer questions about the 

significance of cosmetics in Sulphur, through a close examination of archaeologically 

recovered material culture. I focus on three primary research questions: What cosmetics 

were Sulphur residents using? What do cosmetics suggest about gender systems in 

Sulphur? What is Sulphurôs place in the larger world? 

 

Sulphur and the Archaeology of Gender 

My first research question concerns the role of gender in Sulphur. To answer this 

question, I draw on literature and theory in the archaeology of gender as it applies to the 

American West.  Feminist anthropology has led to a greater focus on women and gender 

in the archaeological record. In particular, feminist anthropology has worked to correct 

biases within archaeological research to allow greater recognition of the role of gender in 

past societies. These biases include androcentrism, applying modern gender systems to 

the past, ignoring diversity, and treating past people as passive in choosing their 

lifestyles. Understanding these biases reveals the diversity and importance of gender in 

past identities. In this section I discuss the correcting of biases in gender research and 

how it applies to the American West. 
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Androcentrism 

One major concern of feminist researchers is correcting gender bias in historic 

and archaeological research. This concern arose amidst the feminist movement of the late 

twentieth century, when criticisms about current gender relations extended into questions 

about interpreting gender in the past (Scott 1994). Gender bias is defined primarily as 

androcentrism, where research focuses on menôs roles and excludes womenôs 

contributions. Male views, in both ethnography and history, were considered 

representative of a culture, while womenôs roles and activities were defined in menôs 

terms (Conkey and Spector 1984: 3-5; Spencer-Wood 1991a: 235). Feminist researchers 

responded by concentrating efforts at identifying women in the archaeological record, 

focusing their research on womenôs activities and material culture.  

Yet the underlying cause of androcentrism is not simply a lack of women in the 

historical record, but is based on ethnocentric assumptions about gender in the past 

(Conkey and Spector 1984: 5, 13). The modern western gender system is binary, with 

biological and cultural traits mixed together. In this system, men are dominant, 

aggressive, and active in the public arena. Women are subordinate, passive, and restricted 

to domestic concerns. The western dichotomy has its roots in the nineteenth century 

Victorian ideal of separate spheres where males and females were restricted to the public 

and private worlds, respectively. While the Victorian dichotomy was not always the 

reality, it remained the ideal most commonly espoused in contemporary literature and 

society. Archaeologists applied this view of gender to past societies (Conkey and Spector 

1984: 13; Spencer-Wood 1991a: 237). Thus merely identifying women in the 
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archaeological record was insufficient in rectifying androcentrism because archaeologists 

continued to define past gender roles in terms of the Victorian ideal (Conkey and Spector 

1984: 13; Spencer-Wood 1991a: 237). 

Researchers sometimes identify the presence of women at a site based on certain 

artifacts or activities defined as domestic and thus female. Men hunt and create tools, 

while women make pottery and cook (Conkey and Spector 1984: 12). Households, 

because they represent the private sphere, are often identified solely with women (Wilkie 

and Hayes 2006: 247-250). One implication is the assumption that women were always 

subordinate to men. Spencer-Wood notes that many of these ñsubordinateò roles, such as 

housewife, are classified according to modern values, ignoring the value past people may 

have placed on the roles (1991a: 238).  Singular focus on men or women fails to provide 

a full picture of the past. Different genders interact with each other as part of larger 

systems encompassing many roles and relationships. These systems must be understood 

when reconstructing how a society and its members functioned (Wilkie and Hayes 2006: 

253-254; Spencer-Wood 1991a: 237-238).  

When studying the mining west, it is important to recognize and correct for 

gender bias when interpreting gender roles within the archaeological record. 

Androcentrism is particularly apparent in studies of the American West because women 

were a minority during much of this period and more difficult to identify within the 

archaeological and historical record.  Because so little archaeological research has been 

done on western women, identifying and interpreting the artifacts associated with them is 

critical to understanding the overall gender systems for this region.  
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Gender and Diversity 

Another concern in the interpretation of gender is the tendency to treat women as 

a single category. Women do not form a homogenous group and gender is not isolated 

from other categories of identity (Wilkie and Kayes 2006: 247-250). Even within modern 

western culture, women from different classes and ethnic groups define their roles 

differently and have diverse experiences. These womenôs definitions often deviate from 

the traditional Victorian view of gender, which was itself a largely middle-class ideal 

even in the nineteenth century (Scott 1994: 12; Spencer-Wood 1991a: 237). Race and 

class not only imply different social values and gender roles but also different levels of 

power that affected gender relations within and between different groups. Sexuality is 

another concern, encompassing both relationships between genders and relationships 

between genders of varying class and race (Scott 1994: 10). Womenôs experiences varied 

according to their identity. 

Within the context of the American West, homogeneity was never the norm. 

Throughout its history, the West contained many groups of people including Native 

Americans, African-American freemen and slaves, Asian immigrants, Hispanics, 

Mormons, Euro-Americans, and many others. Each group was further divided in terms of 

tribe, family, or homeland. Women from each of these groups had diverse experiences 

associated with varying levels of wealth and power and different value systems. Different 

classes treated gender roles separately, and Asian and Native American women followed 

non-western gender systems (Hardesty 1994: 131-135). 
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Furthermore, when creating and defining these gender systems, women were not 

the passive victims of male oppressors. Women actively negotiated their roles according 

to their own needs and circumstances (Seifert 1991a: 1). Even women who supported 

seemingly oppressive ideologies were not helpless or ignorant. In nineteenth century 

America, many women believed they gained power and status through their control of the 

domestic sphere, despite the restrictions on their public lives (Scott 1994: 11-12; 

Spencer-Wood 1991a: 238). Moreover, through the suffrage movement, domestic reform, 

and community involvement, women could extend their influence into the public sphere, 

circumventing the Victorian system of separate spheres.  In the American West, women 

were active in the creation of new communities and societies that formed as new 

populations settled the region, choosing which traits of their old lives to graft onto the 

new. 

 

Gender in the Twentieth-Century West 

Changes in gender roles continued into the twentieth century. An example of this 

gender change is provided in Murphyôs work Mining Cultures (1997), which looks at 

changing gender roles in Montana through a study of changes in leisure activities 

between World War I and II.  She focuses on working-class miners and their families in 

Butte, Montana, between 1914 and 1941. Butte was largely controlled by the Anaconda 

Copper Mining Company in the 1920s; however, company policy was fairly permissive, 

men were in the majority, and Butte retained a reputation as a ñwide open townò with 

gambling, saloons, and prostitution. It was a ñmale-contoured social landscapeò with few 
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efforts to bring in women or children. Over the next couple of decades, however, this 

landscape began to change. Increasing numbers of women and changing social values 

and the economy altered Butteôs social life, prompting changes in gender roles (Murphy 

1997: xiv-xviii).  

Gender roles in Butte changed from the concept of separate spheres to more 

modern ideas of freedom and respectability. Amongst the working class especially, more 

women worked outside the home and engaged in leisure activities outside of family 

(Murphy 1997: 72). Many girls cut their hair, wore short skirts, smoked, and danced ï 

conduct previously associated with prostitutes (Murphy 1997: 81-83). Menôs roles 

changed as well. As more women and married men lived in Butte, more attention was 

given to menôs roles as husbands and fathers. Men were encouraged to spend time with 

their children and more family-friendly activities became available through the 

construction of schools, churches, and parks (Murphy 1997: 108). Women became more 

public and men became more domestic. 

Although based solely on historical research, Murphyôs study of Butte, Montana 

provides an example of how gender roles changed in western mining towns of the 

twentieth century. Changes in gender roles resulted in new behaviors for men and 

women, a fact supported by the documentary evidence. While it is smaller and more 

rural, Sulphur dates to the same time period as Butte and would have experienced similar 

social changes. New behaviors may be reflected archaeologically, through the material 

culture left behind. 
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Sulphur and Gender 

 The study of gender and women in history and archaeology entails understanding 

the changes and variety of peopleôs experiences in the past, as well as correcting for 

possible biases in the record.  Keeping these concerns in mind, it is possible to view the 

materials found at Sulphur through a gendered lens. The presence of cosmetics at Sulphur 

not only identifies gender but also shows how residents responded to changes in gender 

systems. The cosmetics industry was closely tied to changes in womenôs roles during the 

early twentieth century. People at Sulphur were aware of these changes and would have 

responded in multiple ways. One response would be through the choices they made about 

the use of cosmetics, including the types and amount of products they selected, 

purchased, and wore. Identifying the type of cosmetics used at Sulphur can provide 

insight into the response residents had towards cultural change.  

 

World Systems and Sulphur, Nevada 

In this study, I have adopted a theoretical perspective based in world systems 

theory, in addition to that on gender. The idea of world systems was first proposed by 

Immanuel Wallerstein in the early 1970s. Drawing on earlier work by Fernand Braudel 

and Marxist theory, Wallerstein employed the concept of world systems to explain 

globalization and the modern economic system (Hardesty 1999: 213; Hall 2000: 3). 

Earlier researchers defined world systems in terms of political empires, but Wallerstein 

explained world economies. He described and interpreted the trend of globalization that 

began with the nineteenth century development of a global, capitalistic, Europe-centered 
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economy, creating the different levels of development in countries (Hall 2000: 4). As 

defined by Chase-Dunn (2006), it is ña historically oriented analysis of cycles, trends and 

long-run structural features of the whole single system that has involved all the humans 

on Earth since the nineteenth centuryò (Chase-Dunn 2006: 79).  

The world system has distinct components. These components consist of cores 

and peripheries, which are related via an unequal exchange of resources and products. 

Cores represent states and territories with advanced industrial economies and greater 

political power. Peripheries are politically weaker regions whose economies center on the 

extraction of raw materials. Raw materials are exchanged with the core states for finished 

products at a rate that favors the core powers (Hall 2000: 5; Wallerstein 1982: 91-92). 

Wallerstein also defines semiperipheries, states that are intermediate between cores and 

peripheries in terms of their economic and political structure (1982: 93). The world 

system defines the modern capitalist world structure.  

Since Wallerstein published his influential volume, researchers have used and 

expanded world systems theory intensively, using it to study more than economics and 

states. Researchers have gone beyond modern systems to understand world systems in the 

past, in a different form than todayôs global market. While retaining its structuralist roots, 

current world systems research has continued to develop a more historical and 

transdisciplinary approach, which makes it more applicable towards archaeological 

research (Grimes 2000: 29-30). One useful concept is the idea of interaction networks, 

defined by Chase-Dunn as structural globalization (Chase-Dunn 2006). Globalization can 

take different emphases, specifically economic, political, cultural, and communication, 
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each encompassing the networks related to their respective areas (Chase-Dunn 2006: 82-

85). Grimes takes a slightly different approach, treating all interaction networks as part of 

a single overarching world-system, rather than separating them into different structures. 

The ñinteraction networksò overlap each other, combining into a whole ñinteractive 

system.ò Cores and peripheries form the power hierarchy between different areas of the 

world within the interactive system (Grimes 2000: 30). Everything is connected to the 

broader world.  

The concept of world systems can be applied to the American mining West as 

demonstrated by Hardesty (1999). He defines the American frontier as a periphery in the 

world economic system, viewing it as politically marginal and as a producer of raw 

materials for Eastern industries (Hardesty 1999: 214). This relationship between East and 

West can be explored archaeologically and extends beyond economic exchange and 

production. Hardesty notes that world systems theory focuses on economic and political 

relationships between nation-states, which does not account for many of the changes over 

the last century. He brings in ñglobalization theory,ò which is similar to world-systems 

theory, but incorporates ñglobal social and cultural systemsò (Hardesty 1999: 216). Thus, 

as suggested by the above researchers on networks, systems are connected not just 

economically and politically, but culturally and ecologically, as well (Hardesty 1999: 

216-219). Social and cultural networks, including gender systems, can be incorporated 

into the world system perspective (Hardesty 2010). World-systems theory and its 

derivatives provide a useful context for understanding the West in terms of global 

interaction.  
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Sulphur and the World System 

World-systems theory forms the theoretical context for my questions about 

Sulphur and cosmetics. Cosmetics and its connected industries form a network that ties 

Sulphur to the rest of the world. Using cosmetics, I explore the ways that Sulphur 

participated in this system. By definition, Sulphur represents a periphery, as it is a remote 

mining community dedicated to the extraction and transport of sulphur and other 

materials for sale to larger, distant core communities. These core areas, in turn, provided 

goods for sale, including cosmetics. Thus cosmetics represent part of Sulphurôs economic 

network.  

Media and advertising related to beauty products were available to Sulphurôs 

residents in the form of newspapers, catalogs, and other media, which represents a 

communication or media network. Choices about cosmetic use provide insight into how 

Sulphur participated in the cultural network that helped define popular gender roles. 

Gender roles influenced and were influenced by industry and media, creating an 

overlapping system. Thus cosmetics potentially represent the material expression of 

Sulphurôs interaction in the economic, media, and cultural networks that form part of the 

world system. My research questions draw on this view, seeking to understand Sulphur in 

terms of the world systems framework.  
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Questions About Cosmetics 

Gender theory and world systems theory provide the theoretical framework for 

this study. In the pages that follow, I focus on cosmetics collected from Sulphur, Nevada. 

As stated above, I pose several questions: 

 

1)  What cosmetics were Sulphur residents using? 

2) What do cosmetics suggest about gender systems from this period? 

3)  What do cosmetics suggest about Sulphurôs place in the larger world? 

 

I use the cosmetics artifacts to understand more about Sulphur and its inhabitants. 

Cosmetics are significant in what they can say about gender and Sulphurôs connection to 

the outside world. They are a gendered item, as certain products and appearances are 

usually associated with a particular sex or gender. Thus the type of cosmetics found at 

Sulphur give insight into the products that men and women were using and how they 

conveyed ideas of beauty and gender. Artifacts under consideration include brand-name 

cosmetic jars and bottles, razor blades, hair products, and fragments of unidentified 

bottles and milk glass jars. In my analysis, I organize these different artifacts into three 

categories: skin care, hair care, and unidentified. 

Cosmetics can provide additional information about Sulphur and its connection to 

the beauty industry.  By the early twentieth century, beauty was an international industry. 

In conjunction with the rise of industrialization and mass media, new beauty products and 

trends were disseminated across the nation via radio and print. Mass manufacturing 
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enabled products to be produced on a national scale. National brands were available to 

those living in Sulphur. Sulphur was connected by road and railroad to larger cities such 

as Winnemucca and Reno and residents could purchase these brands from such distant 

towns. Through newspaper advertisements, information about cosmetics was also 

accessible. The products found in Sulphur give insight into what was available to the 

inhabitants, and the choices they made regarding beauty standards. 

 

Methodology 

Archaeological research was conducted at the site of Sulphur, Nevada in 2009 and 

2010. My research was part of a larger project conducted by the University of Nevada, 

Reno. Other aspects of the project explored alcohol use and foodways (McMurry n.d.; 

Andersen n.d.). In this section, I summarize those elements of the project relevant to my 

own research in cosmetics, including survey and excavation conducted during 2009 and 

2010 fieldwork. 

 

Fieldwork 2009 

Initial research, survey, and excavation were conducted in 2009 as part of an 

archaeological field school for the University of Nevada, Reno. Although the site was 

surveyed in the 1980s by Brigham Young University when power lines were built across 

the site, the work was incomplete and resulted only in a partial map of existing features 

(Billat et al. 1986), making it was necessary to resurvey and remap the site. Survey was 

done by walking transects ten to twenty meters apart, flagging any features. Site 
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boundaries were determined by features and artifacts ceasing to appear on the landscape. 

Boundaries were mapped with GPS, and features were mapped and recorded using 

IMACS forms (Figure 7).  

Pedestrian survey divided the site into north and southern portions separated by 

railroad tracks. Most of the artifacts discussed in this project were recovered from the 

southern portion of the site, highlighted in blue in Figure 7. The southern section is the 

main area of the town and included numerous dugouts, cellars, foundations, and several 

large trash scatters. North of the railroad tracks the material was primarily industrial, with 

machinery and the remains of a possible railroad depot. A large dump next to the 

industrial area had a mix of modern and historic artifacts, including several automobiles. 

A few domestic features were found north of the railroad, including a few house 

foundations at the siteôs northwest boundary. In addition, an intact dugout was found dug 

into the railroad bed (Figure 8).  Overall, survey demonstrated that the site was much 

larger than anticipated, extending far beyond what was noted in the original report.  

Once the boundaries were mapped, we recorded and identified features. 

Identifying boundaries proved difficult in many places, as the size of the identified trash 

scatters obscured or blended feature boundaries. Much of the material had moved by 

water runoff, and scatters tended to follow ditches and gullies. There was also 

architectural debris that was difficult to identify as it was unclear if the wood fragments 

represented a fallen structure or a dump. On the outskirts of the site were several 

prospectorsô pits of indeterminate age (Figure 9). Over the course of survey, an unusual 

number of mentholatum jars were identified  (Figure 10). These jars, noted in field 
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survey, inspired this project. None of the artifacts were collected in 2009, although their 

presence was recorded and photographed. 

Test excavations were also undertaken at the site. A cluster of features in the 

southern portion of the site were selected for test units as it was thought they might 

represent the location of a store. A total of five units were excavated. Two 1 m x 1 m test 

units were excavated in Feature 21, a large building platform. Another unit was 

excavated in Feature 14, a series of pits to the west of Feature 21. Two units were 

excavated in Feature 19, a dugout feature between Features 14 and 21. No cosmetics 

were recovered from any of the units, possibly because the units were placed in former 

yards or beneath floorboards where cosmetics were not used or disposed of. 

 

Fieldwork 2010 

Archaeological work continued in 2010, in two sessions between August 5 and 

August 15. The first session was devoted to survey. Beginning with the more dense 

southwest portion of the site, survey was done in five meter transects. All cosmetic 

artifacts were marked with flags. Once the transects were completed, flagged artifacts 

were photographed and mapped with a GPS. Those with makerôs marks or other 

diagnostic features were collected for analysis.  

Following completion of the southwest portion of the site, we shifted focus to the 

northern portion of the site on the other side of the railroad tracks. The northwest section 

of the site was surveyed in ten meter transects, in alternating thirty-meter sections. We 

found several milk glass jars in this area. Survey was done from the railroad tracks to the 
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site boundary. Individual trash scatters were also surveyed. These included features 99, 

79, 86, and 94, from which we recovered bottles and a razor blade. The dump was also 

avoided as it was too disturbed. The same collecting strategy was used in the northwest 

portion of the site as in the southwest. Cosmetic-related artifacts were flagged, 

photographed, and mapped, and diagnostics were collected.  

During the second session, test excavations were conducted in the same set of 

features as the previous year, in a further attempt to identify the structuresô function. 

Three additional units were excavated in Features 19, 21, and 23, the last identified as a 

probable privy. No cosmetics-related artifacts were recovered from excavations, 

however.  

 

Analysis and Interpretation  

My approach to analyzing these artifacts had three elements: First, I identified and 

dated as many cosmetics as possible. Second, I mapped the location of the artifacts using 

GIS software to find possible patterns in cosmetics distribution across the site. Third, I 

compared the artifacts recovered with contemporary newspaper advertisements, to see 

whether the cosmetics at Sulphur were the same as those advertised. Different analyses 

provide multiple levels of interpretation for the artifacts. Artifact identification and 

newspaper advertising provide information on the gendered characteristics of some 

products. Identification of products and patterns in distribution in turn suggest how 

Sulphur men and women used cosmetics as a response to changing gender roles. 

Cosmetics brands and advertising also reveal how Sulphurôs use of cosmetics compared 
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to what was available in nearby markets, highlighting Sulphurôs connection to the larger 

world system. Interpretation then draws not only on what people at Sulphur were using, 

but how use may have changed over space and time, and how their choices of product 

compared to what was actually available and advertised.  

During the fall of 2010, recovered artifacts were analyzed in the University of 

Nevada Historical Archaeology Lab.  Each artifact was cleaned and catalogued.  The 

catalogue was recorded in a digital database using Filemaker software. Each artifact was 

numbered according to the Anthropology Research Museumôs accessioning system. Once 

processed, each artifact was analyzed for information about age and manufacture. 

Makerôs marks were recorded, photographed, and drawn for identification. This 

information was used to determine, as closely as possible, the age, origin, and use of each 

item. Desired information included brand names, manufacturer, and the original product. 

In a few cases, patent numbers were recovered, and were used to identify the age and use 

of the item. Artifacts were also compared to collectorôs catalogs, websites, and company 

histories.  

The distribution of the cosmetics assemblage is an important part of the site 

analysis. Each artifact identified at the site was mapped with a GPS unit, and the points 

were mapped using GIS software to test for any significant patterns in distribution of 

cosmetic artifacts at the site. Anticipated patterns included differences in concentration, 

particularly as relating to age or type of product.  

An additional area of analysis is documentary research. The artifacts were 

compared to contemporary print media to see if a pattern emerged between what was 
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being advertised in the area and what archaeological research demonstrates was used at 

the site. For this purpose, the Silver State and Humboldt Star were used, as they were the 

two longest running papers for the area.  The Silver State was used from 1910 to 1925, 

and the Humboldt Star from the end of 1925 to 1965.  Those advertisements found were 

compared with the products identified from the town to see if the items advertised were 

the same as those used in Sulphur.  

Analysis for this project thus concerns not only the artifacts themselves but how 

they relate to the Sulphur residentsô response to gender roles and world systems. An 

interpretation based on the results of this analysis should then answer the research 

questions for this project. First, the results should provide information on what kinds of 

cosmetics people at Sulphur were using. This is important for answering questions on 

gender; the types of cosmetics being used provide clues as to how people at Sulphur were 

negotiating cosmetics and beauty culture and the associated gender roles. Cosmetics also 

demonstrate Sulphurôs role in the world system. Analysis shows what types of products 

Sulphur residents were buying and what type of advertisements they read, revealing their 

participation in economic and media networks. 

 

Conclusion 

 This chapter presents my research design for studying cosmetics in Sulphur, 

Nevada. Using a background of gender and world systems theory, this project seeks to 

understand what cosmetics can say about Sulphurôs place in the broader world, as relating 

to gender and the beauty industry. To answer these questions, I collected data through 



30 

 

fieldwork in 2009 and 2010.  Artifacts were mapped and collected via survey. I then 

analyzed these artifacts for information on their date, type, and manufacture to 

understand what types of products were used in Sulphur and how use may have changed 

over time. This analysis included looking at potential significance in distribution. I also 

compared recovered material to contemporary advertisements. Using the information thus 

obtained, cosmetics should provide a clearer understanding of life in a depression-era 

mining community in northern Nevada. 
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Chapter 3: Twentieth-Century Beauty Culture 

 

 During the lifespan of Sulphur, the world underwent a series of changes, 

including the introduction of mass manufacturing, the development of the mass market, 

and changes in the social roles of men and women. An important change in America 

during Sulphurôs lifetime was the rise of modern beauty culture, a phenomenon closely 

tied to changing gender roles and mass marketing. In spite of its remoteness, Sulphur was 

not immune to social changes as demonstrated by the presence of cosmetics at the site. 

This chapter outlines the history of American beauty culture in Sulphur, Nevada, 

beginning with definitions of beauty culture and cosmetics. The chapter then outlines a 

short history of the beauty industry in America, including how it changed from the 

nineteenth century, innovations in products, and the rising importance of advertising. 

  

Defining Beauty 

 The definition of beauty is not static but changes depending on the time period 

and area of the world. Beauty is a social ideal with an associated material culture in the 

form of the tools and ornamentations used in creating the desired appearance. 

Furthermore, beauty culture is closely tied to other social networks and categories. 

Material culture and social networks make up the beauty culture within which ideals and 

practices operate. Beauty culture defines not only beauty but everything that goes with it. 

Peiss defines beauty culture as both ña type of commerceò and ña system of meaning that 

helped women navigate the changing conditions of modern social experienceò (1998: 6). 
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Peissôs concept provides the basis for understanding beauty culture in terms of life in 

Sulphur, Nevada. Artifacts recovered from the site demonstrate the participation of both 

men and women in twentieth-century beauty culture. 

 As this analysis focuses on materials recovered from a particular site, my 

approach to beauty culture is necessarily constrained by the nature of those materials. In 

this case, the representation of beauty culture is limited to primarily cosmetics. The term 

ñcosmeticò here refers to ñcreams, lotions, and other substances that acted on the skin to 

protect and correct itò (Peiss 1998: 10). I have extended this definition to include not only 

skin care products but also hair care, perfume, makeup, and shaving products, since these 

were important in twentieth century grooming and appearance. Thus, any item related to 

grooming or care of the body is included. While clothing and ornamentation also form a 

part of beauty and appearance, I do not include those in this definition, concentrating on 

the culture and industry around cosmetics only. I also only focus on the American 

cosmetic industry, as it had the most direct impact on Sulphur as the evidence presented 

below will reveal. 

 

The Rise of Modern Beauty Culture 

 At Sulphur, the material culture category ñcosmeticsò refers to the creams and 

substances used to preserve or change the appearance of skin and hair. The presence of 

these items at Sulphur testifies to the communityôs existent, if remote, ties to a growing 

cosmetics industry and associated social and economic changes. The rise of the American 
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cosmetics industry was fueled by changes in gender and beauty ideals and the rise of the 

mass market. 

 

The Victorian Ideal 

 To understand twentieth century cosmetics culture, it is first necessary to 

understand how beauty culture reflected differences in gender roles between the 

nineteenth and twentieth centuries. In the nineteenth century, the ideal gender system was 

one of separate spheres for men and women. Men retained all involvement in the public 

sphere while women remained responsible for the upkeep of the home and family. 

Women were the moral center of the family unit. While women were strongly associated 

with beauty, the beauty they possessed was an ñideal beautyò centered on a natural, more 

spiritual plane (Banner 1983: 9-10).   

 Natural beauty did not need cosmetics. Although discreetly used, any obvious use 

of cosmetics threatened a womanôs reputation. Pale, natural colors were encouraged. 

Only prostitutes openly painted their faces and no respectable Victorian lady would use 

them (Corson 1972: 375-380; Peiss 1998: 7; Angeloglou 1970: 97). As noted by 

cosmetics historian Vail, ñno lady might be suspected of using make-up and maintaining 

her position in societyò (1947: 103).  

Of course, this expectation was not universal (Banner 1983: 8). One situation 

allowing cosmetic use appears to be photography, which provided what Oliver Wendell 

Holmes called ña mirror with memoryò (Riordan 2004: 4). Those sitting for portraits soon 

took to using powders to cover defects and create more flattering images of themselves 
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(Riordan 2004: 4-5). Yet despite occasional cosmetics use, Victorian naturalism remained 

the prevailing American ideal until the twentieth-century and the rise of womenôs 

liberation movement.  

 

The New Woman 

By the turn of the century, attitudes towards gender began to change. Women 

began to assume a more public role in society and at the same time adopt new attitudes in 

dress and behavior (Angeloglou 1970: 119), which included a wider and more obvious 

use of cosmetics. No longer associated with prostitutes, cosmetics became an essential 

part of womenôs identity and self-expression (Peiss 1998: 53). The change was not 

immediate, however. More women used cosmetics, but their use was not widely accepted 

until after World War I (Vail 1947: 116; Peiss 1998: 55).  

Cosmetic use still met with opposition. The 1910s and 20s were marked by debate 

on the appropriate use of cosmetics, as evidenced by editorials and articles in newspapers 

and magazines. In particular, men often disapproved of the new trend in cosmetics, 

continuing to equate makeup with loose morality and artifice. According to many 

editorials and some divorce suits, a common complaint was the amount of money spent 

on cosmetic aids (Peiss 1998: 56).  Both men and women, however, acknowledged 

cosmetics to be appropriate when disguising age or used discretely, drawing on the 

natural ideal. Debate did not halt or diminish the growing popularity of cosmetics use, 

however, and soon women from all walks of life were using them (Peiss 1998: 56-57). 
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 As women became more involved in public life, cosmetics became more 

acceptable. It is interesting to note that many early women entrepreneurs found success 

within the beauty industry. Early entrepreneurs include the founders of major cosmetics 

companies, such as Elizabeth Arden and Helena Rubinstein. One of the earliest African-

American millionaires, Madam C. J. Walker, began her fortune marketing hair products 

to African Americans (Peiss 1998: 69-70).  

 

A New Industry 

 Changing attitudes towards gender created a growing demand for new cosmetic 

products, fueling the rise of a national cosmetic industry. Concurrent with this new 

demand was the growth of industrialization and mass marketing, which allowed for new 

innovations in production and advertising (Peiss 1998: 57-58). Innovations in cosmetics 

in turn affected the use and role of cosmetics in social life.  

 A number of new brands and product innovations were created in the growing 

industry. Many large firms were founded during the early half of the twentieth century, 

including Revlon, Max Factor, Elizabeth Arden, and Maybelline (Riordan 2004:1-62, 

212). The powder compact appeared as early as 1910 (Vail 1947: 117). Mass-produced 

mascara made its debut in 1917, with the advent of Maybellineôs cake mascara, which 

was widely available in drugstores by the 1930s (Riordan 2004: 17). Lipstick tubes were 

prevalent by the 1930s (Riordan 2004: 40), and nail polish was patented as early as 1919, 

though it would be another decade before any shade darker than pink was available 
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(Riordan 2004: 207). By the 1940s, a variety of powders, eyeshadows, nail lacquers, and 

lipsticks were available (Vail 1947: 122).  

 As cosmetics, skin creams were popular from an early date. Basic skin care was 

an acceptable part of the beauty regime even in the Victorian era. Most creams and 

lotions were homemade. Harriet Hubbard Ayer undertook one of the first commercial 

efforts in the 1880s, when she founded a company manufacturing the face cream 

Recamier. Her cosmetics career ended when, around 1889, her family committed her to 

an insane asylum and took over the company, which remained under their control 

(Riordan 2004: 148-149; Peiss 1998: 64). Cold cream gained prominence at the turn of 

the century when V. Chapin Daggett substituted white mineral oil for vegetable oil, 

which kept the substance from going rancid. Daggett partnered with Clifford Ramsdell to 

create Daggett and Ramsdellôs Cold Cream, a popular brand by 1900 (Vail 1947: 111-

112).  

 The mineral oil substitution was also utilized in Pondôs Cold Cream. Pondôs was 

the product of the Theron T. Pond Company, which marketed Pondôs Extract in the 1840s 

as a cure-all. In 1907, the company began selling a vanishing cream, or moisturizer, 

followed by Pondôs Cold Cream (Riordan 2004: 150-151, Peiss 1998: 99). Pondôs is still 

widely sold today. Other popular early twentieth century creams include Ingramôs Milk 

Weed Cream and Hinds Honey and Almond Cream; these failed to achieve lasting 

popularity (Corson 1972: 424).  

 By the end of World War I, cosmetics were becoming an entrenched part of 

womanôs identity and the American economy. Cosmetics retained this growing 
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importance during the upheavals of the Great Depression and World War II. In the 

Depression, cosmetics remained more affordable than luxuries like new clothes and 

beauty regimes were observed to boost confidence (Peiss 1998: 196, 200). Furthermore, 

cosmetics were now tied to the new roles and expectations for women. Women worked 

and socialized outside the home alongside men, and with this role came a new image of 

women as glamorous and fashionable. As Peiss notes, ñmakeup had become an aesthetic 

expression woven deeply into womenôs daily lifeò (1998: 200). The importance of 

cosmetics continued into World War II, where cosmetics became ñvital to the war effortò 

in their ability to boost womenôs morale (Riordan 2004: 50). The ñmade-up womanò 

became a symbol of American culture and values, a part of the American war effort 

(Peiss 1998: 239).  

 

Beauty and the Mass Market 

 The rise of the cosmetics industry signaled important changes in the way 

womenôs roles and identities were viewed and displayed in American society. Yet it also 

formed a part of the broader changes in the economic and information networks of the 

country. The twentieth century was marked by innovations in mass manufacturing and 

advertising, creating a global economy and culture that affected every American home. 

National brands gained prominence as wider distribution and advertising reached every 

home through newspapers, magazines, and radio. Beauty morphed into a billion dollar 

business.  



38 

 

 The modern cosmetics industry took firm hold after World War I, as public use of 

makeup became more acceptable in American culture, as described above. Prior to this, 

the beauty industry had been focused on local markets and local druggists made many 

cosmetics. As cosmetics gained wider use, a new industry of mass production and 

marketing developed. By 1929 the number of cosmetics manufacturers doubled and 

production had increased tenfold, transitioning from a $14.2 million to a $141 million 

industry (Peiss 1998: 97-98). 

 Successful companies took advantage of the mass market. Prior to World War II, 

creams and lotions were the most popular products. Some local cream brands were able 

to nationalize. Examples include the Ingramôs Milk Weed Cream and Hindsô Honey and 

Almond Cream mentioned above, two popular local-turned-national brands in the 1910s 

and 1920s. These and many similar brands were short lived, however, as the cosmetics 

industry focused on national, heavily advertised products in an increasingly competitive 

marketplace. The most successful brands were those able to survive the competitive 

environment (Peiss 1998: 98-103).  

Advertising became the ñchief weapon in the war for profitsò between different 

manufacturers (Peiss 1998: 104). The growing popularity of and demand for cosmetics 

flooded the market with hundreds of creams and powders with little difference between 

them (Peiss 1998: 98). Cosmetics advertising gained prominence as the industry grew, 

beginning after World War I (Barthel 1988: 17) and appearing in several mediums. In the 

1920s cosmetics ranked second in money spent on advertising, surpassed only by food. 

By the 1950s, some cosmetics firms spent as much as 80 percent on advertising (Banner 
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1983: 273-274). Magazines were a popular venue, as many womenôs magazines, such as 

Ladiesô Home Journal and Good Housekeeping, first appeared at the turn of the century 

(Peiss 1998: 122-123). With national distribution, magazines brought product 

information to consumers all over the country (Reichert 2003: 70). Magazine ads often 

focused towards particular groups of consumers. High-end salon brands like Elizabeth 

Arden limited ads to national womenôs magazines and publications like Vogue, while the 

inexpensive Pondôs cast a wider net, advertising in numerous inexpensive magazines and 

periodicals (Peiss 1998: 105-106). Less conservative products, such as the controversial 

mascara from Maybelline, were restricted to specialized film publications (Peiss 1998: 

106). Romance magazines often contained advertising, and many magazines and 

newspapers began running beauty columns (Peiss 1998: 128).  

Film and radio also gained importance in advertising cosmetics. Some advertisers 

sponsored complete radio programs in addition to airing individual commercials 

(Reichert 2003: 71). Screen stars such as Greta Garbo helped drive the demand for 

cosmetics as many women sought to emulate their glamorous look (Riordan 2004: 12). 

Beauty companies built on Hollywood trends, tying their products to particular films and 

actresses through contests, testimonials, matinee demonstrations, and the use of screen 

shots in drugstores (Peiss 1998: 126-127).  

 

Gendered Advertising 

 The beauty industry focused on women and as such their advertising was highly 

gendered (Sutton 2009). Barthel states that advertising is concerned with appearances, 
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using appearance to create a relationship between the subject and object, or in the case of 

the beauty industry, women and cosmetics (Barthel 1988: 1-2). Through the use of 

appearances, advertising also manipulates identity as we ñarticulate our social identities 

through our physical appearancesò (Barthel 1988: 8). In particular, womenôs identity as 

female concerns care for their own appearance (Barthel 1988: 8). Beauty is closely bound 

with ideals that make women feminine. Cosmetics, and the advertising used to sell these 

products, are thus highly gendered. The nature of the beauty industry create a feedback 

loop between the industry and the ongoing cultural evolution of gendered roles in the 

twentieth century. Changes in gender ideals helped drive the development of the modern 

beauty industry, which in turn influenced gender with its products and advertising that 

define beauty for many people. The concepts of women and beauty intertwine (Sutton 

2009: 48).  

 The growth of cosmetics advertising strategies follows the development of gender 

roles. Early advertising was tied to the concept of the ñNew Woman,ò the popular name 

for womenôs new public role, touting cosmetics as the symbol of the modern, liberated 

female (Peiss 1998: 135). Pondôs 1920s advertisements used testimonials from famous 

and prominent women, tying cosmetics to power and social prestige (Peiss 1998: 136). 

By the 1930s, however, cosmetics advertising retreated to more traditional feminine 

ideals, focusing on what sold: appearance and romance. One significant change was the 

transformation of the painted woman from prostitute to lady (Peiss 1998: 140-141). 

Youth and beauty became central concerns for all women, including housewives and 

mothers.  
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 As advertising focused on women, cosmetic ads retained a strong emotional 

appeal, playing on fantasies of romance and sexuality (Reichert 2003: 72). One famous 

advertising campaign that appeared from the 1930s to the 1950s was Listerineôs 

ñBridesmaidò advertisement. These ads carried the phrase, ñAlways a bridesmaid but 

never a bride.ò They told the plight of a young woman unable to marry because of her 

chronic halitosis, a problem only remedied with the use of Listerine (Riechert 2003: 123). 

Jergens lotion also invoked this theme in the 1930s, touting how lotioned hands made 

women more attractive to men (Riordan 2004: 220).  

Cosmetics were initially advertised as a sign of feminine independence. Yet 

manufacturerôs advertisements soon created messages that both identified womenôs social 

and economic power and reinforced traditional distinctions (Peiss 1998: 166). The beauty 

industry thus presented gender roles as a curious mix of modern and traditional. 

 

Makeup and Masculinity 

 The gendered nature of the beauty industry is illustrated by persistent problems in 

successfully marketing menôs beauty products. In the nineteenth century, a ñcult of 

manlinessò defined masculinity and men were expected to be tough, virile, and 

unadorned. Beauty was seen as too feminine and artificial (Peiss 1998: 159). Cosmetics 

had no place in this ideal, which persisted into the twentieth century. If men did use 

cosmetics, they did so discreetly, borrowing products from their wives and girlfriends 

(Peiss 1998: 160). 
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 The primary exception to menôs use of cosmetics was self-shaving. Unlike other 

beauty products, self-shaving fit the ideal of the self-made, independent man, as ñthe self-

shaver was a self-starterò (Peiss 1998: 161). Advertisers embraced the idea of 

independence, tying shaving to masculinity and success in the business world (Peiss 

1998: 161-163). This approach generated a profitable market in menôs shaving 

accessories, which included products as diverse as shaving creams, powders, and liquids, 

as well as razors and bowls (Corson 1972: 515; Peiss 1998: 163).  

Manufacturers attempted to introduce other male cosmetics, often under the guise 

of shaving products. In 1929, Armand created Florian, a line of lotion, face powder, and 

moisturizer for men (164). Other companies attempted to market powders and 

accessories, such as a powder puff that could be hid in a breast pocket, but none met with 

any long-lasting success (164-165). One success was the introduction of menôs colognes, 

which gained popularity after World War II. These were marketed in a variety of forms, 

including shaving creams, soaps, lotions, and deodorants (Vail 1947: 125-127).  

 

Conclusion 

 The modern beauty industry is a product of the social and economic changes of 

the twentieth century. Changes in cosmetic use followed changes in gender roles for both 

men and women. The creation of the mass market created brands that could be advertised 

and sold nationwide through a variety of mediums, including radio, magazines, and 

newspapers. Through advertising, the mass market created a national beauty culture that 

promoted the everyday use of cosmetics as part of personal appearance and identity.  
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 While removed from a rural community like Sulphur, the cosmetics industry 

nonetheless had an impact on the town. As described in the following chapters, numerous 

beauty-related artifacts were recovered from the town site, suggesting a significant use of 

those products by the population. The cosmetics described span much of the century and 

illustrate Sulphurôs participation in the larger network of beauty industry and culture. 
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Chapter 4: Advertising and Cosmetics in Humboldt County 

 

 As noted in the previous chapter, advertising played a critical role in the 

development of the cosmetics industry. I therefore included newspaper advertising in my 

analysis. For my dataset, I used the Humboldt Star and Silver State, the two major papers 

for Humboldt County and available to Sulphur residents during the townôs existence. My 

aim was to see if these papers advertised the same products as those identified at Sulphur 

and what trends in cosmetic advertising and beauty culture might surface in these 

periodicals. Advertising was a central part of the cosmetics industry as it was vital to 

disseminating information about and encouraging the purchase of particular products and 

brands.  

 To maximize my resources I employed a sampling strategy. I limited my search to 

between the years 1910, when Sulphur was founded, to 1965, when Sulphur was largely 

abandoned. From 1910 to 1925, I examined the Silver State. From October 1925 through 

1965, I sampled the Humboldt Star. The only exception was 1930, which was missing 

from the archives. As newspaper ads are repetitive, I took a sample of two months from 

each year. In each year, I looked at two different months, six months apart. For example, 

in 1910, I looked at months January and July, while in 1911, I searched February and 

August. In 1912, I sampled March and September, and so on. This approach allowed me 

to observe a range of advertisements from all times of year, taking into account any 

seasonal changes in advertisements. Using this strategy, I collected a sample of 

newspaper advertising that provided the information available to Sulphur residents.  
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Advertisements in Humboldt County Newspapers 

 Newspaper advertisements reveal the range of products advertised and available 

in nearby Winnnemucca, as well as larger trends in advertising beauty culture. In this 

section, I discuss the advertisements found, including what products were advertised and 

how the advertisements changed over time. I divide the advertisements into two 

categories based on the type of product: skin care and hair care (see Table 2). 

 

1910s 

 Advertising for the 1910s was minimal. There were only two cosmetic 

advertisements in the Silver State between 1910 and 1920. The first was a 1912 Eagle 

Drug ad for beauty aids. Although no brands were mentioned, the ad listed both skin and 

hair products. Skin products included soaps, creams, ñflesh foods,ò lotions, perfumes and 

powders. Hair tonics were also offered (Silver State 1912). A second ad for a Christmas 

sale at E. Reinhart in Winnemucca, Nevada listed potential gifts for women. While 

suggesting mostly clothing and various domestic items, this list included powder boxes 

and perfume bottles (Silver State 1915). These two advertisements represent the early 

stages of beauty culture in advertising. Both examples consist of generic ads for beauty 

aids in local drug stores. There is little sense of a national branded industry in this period. 

 

1920s 

 The 1920s demonstrates a vastly different view of cosmetics. By the 1920s, 

cosmetic advertising had increased dramatically. While mainly in the context of drugstore 
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ads, these advertisements included specific brands and products sold at national scale. In 

addition, there are items indirectly related to cosmetics. These include articles on movies 

and beauty queens, who helped perpetuate the new glamorous ideals of women and 

make-up. 

 

Skin Care 

 The majority of products advertised were those used for the skin, including basic 

skin care products and makeup. Most of the products were advertised through drug store 

sales in Winnemucca (Figure 11). An exception was Jaciel creams, which were sold in 

the department store JC Penney (Humboldt Star 1928a). In 1923, the first brand 

mentioned was Hillrose, which included a variety of products such as velvet cream, 

lotions, and theatrical cream (Figure 12). Hillrose was one of the main brands of make-up 

sold, including a line of rouge, lipstick, powder, and compacts. Other more familiar 

brands appear during this period. These brands included Palmolive, Woodbury, Elizabeth 

Arden, Daggett & Ramsdell, Harriet Hubbard Ayer, Pondôs, Stein, Armand, Garden 

Court, Ingramôs Milkweed Cream, Hinds Honey and Almond Cream, and Mentholatum.  

 

Hair Care 

 Hair products were also prevalent in 1920s advertising, which were also sold in 

drug stores. Razor blades were among the earliest products advertised and included 

brands such as Gem, Autostrop, Durham Duplex, Gillette, Ever Ready, and Keen Kutter. 

In addition to razors, shaving cream and talcum powder were advertised. Most of these 
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products were branded Palmolive, although there is one mention of Mennenôs shaving 

cream (Humboldt Star 1925). Finally, Hillrose and Palmolive brand shampoos were 

available during this decade.  

 

Beauty Culture 

 Movie advertisements appeared at this time, featuring actresses like Greta Garbo 

who were depicted with cosmetics. While not explicitly advertising cosmetics, film stars 

portrayed ideal feminine beauty and were widely emulated. Cosmetics use was not yet 

essential to beauty, however, as suggested by an article on 1927 pageant winner Claudia 

Ross, whose success was attributed to her lack of makeup and ñthe freshness and the 

naturalness of her beautyò (Humboldt Star 1927a). Thus, while gaining popularity, 

cosmetics were still not used by everyone. 

 1920s advertisements also provide information on the career opportunities 

available to women within the growing cosmetics industry. A classified ad in 1927 from 

the Perkins Company of Nebraska advertised in the Humboldt Star for a woman ñto 

advertise toilet goods and extracts in Winnemuccaò (Humboldt Star 1927b). Selling 

cosmetics provided women with new economic opportunities. The use of saleswomen 

also added a social dimension to buying and selling cosmetics, as it provided an 

opportunity for women to meet and participate in beauty culture through interaction with 

the saleswoman and each other. Saleswomen helped disseminate new products and ideas, 

helping to construct beauty culture.  
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1930s 

 The 1930s continued trends established in the previous decade, with cosmetics 

sold through drug stores and popularized in the movies. Overall, there appear to be fewer 

advertisements than in the 1920s, but this decline was likely due to the Great Depression.  

 

Skin Care 

 Many new brands appeared during this period. While a few products, including 

Mentholatum, Woodbury, and Hinds Honey and Almond Cream carried over from the 

previous decade, many brands were advertised for the first time in the 1930s. These new 

brands included Jonteel, Harmony, Jergens, Dorothy Gray, Helena Rubinstein, Murial 

Astor, Nyals, and Midnight. Dorothy Gray, appearing in 1941, was the earliest brand 

identified and included the first mention of eye shadow. Another first for this decade was 

deodorant cream. Along with Mentholatum salve, Arrid deodorant cream also had the 

distinction of being the first product advertised alone instead of part of a drug store sale. 

Arrid cream was packaged in a shallow paneled jar, which bears a close resemblance to 

shallow milk glass jar recovered at Sulphur (Figure 13). 

 

Hair Care 

 Hair products were also advertised during this decade, although they were few in 

number. As in the 1920s, these products consisted entirely of shampoos and shaving 

products. Examples included Klenzo cocoanut oil shampoo, Packer brand shampoos, and 

Probak Junior razors. 
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Beauty Culture 

 While the 1930s had fewer cosmetic advertisements than the 1920s, it was notable 

for the appearance of beauty salon ads. The first appearance of one of these types of 

advertisements was a 1931 ad for the Modern Beauty Shop, run by Mrs. L.W. Woods 

(Humboldt Star 1931) (Figure 14). The ad depicted a womanôs head surrounded by two 

cosmetic jars, suggesting other services besides hairdressing.  

 The cosmetics industry also provided educational opportunities, as evidenced by a 

1936 advertisement for the Excelcis School of Beauty Culture in Utah. The ad asks for 

both women and men to ñlearn the fascinating and fabulous beauty professionò 

(Humboldt Star 1936). Men and women were not merely consumers of beauty culture, 

but proprietors and creators as well.  

 

1940s 

 The 1940s saw an increase in cosmetic advertising and the introduction of new 

brands and products, as well as an increase in perfume advertising. This decade also 

brought an increase in advertisements for beauty schools and salons. 

 

Skin Care 

 The 1940s saw the appearance of new and old brands of skin creams. As in the 

1930s, Helena Rubinstein continued to be advertised. Products from this brand included 

face creams, bath soaps, powders, and town and country make up film. Arrid deodorant 

cream advertisements continued. Elizabeth Arden, first advertised in the 1920s, returned 
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in Waymanôs ads for soap and perfume. A new line of products was introduced under the 

Tussy brand, including items like deodorant cream, face cream, and lotion. New kinds of 

products also appeared in this decade. Nail polish was advertised in 1945, as was ñleg 

make-up,ò designed to cover the legs (Humboldt Star 1945). Another new product was 

Max Factorôs Pan-Stik, a foundation in similar form to lipstick (Humboldt Star 1948) 

(Figure 15).  

 

Hair Care 

 New hair products also appeared during the 1940s. Permanent wave kits were 

advertised as early as 1944 and included brands like Charm-Kurl. All permanent kits 

advertised in the Humboldt Star were sold at Eagle Drug Company. In addition to home 

permanents, hair products for men appeared in 1947. Stag, a brand marketed towards 

men, included shaving products and cologne (Humboldt Star 1947) (Figure 16). 

 

Beauty Culture 

 Hollywood movie advertising resurged in the 1940s, with photos of new starlets 

and beauty queens appearing every week. These women wore visible makeup and their 

presence helped perpetuate feminine ideals. One example is a 1941 photograph of actress 

Jane Havoc on a movie set, wearing curled hair and heavy eye makeup (Humboldt Star 

1941c) (Figure 17). Another example is a photograph depicting another actress taking a 

lemon bath as a beauty aid (Humboldt Star 1941a) (Figure 18). Through these articles, 
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newspapers introduced their readers to the current beauty trends espoused in popular 

culture. 

 Beauty salons were also advertised in this period. In 1941, the Humboldt Star 

announced the opening of Bethôs House of Beauty. While focusing on hairstyles, this 

salon offered cosmetics as gifts for new customers visiting the opening (Humboldt Star 

1941b). In addition to salons, customers also received beauty expertise through sales 

representatives at drug stores. In 1948, Eagle Drug Company advertised the appearance 

of Miss Lillian Peterson, a ñtrained salon expertò from Helena Rubinstein (Humboldt Star 

1948a), while Reinharts hosted Gossard demonstrator Miss Nancy Odgers (Humboldt 

Star 1948b). 

 

1950s -1965 

 I merge the 1950s and 1960s into a single category, as I only examined the first 

half of the 1960s and both decades present similar patterns in advertising. Although the 

Humboldt Star contained heavy cosmetic advertising in the 1940s, by the next decade this 

advertising had declined again. Advertising between 1950 and 1960 addressed both skin 

and hair products, with hair products receiving greater attention than in the 1920s through 

1940s. Beauty columns also made an appearance at this time. 

Skin Care 

 Several skin care products were advertised during this period. Perfume dominated 

the advertisements and included Herb Farm Shop Toilet Water, High Heels perfume, and 

My Dream Toilet Water Mist. Other products from this period included Helena 
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Rubinstein and Jergens creams and lotions. Makeup continued to be advertised, including 

an advert for Hazel Bishop lipstick (Humboldt Star 1950) (Figure 19) and a coupon for 

Max Factor nail polish. 

 

Hair Care 

 Hair products from this period included the shampoo and shaving lotions 

advertised since the 1920s. Both generic shaving lotion and Head and Shoulders shampoo 

were advertised in the 1960s. A new product available at this time was LB Pomade, a hair 

gel for men. Sold at Eagle Drug Store, the product promised ñthe answer to all the NEW 

hair stylesò (Humboldt Star 1954). Like the Stag brand in the 1940s, the pomade stands 

out as a product marketed specifically to men. 

 

Beauty Culture 

 Beauty salons were heavily advertised during this period. In 1959, the Beauty Bar 

offered permanents for the new school year, although the shop closed in the following 

year (Humboldt Star 1959, Humboldt Star 1960a). In 1962, hairstyling was offered in 

both the Beauty Salon and Anna Marieôs Beauty Salon (Humboldt Star 1962a, 1962b). 

Also, in 1960, the Humboldt Star began running a beauty column. This column addressed 

different aspects of beauty culture, including beauty and fashion for teenagers and college 

students and hairstyling (Humboldt Star 1960b, 1960c, 1960d). Overall, beauty culture 

emphasized hair care over skin care by this period. 
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Conclusion 

 Based on these newspapers, it is apparent that many of the products identified at 

Sulphur in the next chapter were those being advertised in local newspapers. These 

include brand names such as Gillette, Mentholatum, Pondôs, Harriet Hubbard Ayer, and 

Palmolive. The newspapers advertised a wider variety of products than those represented 

in the archaeological assemblage from Sulphur, but many artifacts from Sulphur are not 

found in local advertisements. This suggests that while newspapers formed one source of 

information on beauty culture, Sulphur residents had access to products not represented 

therein and that they did not always purchase everything advertised. People at Sulphur 

would have had access to other sources of information such as radio and magazines but 

no archaeological or historical evidence remains of these sources. 

 In addition to information on products advertised, newspapers also demonstrate 

the development of beauty culture as a whole. Before 1920, there was very little cosmetic 

advertising. Cosmetics were still somewhat questionable for everyday use. By the 1920s, 

however, cosmetics were readily accepted as a part of female appearance and identity, 

and were frequently advertised through local drugstores. Cosmetics soon became tied to 

new ideals set by glamorous movie stars who wore them in photographs and 

advertisements. 

 The newspapers provide evidence of the kind of information people had available 

to them on certain products and trends. By including newspapers in analysis, it is possible 

to glean some ideas about the kinds of products Sulphur residents were exposed to and 

how they might have responded or agreed to that information with the products they 
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ultimately used. Through written periodicals like newspapers, Sulphur had access to the 

larger information network that formed part of American beauty culture.   
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Chapter 5: Cosmetics Recovered from Sulphur, Nevada 

 

 In this chapter, I present the analysis for cosmetic artifacts recovered from 

Sulphur. Analysis includes identification of the artifacts and analysis of their distribution 

across the site. A total of 59 artifacts were collected from the site (see Table 3). 

Additional artifacts, primarily plain milk glass fragments, were recorded but not 

collected. All artifacts recorded at the site but not collected were mapped and 

photographed. Those artifacts that were collected can be divided into three categories: 

skin care, hair care, and unidentified. I base these classifications on probable use of the 

products represented by each artifact. The first part of this chapter describes the artifacts. 

I include artifactsô catalog numbers for reference with the original catalog. The artifact 

description is followed by a discussion of the artifactsô distribution based on analysis 

using GIS software.  

 

Skin Care 

 The majority of items identified were classified as skin care products. The skin 

care category contains all artifacts associated with products involved in the care of the 

skin. The majority of these artifacts are fragments of milk glass jars for cold cream or 

lotion. An aluminum tube for hand cream and a partial cologne bottle were also 

recovered and included in this category. These artifacts represent a variety of brands, 

including Pondôs, Daggett & Ramsdell, Harriet Hubbard Ayer, Ingramôs Milk Weed 
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Cream, Woodbury, Jergens and Avon. The category of skin care represents about half of 

the artifacts collected. 

 The most common items found in skin care are items related to Pondôs cold 

cream. These artifacts include fragments from at least three milk glass Pondôs jars and a 

jar lid. One nearly complete jar in two fragments was recovered from between two 

building platforms (010-41-110). It has the elliptoid shape found on modern Pondôs jars 

and the Pondôs logo on the base (Figure 20). A smaller jar was also recovered elsewhere 

(010-41-127). This jar was represented by a single base and side fragment with a partial 

makerôs mark on the base. A third jar was found in a trash scatter east of the others (010-

41-116). It is a different shape than the other two jars. It is square and has the Pondôs logo 

on the side rather than the bottom (Figure 21). A fourth Pondôs jar was identified at the 

site in 2009. It was no longer present on the surface in 2010 and was not collected. It was 

oval and pink, contrasting the white jars (Figure 22). The Pondôs jars have only 

approximate dates, as the products first appeared on the market in 1910 and 

manufacturers replaced milk glass with plastic in the 1960s (Nikki Kimball, personal 

communication, June 16, 2009). A Pondôs tin screw-on lid was found in a trash scatter 

(010-41-119). At 2.5 inches across, it is about the size that would fit on the largest of the 

jars.  

 Other skin care brands are represented at Sulphur. Harriet Hubbard Ayer cream is 

represented by a base and side fragment, two inches high, representing half of a jar (010-

41-114). A makerôs mark is present on the base, read as ñARRIET HUBBò (Figure 23). 

All makerôs marks and logos are written as they appear. This mark stands for the Harriet 
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Hubbard Ayer company, founded in 1907 by Vincent Benjamin Thomas as a maker of 

perfume and cosmetics. He took the name from an earlier female cosmetics manufacturer 

in the 1890s (Gontell, 2005a). Being made of milk glass, the jar dates from between 1907 

and the 1960s.  

 An early brand found at the site is Ingramôs Milk Weed Cream, another brand of 

cold cream. Fragments from at least two separate jars were recovered at two different 

locations (010-41-128, 010-41-136). These jars were identified by the partial makerôs 

mark ñINGRAMôS MILK WEED CREAMò on the upper part of the jar, just below the 

rim (Figure 24). Ingramôs was a popular brand of cold cream in the 1910s and 1920s 

(Peiss 1998: 99) and, according to U.S. patent records, the Ingram jar was first patented 

in 1892 (Ingram 1892). 

 Fragments of a Woodbury milk glass jar were recovered (010-41-106). This jar 

likely contained cold cream based on complete jars for sale on Etsy (www.etsy.com 

2011). The jar is elliptic with a Greek Key design along the sides (Figure 25). Part of a 

makerôs mark is visible on the base (ñURYò) which stands for the Woodbury Soap 

Company, a cosmetic and soap manufacturer founded in 1870 and later purchased by the 

Jergens company (Peiss 1998: 122, 136). As it is milk glass, this jar also dates to the early 

half of the twentieth century, similar to the Pondôs jars.  

A colorless glass jar base for Daggett & Ramsdell was found (010-41-102). This 

base fragment has a makerôs mark that identifies it as Daggett and Ramsdellôs Perfect 

Cold Cream, a brand from the early part of the century (Vail 1947: 111-112, Gontell 
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2005b) (Figure 30). A ferrous Palmolive lid was also found (010-41-153). This would 

have belonged to a jar of soap for bathing (Figure 31).  

Jergens products were found at Sulphur. The lower half of a possible cologne 

bottle was found (010-41-109). The Jergens name is visible on the base of the bottle. The 

bottle is likely for the Jergens Morning Glory cologne, as it is similar in shape to existing 

cologne bottles (www.auntjudysattic.com 2011). Another colorless glass Jergens bottle 

was found elsewhere (010-41-122). The base reads ñJERGENS/ PAT PENDò and the 

bottle was probably a lotion or shampoo bottle. No clear dates could be established for 

either of these bottles (Figure 26). 

 One unique find was a pale purple milk glass fragment (010-41-133). While glass 

will turn purple when solarized, this fragment appears to have been purple originally. 

This jar fragment is unusual not only in its color, but also in the decoration. The jarôs 

sides are paneled with a curtain like motif along the top and bottom. The word ñCreamò 

in cursive is molded on the side (Figure 27). This decoration further differentiates it from 

other jars. Most of the glass jars have blank sides where a paper label would be attached. 

No date or manufacturer could be identified for this fragment.  

 An unusual milk glass jar was found near the clear Jergens bottle (010-41-123). 

Six fragments of this jar were recovered. It is made of milk glass painted with a light blue 

color. Part of the brand and instructions are painted in white lettering over this 

background (Figure 28). The writing on the fragments identifies it as hormone hand 

cream used to ñguard against drying effects of wind, water, and detergentsò (Figure 29). 

The manufacturer could not be identified. 
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 In addition to glass jars and bottles, a tube of Avon hand cream was collected 

(010-41-154). The tube is made of aluminum with a plastic screw cap. The cap and label 

are a light green. Most of the label is worn away, but enough remains to identify it as a 

hand cream manufactured by Avon. At the bottom of the tube is a seal guaranteeing its 

quality by Good Housekeeping. The plastic cap suggests the artifact dates to around the 

1960s, when plastic replaced glass and metal packaging (Figure 32, Figure 33). 

 

Mentholatum 

 In addition to the various products described above, Sulphur yielded an unusual 

number of mentholatum jars. While mentholatum is not strictly a cosmetic, it was often 

used for the treatment of dry skin, similar to cold cream. Fragments from at least 13 jars 

were collected from Sulphur, from all over the site. Jars vary in size. Four jars have a 1.6 

inch diameter, two have a 2.26 inch diameter, and the remainder was too fragmented to 

determine diameter. Most of the jars had a makerôs mark on the base that read all or part 

of the words ñMENTHOLATUM TRADEMARK.ò One jar had the makerôs mark on the 

side (Figure 34).  

 

Hair Care 

 A second category of cosmetic artifacts are items concerned with hair care. These 

items include shampoo, conditioner, styling gel, and shaving equipment. Several brands 

are represented, including Velvetouch, White Rain, Tame, Dippity-Do, Gillette, and 

Goody. Hair care products compose about one sixth of artifacts collected. 
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 Shampoo was the most common hair product at Sulphur. Three bottles of 

Velvetouch Miracle Lather Shampoo were recovered from the site (010-41-113, 010-41-

125, 010-41-161). Two of the bottles are complete and one warped from exposure to 

heat. They are colorless glass with a painted label. The shampoo was manufactured by 

the Jewel Tea Company but there was no information available on what shampoos they 

manufactured. With no information on the Velvetouch brand, the bottles could not be 

dated (Figure 35). In 2009, a milk glass fragment labeled ñVelvetò in the same cursive as 

on the glass bottles was found and photographed. This is possibly an early version of 

Velvetouch packaged in milk glass (Figure 36).  

 Nine fragments of White Rain Lotion Shampoo were found (010-41-117), 

representing a colorless glass bottle with blue lettering and a raindrop pattern (Figure 37). 

One fragment reads, ñby Toni.ò Toni was a company that made permanent wave kits until 

1948, when it was purchased by the Gillette Company (www.fundinguniverse.com 2011). 

After this purchase, the company began marketing other lines of products, suggesting the 

bottle dates to the post-1950 period.  

 A complete bottle for hair conditioner was also found at Sulphur (010-41-142). 

The bottle is colorless glass with green lettering and is for Tame Crème Rinse, reading 

ñthe new invisible hair conditioner that rinses on!ò The back of the bottle notes that the 

conditioner is ñfor men and children too.ò This bottle is also from the Toni Company, 

part of the Gillette Company (Figure 38). A final Toni product found at Sulphur is 

Dippity-Do, a hair gel (010-41-124). Five fragments, including a tin screw-on lid, were 

recovered. These fragments, made of clear glass, show the Dippity-Do logo and part of 
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the instructions. This product was the extra hold setting gel. It is also labeled as a Toni 

Company product (Figure 30). Both products most likely date from the 1950s at the 

earliest. In addition, a tin lid labeled Helene Curtis was found, which likely came from an 

unidentified hair product (010-41-143) (Figure 40). 

 In addition to hair cleaning products, a razor blade was identified and collected at 

Sulphur (010-41-120). A razor, which included the plastic case and seven blades were 

recovered north of the railroad tracks. Two patent numbers, 2544410 and 3071856 were 

written on the blades. These patents identify this razor, a Gillette product, as dating after 

January 8, 1963 (Young 1951; Fischbein 1963) (Figure 41).  

Other hair-related artifacts were photographed in the field but not collected. These 

include a comb and hairbrush and a Goody hairclip (Figures 42, 43, 44). They are notable 

because, like the razor, they functioned as tools to alter the appearance of hair. The comb 

and hairbrush were discovered and photographed during survey in 2009. The Goody 

hairclip was noted during survey in 2010. They represent additional aspects of beauty 

culture regarding hair. 

 

Unidentified 

 Twenty five artifacts found in the Sulphur project could not be identified. 

Uidentified artifacts included milk glass fragments that did not have any identifiable 

makerôs marks. One jar was dateable (010-41-107). This jar included a base fragment 

with a visible Hazel-Atlas makerôs mark. This mark dates the jar to between 1920 and 

1964. The remaining unidentified artifacts could not be dated. 
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 Two artifacts had partial painted labels still visible on the surface (010-41-138, 

010-41-147). Neither was legible enough to read. Eight artifacts also had partial makerôs 

marks on the base. The largest jar was 2.8 inches tall, with a mark on the base reading 

ñKRò (010-41-148). Another base fragment had a partial shield and the letters ñHEAò 

(010-41-184). One base fragment had a partial patent number (010-41-101). Two jar 

fragments, from jars of different sizes, had the sameñNSò on the base (010-41-129, 010-

41-151). Lastly, a milk glass fragment with half of a makerôs mark was found (010-41-

126). The base reads ñRICAN/ NOL/ RODUCTS CO.ò but it could not be identified. The 

remaining thirteen milk glass jars were unmarked and could not be identified or dated.  

 There were also colorless glass fragments that were unidentified. Parts of two 

colorlesss glass bottles were collected as they looked similar to lotion or shampoo bottles, 

but there were no identifying marks. There is also a colorless glass base fragment with 

either Elms or Elmo embossed in cursive on the bottom (010-41-115). This base was only 

a couple inches across and thus it could represent a small perfume bottle.  

 The artifacts collected from Sulphur represent different categories of cosmetics, 

including skin care and hair care. Half the artifacts found were for skin care products, 

including cold cream, lotion, cologne, and hand cream. Another eight artifacts were 

found for hair care products including shampoo, conditioner, gel, and a razor. All of the 

items found represent products used for the cleaning and maintenance of skin and hair. 

The items recovered suggest only the most standard skin and hair routines, that of 

cleaning and moisturizing. Items like mascara and rouge, which had a more obvious 
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affect on appearance, are absent from Sulphurôs material record. This suggests that 

Sulphur residents had a practical approach to beauty, focusing on health and cleanliness. 

 

Artifact Distribution  

I also examined the distribution of the cosmetics artifacts described above. Using 

GIS, I mapped the artifacts and looked for distribution patterns in how they were 

distributed over the site. I was interested in whether artifacts clustered in particular areas 

of the site, and whether there were any significant differences in the locations of artifacts 

of different types and ages. If distribution changed according to the type of cosmetic, it 

might suggest changes in how and where cosmetics were used. In this section, I review 

both my methodology and the results of my analysis in GIS.  

 

Methods 

 Data for this part of my research was procured during fieldwork in 2009 and 

2010. In 2009, we used a Trimble GPS to record and map site boundaries and individual 

features including foundations, dugouts, and roads. These data provided the base map of 

the town site and features over which I placed the artifact data. The location points of 

artifacts were taken in 2010 during survey, as described in chapter three. All artifacts 

related to cosmetics were mapped with either a Trimble or Garmin GPS. This data was 

then entered into the GIS database. All GPS points were mapped using the computer 

program ArcGIS 10, published by ESRI, Inc. Using this program, I created a map of the 

cosmetic artifacts within the town site of Sulphur (Figure 45). Points recorded with the 
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Trimble and Garmin are displayed separately as these GPS units have different rates of 

accuracy. The differences in accuracy are minimal, however, and would not greatly affect 

the overall distribution of artifacts on the map. 

 

Distribution of All Cosmetics 

 I first mapped cosmetic artifacts as a single category. In this case, a clear pattern 

is visible where the majority of the artifacts cluster in the upper southern portion of the 

site directly south of the railroad tracks (see Figure 45). This area contains the densest 

concentration of features and artifact scatters. It is where the majority of building features 

are located, including foundations, dugouts, cellars, and privys. It was likely the main 

area of the town and was the probable site of the post office, gas station, a store, and 

several homes, based on early photographs and the material culture visible at the site. The 

high concentration of cosmetic artifacts supports this idea. Cosmetics are a personal 

artifact used in domestic settings. If used and disposed of at home, cosmetics should be 

present in the area closest to house sites.  

 Not all cosmetic artifacts are located in the southern area of the site, however. 

There are several outliers. At least twelve cosmetic artifacts were identified in a series of 

trash scatters in the area immediately north of the railroad tracks (see Figure 45). This 

number is less than those found to the south. The difference may be because the northern 

section of town appears to be industrial, with the remains of a railroad depot and 

numerous machine and car parts. Most of the artifacts in the north were found in the 

context of dense trash scatters, suggesting they were deposited through the dumping of 
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trash outside the area of use. One milk glass fragment was found in the extreme 

northwest corner of the site, but this was next to a house foundation, giving it a similar 

context to those artifacts found south of the railroad tracks.  

 

Distribution by Type 

 In addition to examining general distribution, I also considered distribution by 

cosmetic type. To do this, I mapped artifacts according to the categories of skin care, hair 

care, and unidentified discussed above.  I could not find any significant pattern in 

distribution of these categories, however. Unidentified and skin care products retained the 

same general distribution as cosmetics as a whole, concentrating in the area immediately 

south of the railroad. Hair products did exhibit a slight tendency towards the outer edges 

of artifact distribution. The hair gel, conditioner, Velvetouch shampoo bottles, and razor 

blade were found in trash dumps north of the railroad tracks, while the White Rain 

shampoo bottle was recovered at the southwest corner of the site. So few hair care 

products were recovered, however, that the sample remains too small to be significant. 

Overall, hair care, skin care, and unidentified artifacts were distributed over the site with 

no visible pattern. There is no significant pattern of distribution by type. 

 There are two things to consider that may have affected the analysis results. First, 

there is the nature of artifact deposition at Sulphur. Numerous runoff channels cut 

through the site and it was observed in 2010 that many trash scatters had changed 

position, likely due to runoff from the rainstorms that affect the area. The site is also 

disturbed from modern activity, including shooting and bottle hunting. Thus current 
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artifact dispersal will not accurately reflect original deposition. Second, there may be bias 

in the survey methods. During fieldwork, time constraints resulted in a more thorough 

survey of the denser deposits in the southern portion of the site as compared to the 

northern area, which was only sampled in thirty meter sections. One reason so many 

artifacts were mapped in the south may be because more area was covered during survey. 

 With these considerations in mind, my analysis suggests that there is no real 

significance in the distribution of artifacts at Sulphur, Nevada. The only visible pattern is 

the clustering of artifacts around features south of the railroad tracks, but that is explained 

by the clear presence of homes and business in that area compared to the largely 

industrial remains to the north.  

 Analysis of the artifacts at Sulphur demonstrates that there were several cosmetics 

being used by residents. These include skin care products such as cold cream, hair care 

products such as conditioner and shampoo, as well as numerous unidentified items that 

possibly represent additional creams and perfumes. The artifacts recovered range in date 

from 1910 through the 1960s, covering the lifespan of the town and suggesting that 

cosmetics were in use during the townôs entire history. While no significant distribution 

patterns for cosmetics were found, their concentration around the area of town with the 

densest inhabitation supports their general use around the home by the population.  
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Chapter 6: The Significance of Cosmetics in Sulphur, Nevada 

 

 The number and variety of beauty-related artifacts recovered from Sulphur 

demonstrate the use of cosmetics by the former townôs inhabitants. Using these artifacts, 

it is possible to examine the role of gender and beauty culture during Sulphurôs existence. 

I have three research questions regarding Sulphurôs cosmetics. First, I ask what kinds of 

cosmetics Sulphur residents were using. Second, I am interested in what these artifacts 

say about gender at Sulphur. Third, I ask how cosmetics demonstrate Sulphurôs 

participation in the larger world system. This chapter addresses these questions based on 

the analysis of Sulphurôs artifacts and contemporary advertisements. The chapter 

concludes with a discussion of further questions in the archaeology of beauty. 

 

A Conservative Approach to Cosmetics 

 The cosmetics recovered from Sulphur demonstrate that residents used these 

items during the townôs existence. Residents used a variety of items for skin and hair, 

including cold creams, lotions, shampoos, and razors.  Yet the kinds of products found at 

Sulphur represent only a fraction of the products and treatments available on the market 

in the twentieth century.  

For example, makeup such as mascara, eye shadow, lipstick, and rouge are 

noticeably absent from the town site. These items were available to Sulphur residents as 

evidenced by contemporary newspapers advertising makeup for sale at Winnemucca 

drugstores. Also missing from Sulphur are the more expensive, high-end brands such as 
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Elizabeth Arden and Helena Rubinstein. Both of these brands were heavily advertised at 

stores such as Eagle Drug and Waymanôs, particularly in the 1940s and 1950s (see Table 

2). These cosmetics were available to Sulphur residents but are missing from the material 

record. One possibility these products are absent from Sulphur is that residents didnôt use 

them to the same degree as those products identified at the site. 

There are multiple reasons for why Sulphur residents were not using makeup or 

expensive brands. One reason is that Sulphur residents could not afford the more 

expensive products. Many people at Sulphur and the surrounding had low incomes, 

particularly during the Great Depression (Venable 2006a, 2006b). Residents struggling 

for food and shelter would not spend money on expensive makeup and creams.  

The absence of these types of artifacts may also signal a more conservative 

approach towards gender and beauty at Sulphur. Residents may have ignored the more 

visible and public products such as eye makeup and rouge in favor of the more practical 

items such as cold cream and soap. Most items found at Sulphur were used for cleaning 

hair or treating dry skin, real concerns in the arid, dusty Black Rock landscape. In 

particular, cold creams may represent a local response to cosmeticsô popularity. Cold 

cream both moisturizes and cleans the skin without the need for water, a valuable trait in 

a town where water proved scarce. Thus Sulphur residents acknowledged and accepted 

cosmetics use but used them according to their own circumstances and needs. Cosmetics 

were recognized and used, but many aspects of popular beauty culture, including what 

was advertised in newspapers, were apparently ignored. 
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I must also acknowledge that the absence of certain kinds of artifacts may be due 

to issues in preservation. Very little is left of Sulphur and most artifacts are scattered on 

or near the surface. Many areas have been disturbed by water runoff and vandalism. 

Thus, many artifacts may not have preserved. Even if they were present, some cosmetics 

would still remain unidentified. Many cosmetics came with paper labels and boxes, 

which did not survive, leaving only blank glass jars. In addition, many perfumes and 

makeup, such as those advertised in newspapers, came in collectible bottles and cases, 

which may have been kept by residents or removed by bottle collectors when found. Thus 

the absence of certain types of cosmetics may reflect poor preservation rather than lack of 

use.  

 Nonetheless, it appears that, while aware of modern beauty culture and its 

promotion of glamour, Sulphur residents retained a conservative attitude towards 

cosmetics and beauty. While makeup, perfume, and expensive creams were advertised 

and sold in nearby Winnemucca, it is mainly inexpensive cold creams and shampoos that 

appear at Sulphur. This suggests that Sulphurôs population utilized a conservative 

approach to cosmetics use. While they did use cosmetics, Sulphur residents largely 

confined their use to inexpensive, practical items useful in a desert environment.  

 

Gender in Sulphur, Nevada 

The town of Sulphur was born during a period of great social change in America, 

particularly regarding gender roles. As discussed earlier, the early twentieth century 

marked a shift towards a more liberal ideal of gender roles. With changes in roles came 
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changes in beauty and image. The nineteenth century beauty ideal was naturalism, for 

both men and women. Only prostitutes wore visible makeup. As womenôs roles 

increasingly became more public, and women likewise more visible, cosmetics became 

permissible. Coupled with the new mass market, the new ideal of a liberated, made up 

woman helped launched the modern cosmetics industry. As the century progressed, 

cosmetics became an essential part of gender identity (Peiss 1998).  

The artifacts recovered from Sulphur reflect the new attitude towards cosmetics. 

Founded in 1910, the town grew up at the same time as the modern beauty industry 

developed. While cosmetic brands existed before the 1910s, this decade marked the 

founding of several important brands, such as Pondôs Cold Cream (Peiss 1998: 99). The 

industry continued to grow through the twentieth century, with new products and 

companies constantly appearing. The artifact assemblage at Sulphur includes many of 

these early brands. Items such as Ingramôs Milk Weed Cream and Daggett & Ramsdellôs 

Perfect Cold Cream first appeared during the early part of the twentieth century, and their 

presence suggests that Sulphur residents probably used cosmetics from the townôs earliest 

days. Cosmetic use is also evident for Sulphurôs later years. Hair products such as Tame 

Crème Rinse, White Rain shampoo, and Dippity-do hair gel date to the post-1950 period, 

while the Gillette razor blade dates to 1963 at the earliest. Although not all artifacts could 

be dated, their presence at the site testifies to a continuing use of cosmetics at Sulphur. 

Residents at Sulphur clearly participated in the cosmetics industry. 

Most cosmetics found at Sulphur were products marketed to women. These 

artifacts include items such as Avon hand cream, Daggett & Ramsdellôs Perfect Cold 
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Cream, Ingramôs Milk Weed Cream, and Pondôs, Woodbury, and Ayer products. Even 

hair care was feminized, as evidenced by newspaper advertisements. Announcements for 

beauty salons in the Humboldt Star nearly always featured the head of a woman and 

advertised female proprietors. Artifacts such as the Velvetouch shampoo and Dippity-Do 

gel were likely womenôs products. The cosmetics artifact assemblage at Sulphur thus 

reflects a largely feminine presence. Their presence follows the idea that early twentieth 

century beauty culture was largely promoted towards women and suggests women at 

Sulphur took part in that culture. 

Not all cosmetics recovered from Sulphur were feminine, however. The single 

exception to femininity at Sulphur is the Gillette razor blade dating to the 1960s. 

Although it dates to the latter part of Sulphurôs existence, the razor illustrates two points 

about men and cosmetics in Sulphur. First, the razorôs presence reflects the fact that for 

much of the twentieth century, shaving products comprised most of the male-oriented 

beauty market. American men eschewed cosmetics use since the eighteenth century 

(Peiss 1998: 159-160). Self-shaving, which began promotion in the twentieth century, 

became the sole exception, creating a separate masculine cosmetics market in shaving 

accessories (Peiss 1998: 161-163). Contemporary newspaper advertising supports this 

idea, as the majority of advertising towards men focuses on self-shaving. The razor, as 

the single masculine cosmetics artifact from Sulphur, underscores the rise of masculine 

beauty culture. More specifically, the Gillette razor also suggests men in Sulphur 

followed contemporary ideas about masculinity, with little or no use of cosmetics. Even 

shaving appears to have been less important, with only a single razor recovered from the 
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site. Sulphur thus exhibits an adherence to the predominant gender ideal of its time, 

where cosmetics were primarily used by women.  

In spite of the divide between menôs and womenôs use of cosmetics, there were 

gender-neutral products recovered at Sulphur, i.e. products marketed towards both men 

and women. The most prominent example is the multitude of mentholatum jars that 

comprise the bulk of identified cosmetics recovered from Sulphur. While primarily used 

as a medical salve, mentholatum was also advertised as a treatment for dry, chapped skin 

(Humboldt Star 1940). Humboldt Star advertisements for mentholatum are gender-

neutral, and the salve was likely used by male and female Sulphur residents alike.  

In addition to mentholatum, certain hair care artifacts were likely used by men 

and women. The Tame Cr¯me Rinse conditioner bottle reads ñfor men and children tooò 

on the back label. It was advertised for use by any gender. The comb photographed at 

feature 21 could also have been used by either men or women, as it is only a generic 

plastic comb, with no clear markers as to its brand or any specialized use. 

 Cosmetic artifacts at Sulphur provide some insight into gender roles among the 

former inhabitants. They suggest that people at Sulphur followed the modern trend in 

gender roles, where men and women were adopting contemporary beauty ideals in their 

use of cosmetics. Their participation was more conservative, however. Most of the items 

found relate to basic hair and skin care. Those living at Sulphur were not buying 

expensive beauty aids but restricting themselves to those items most affordable and 

useful in a rural desert town. Inhabitants at Sulphur clearly participated in this new 

gender system, albeit in a conservative manner.  



73 

 

Sulphur and the World System 

 The presence of cosmetics at Sulphur demonstrates that, despite its isolation, 

Sulphur was connected to the larger world. Using world systems theory, one can define 

the world as made up of cores and peripheries, each operating within a series of 

interaction networks. In the case of Sulphur, cosmetics serve as evidence for the 

communityôs participation in the overlapping economic, media, and cultural networks 

that formed part of the larger world system.  

 In the context of world systems theory, Sulphur functioned as a periphery, 

providing raw materials to the larger, distant core areas, represented by local and national 

markets. A local market would be nearby towns such as Winnemucca, while larger cities 

such as Reno and distant factories and warehouse represented the larger core. As part of 

this exchange system, Sulphur residents purchased finished goods from these core 

markets. Brand-name cosmetics provide a good example of this exchange. Products such 

as Ingramôs Milk Weed Cream, Pondôs cold cream, or Velvetouch shampoo would have 

to be purchased from larger towns like Winnemucca or shipped in via railroad for sale in 

the townôs own store. Exact location and ownership for the store is not known, as 

ownership changed over the years, but census records demonstrate at least one store was 

present in the town for most of the townôs history. It is possible that at least some 

cosmetics were available for purchase at one or more of these venues. The presence of 

cosmetics demonstrates that Sulphur was not isolated economically. 

 Cosmetics also suggest the role of media at Sulphur when advertising is 

considered. Residents had access to local and regional newspapers, which included 
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advertisements for beauty products. The Humboldt Star and Silver State, two 

Winnemucca newspapers, advertised products primarily through drugstore ads, but these 

ads included national brands such as Harriet Hubbard Ayer, Pondôs, Woodbury, and 

Jergens. Local newspapers also provided additional information in weekly columns. 

Movie advertising and photographs of pageant contestants and Hollywood actresses 

reinforced current trends in glamour and fashion. Thus local newspapers formed part of a 

national media network disseminating information about cosmetics and beauty. 

 While no direct information for cosmetics advertising is found at Sulphur itself, 

involvement can be inferred from the knowledge that newspapers, which contain many 

articles on the town and surrounding mines, were available to residents. Also, many of 

the items advertised in the newspapers are items recovered from the site itself, suggesting 

residents may have utilized the information found in the newspapers to make decisions 

about the products they used. Thus Sulphur was connected to the wider world of media 

and marketing through the cosmetics industry. It was not an isolated community but, as 

demonstrated through the use of beauty products, was connected to and participated in 

the economy and culture of the rest of the country. 

 

The Archaeology of Beauty: Beyond Sulphur 

 In addition to helping answer the original research questions, the artifacts at 

Sulphur provided new questions to answer through future research. The most central of 

these questions is the use of cosmetics as diagnostic artifacts. As a category of artifacts, 

cosmetics have great potential for dating sites and features. Most beauty artifacts can be 
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matched to a specific time period. Many brands and companies only operated for a set 

number of years. Even long-lived products varied in design and packaging over the years. 

Thus cosmetics artifacts have great potential as a diagnostic for dating historic sites. 

 The use of cosmetics in dating is hampered, however, by the limited information 

available on which products and artifact designs come from which period. While many 

brand names, such as Pondôs, were easily recognizable, it was impossible to tell the exact 

age of a jar fragment because of the lack of information on how the companyôs jar 

designs changed over time or between products. In other cases, information was limited 

because the brand in question no longer existed on the market. Some artifacts, such as 

Velvetouch shampoo bottles, were from discontinued brands and almost impossible to 

date, as almost no information existed on the brand. Information on many items was 

available, however, in the context of literature and websites for glass and bottle 

collecting. Several items, including the Jergens cologne bottle, the Woodbury jar, and the 

Daggett & Ramsdell jar were identified with the aid of collectorôs websites, which 

exhibited complete examples of products in online auctions. 

 The information regarding the age and history of cosmetics artifacts does exist. 

Much of it, however, is scattered in obscure and difficult to access collectorôs books and 

company archives. To make beauty-related artifacts more effective in archaeological 

research, more historical background is needed. Thus a future avenue of research is to 

create manufacturing timelines of cosmetics to better identify when a particular artifact 

was made and used. In the context of this thesis, I have made some progress in that area, 

through the identification and dating of artifacts at Sulphur. So while I was able to 
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identify and date many artifacts from this project, there are still gaps in knowledge which 

could be addressed. 

 Research at Sulphur suggests other future questions as well. Cosmetics provide 

insight into life at Sulphur, yet this town represents only one small community in the 

mining West. Similar artifacts are found at other town sites across Nevada and elsewhere 

in the West. It stands to reason that the same questions applied to the assemblage at 

Sulphur can also be applied to other sites to see how the situation compares across space 

and time. This comparison would in turn reveal additional insight into the role of 

cosmetics in different communities and in the region as a whole. 

 Furthermore, there are aspects of beauty culture and cosmetics not addressed at 

Sulphur that could be focused on in later research and with different datasets. One 

example is the sale and advertising of cosmetics. This project focused on only two local 

newspapers when studying advertising at Sulphur. Beauty advertisements were found in 

other media, however, including magazines, radio, and later television. Additional 

research could address these other forms of media and their impact on behavior in various 

communities or demographics. Another question concerns how cosmetics were 

distributed. At Sulphur, the assumption is made that the cosmetics were purchased in 

Sulphur or elsewhere. Some brands, like the modern Mary Kay, were sold by door-to-

door salespeople. While door-to-door sales were unlikely in a rural community like 

Sulphur, it would be an occurrence in most cities and a possible avenue of research. 
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Conclusion 

 The material culture of cosmetics at Sulphur, Nevada provides valuable evidence 

about how residents lived when the town was still inhabited. The presence of cosmetics 

demonstrates that Sulphur residents participated in and were affected by changes in the 

outside world, while still retaining their own approach to what they used. Cosmetics 

became more popular as gender roles shifted to encourage a more public image for 

women. This popularity is reflected in the presence of numerous cosmetic artifacts in 

what was a remote rural community. Sulphur was also clearly involved in economic and 

information exchanges with the wider world. Residents had to purchase the cosmetics 

from outside the community and many of their choices of product follow contemporary 

advertisements. Cosmetics demonstrate that Sulphur had a place within the larger world. 

At the same time, the types of cosmetics present suggest that Sulphur, although aware of 

the outside world, developed its own approach to beauty culture, centered on practical 

cleaning agents such as cold cream and shampoo rather than more glamorous makeup. 

Research at Sulphur also highlights additional questions about beauty-related artifacts in 

archaeology. With more information on the manufacture and history of specific products, 

cosmetics artifacts can serve as diagnostic artifacts at historical sites. Research at Sulphur 

can also be repeated at other sites to further understand how different communities 

responded to beauty culture.  
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Mine Date Company 

McWorthy Sulphur Mine 1875 F.J. McWorthy, J.W. Rover, I.N. 

Sharp 

 1876 San Francisco Sulphur Mining 

Company 

 1876 Judson, Shepard 

 1879-? Thomas S. Jeffers, San Francisco 

Sulphur Mining Company 

Rabbithole mines 1875 Charley S. Wright, L.H. Egbert 

 1875 Humboldt Sulphur Company 

(Theodore Hale, James Duffy, 

Charley Wright) 

 1876-1885 Pacific Sulphur Company 

 1879 - 1890s California and Nevada Sulphur 

Company 

 1900-1920s Nevada Sulphur Company 

 1917-1937 California Rex Spray Company 

 1924-1929 Humboldt Sulphur Company 

(different from first) 

 1929-1934 Sierra Sulphur Corporation 

Emmons Mine circa 1900 Edward Morton Emmons 

Unknown claim 1951-1955 Black Rock Desert Mining 

Company 

 1955-1965 Murmanill Corporation of Dallas 

Unknown claim 1954-1957 Continental Sulphur and 

Phosphate Corporation 

Unknown claim 1960s Star-Glo Sulphur Corporation 

Unknown claim 1960s-1974 Duval Corporation 

Table 1. Timeline of sulphur mines. 

Note: This list does not include all those leasing property from corporations. Mine 

property records are not always clear for this period. 
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Date Creams and 

Perfumes 

Makeup Hair Care Retailer (in 

Winnemucc

a) 

September 7, 1912 Soaps, creams, 

flesh foods, 

lotions, perfumes 

Powders Hair tonics Eagle Drug 

Company 

December 23, 1915 Powder boxes, 

perfume bottles 

  Reinhart  

January 19, 1922   Gem Damaskeene 

razor 

Stephenson 

Drug 

Company 

July 25, 1922   Valet Autostrop 

razor 

Stephenson 

Drug 

Company 

August 9, 1923 Hillrose Beauty 

Aids: includes 

velvet cream, 

almond and 

benzoin lotion, 

theatrical cream 

Hillrose 

rouge and lip 

stick 

Hillrose shampoo Stephenson 

Drug 

Company 

September 30, 1924  Cara Nome 

Complexion 

Powder 

 Eagle Drug 

Company 

October 6, 1925 Palmolive soap, 

Hillrose Cold 

Cream Powder, 

Woodbury's Facial 

Soap, Hinds 

Honey and 

Almond Cream 

 Autostrop blades, 

Gem blades, 

Palmolive shaving 

cream, Palmolive 

after shaving 

talcum, Mennen's 

shaving cream 

Schramm-

Johnson 

Drug Stores 

May 4, 1926 Hougaud LaFee 

Perfume,  

Hillrose 

double 

compacts 

with powder 

and rouge 

Palmolive 

shampoo, 

Palmolive after 

shaving talcum, 

Durham Duplex 

razors 

Schramm-

Johnson 

Drug Stores 

May 13, 1926 Hillrose: cold 

cream 

Hillrose 

rouge, double 

compacts, 

velvet 

powder 

Hillrose shampoo, 

aftershave 

Schramm-

Johnson 

Drug Stores 
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May 15, 1926 Elizabeth Arden, 

Daggett & 

Ramsdell's Perfect 

Cold Cream, 

Kleenex Cold 

Cream Remover, 

Palmolive soap, 

Stein's cold cream, 

Ingram's 

Milkweed Cream, 

Hillrose, Armand, 

Garden Court, 

Harret Hubbard 

Ayer's cream and 

lotion 

Stein's rouge, 

Melba 

powders 

 Schramm-

Johnson 

Drug Stores 

May 4, 1927 Hougaud 

perfumes 

  Schramm-

Johnson 

Drug Stores 

May 19, 1927 Pond's Vanishing 

Cream, Pond's 

Cold Cream, 

Daggett & 

Ramsdell's Cold 

Cream, 

Mentholatum, 

Hillrose, 

Palmolive soap, 

Hind's Honey and 

Almond Cream 

  Schramm-

Johnson 

Drug Stores 

December 3, 1927   Gillette, Ever 

Ready, Keen 

Kutter razors 

Reinhart 

July 12, 1928 Jaciel Cold and 

Vanishing creams 

  JC Penny 

April 4, 1931 Dorothy Gray 

astringent lotion 

  Eagle Drug 

Company 

April 18, 1931  Dorothy 

Gray cream 

rouge, lip 

rouge, eye 

shadow 

 Eagle Drug 

Company 

October 27, 1931 Theron dressing 

table set 

  Stephenson 

Drug 

Company 
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October 28, 1931 Jonteel creams, 

Theatrical cold 

cream, Harmony 

cream of almonds 

Jonteel face 

powder, 

Midnight 

face powder 

Klenzo cocoanut 

oil shampoo 

Rexall 

November 3, 1932 Murial Astor 

Toiletries, Nyals 

toiletries 

  Stephenson 

Drug 

Company 

December 11, 1933 Mentholatum    

February 13, 1935   Probak Junior 

razor 

 

May 19, 1938 Helena Rubinstein 

face cream, 

Jergens lotion, 

Woodbury cream,  

Hinds Honey 

Almond cream 

 Packer's shampoos Eagle Drug 

Company 

June 7, 1938 Arrid cream 

deodorant 

   

February 13, 1941 Helena Rubinstein 

perfume 

  Eagle Drug 

Company 

August 21, 1941 Helena Rubinstein   Eagle Drug 

Company 

September 8, 1942  Helena 

Rubinstein 

face powder 

 Eagle Drug 

Company 

September 17, 1942 Arrid cream 

deodorant 

   

September 21, 1942  Helena 

Rubinstein's 

town and 

country make 

up film 

 Eagle Drug 

Company 

September 28, 1942 Helena 

Rubinstein's face 

cream 

  Eagle Drug 

Company 

April 2, 1943 Tussy deodorant 

cream 

  Stephenson 

Drug 

Company 

April 30, 1943 Tussy Rich cream   Stephenson 

Drug 
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Company 

May 11, 1944 Helena Rubinstein 

bath products, 

Tabu perfume 

  Eagle Drug 

Company 

May 24, 1944   Charm-Kurl 

permanent wave 

kit 

Eagle Drug 

Company 

June 1, 1945  Chen Yu nail 

lacquer 

 Eagle Drug 

Company 

June 1, 1945 Deodorant powder   Reinharts 

June 21, 1945  Leg make-up  Eagle Drug 

Company 

Jan 10, 1946 Enigma perfume   Eagle Drug 

Company 

January 3, 1946 Tussy Wind and 

Weather Lotion 

  Stephenson 

Drug 

Company 

February 21, 1947   Stag shaving 

products and 

cologne 

Eagle Drug 

Company 

July 14, 1946 Rosemary cologne   Eagle Drug 

Company 

August 15, 1947 Elizabeth Arden 

Blue Grass Flower 

Mist perfume 

  Wayman's 

August 21, 1947 Elizabeth Arden    Wayman's 

March 22, 1948 Elizabeth Arden 

Easter soaps 

  Wayman's 

September 9, 1948 Tussy beauty 

preparations 

  Eagle Drug 

Company 

April 1, 1949   Home permanent 

kits 

Eagle Drug 

Company 

September 29, 1948  Max Factor 

Pan-Stik 

 Eagle Drug 

Company 

November 9, 1950  Hazel Bishop 

lipstick 
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Table 2. Advertisements for Cosmetics from the Silver State (1912-1924) and Humboldt 

Star (1925-1965) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

July 29, 1952 Helena Rubinstein 

creams and 

perfumes 

  Eagle Drug 

Company 

March 22, 1954   LB Pomade Eagle Drug 

Company 

September 30, 1954 Herb Farm Shop 

Toilet Water 

  Eagle Drug 

Company 

December 4, 1957 High Heels 

perfume 

  Eagle Drug 

Company 

December 19, 1957 My Dream toilet 

water mist 

  Eagle Drug 

Company 

January 2, 1964 Jergens lotion  Head and 

Shoulders 

shampoo 

Eagle Drug 

Company 

January 23, 1964  Max Factor 

nail polish 

 Eagle Drug 

Company 

February 12, 1965 Cologne, perfume  Shaving lotion The Corner 

Drug Store 



84 

 

 

 

 

 

Brand Number  

   Skin Care Pond's 4 

 

Woodbury 1 

 

Daggett & Ramsdell 1 

 

Jergens 2 

 

Harriet Hubbard Ayer 1 

 

Ingram's Milk Weed Cream 2 

 

Palmolive 1 

 

Avon Hand Cream 1 

 

Hormone Hand Cream  1 

 

Mentholatum 12 

Subtotal 

 

26 

   Hair Care Velvetouch Miracle Lather  3 

 

White Rain Lotion Shampoo 1 

 

Gillette razor blade 1 

 

Dippity-Do Setting Gel 1 

 

Tame Crème Rinse  1 

 

Helene Curtis 1 

Subtotal 

 

8 

   Unidentified 

 

25 

   Total 

 

59 

 

Table 3. Cosmetics collected from Sulphur, Nevada. 
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Figure 1. Section of 1937 tourist map depicting Sulphur. 



86 

 

Figure 2. From Sulphur, facing East. Devilôs Corral and Silver Camel. Photo by author. 

 

 

 



87 

 

 
Figure 3. Sulphur plat map. 
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Figure 4. Cars in Sulphur, Nevada. Photo courtesty of the Nevada Historical Society. 

 

 

 

 

 

 

 

 


