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Abstract
Sulphur,Nevada is an abandoned mining settlement in northwestern Nevada that was
settled in the early Z0century. Archaeological work conducted at the site in 2009 and
2010 revealed the presence of an unusual number of bedatiyd artifacts, including
artifacts related to skin and hair care. These artifacts suggest a significant use of
cosmetics by former residents. Cosmetics and other beauty aids represent an important
marker for cultural change, particularly in the earl}f 2@ntury, when changes in
cosmeics use reflected changing values regarding gender and identity. In the context of
gender theory and world systems theory, cosmetics provide insight into how Sulphur
residents responded to and connected with the larger world. The cosmetics discovered at
Sulphur demonstrate that Sulphur residents were aware of and participated with the

outside world, but did so according to their own needs.
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Chapter 1An Introduction to Sulphur

While conducting fieldwork at the town site of Sulphur in the summer of 2009, |
observed an abundance of milk glass fragments from various cold cream and
mentholatum jars. After colleagues told me that the number of artifactsnuasal for
this type of site, | decided to do a small research project identifying some of the jars
found at the site. This proved more difficult than anticipated, as | quickly discovered that
very little information on this type of artifact existed. Whdibrmation | did find came
primarily from glass and bottle collecting books. This dearth of data regarding cosmetic
artifactsinspired more irdepth researcAnd became thikesis project.

This project seeks to better understand how cosmetics, asgagadf artifacts,
provide insight into the lives of past people. | examine the significance of cosmetics in
understanding the town of Sulphur, a small mining and railroad community from the
early to mid twentieth centurfs a single categomyf artifacs, cosmetics provide
evidence of Sulphurodés relationship with
reactedo the prevailing cultural ideals of the d&§y research providesossible
framework for understanding cosmetics in archaeology.

This thess is divided into six chapters. This first chapterludesa short history
of the town of Sulphur based on information gleaned from both primary and secondary
sources. Chapter twaetails the theoretical background, research design and

methodology of th@roject.Chapter three discussié® history and development of the

t
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cosmetics industry, including the significance of advertising and gefsl@dvertising
played a critical role in the cosmetics industry, | included newspaper advertising in my
analysisand the results for this are presented in chapter four. Chapter five concerns the
artifacts themselves. It first presents the artifacts found and their identification. In this
chapterlincludea di scussion on signi fiarassthesite, n t he

using GlISbased analysis. | state my conclusions in chapter six.

A Brief History of Sulphur, Nevada

ASeemi ngly t héwherethegreatartisodaubedder colors, as she
prepared to paint the deserts and the hillderenature has displayed her charms in a
striking manner, striking even for the wésibout which years and men have woven
strange talest hat i s HBnbdldp Stall92680 (

This quotds one description dhe area around a small railroad town of Sulph
Nevada.Today the site isbandoneda pit stop on State Route 49 between Winnemucca
and Gerlacl{Figure 1) It is a desolate area, located alongnbethwestern flank of the
Kamma Mountains on theasterredge of the Black Rock Desert, in a regioat tisflat
and waterlessThe only human activity comes from the occasional picnicker and the
nearby Hycroft gold mineYet at one timeSulphurwas a thriving community serving
the localsulphurmines and railroad\ot only did it serve as a home feulphur miners
and railroad workers, it also became a community for the surrounding mining district,

variously known as Black Rock, Rosebud, Sulphur, or Rabbithole.
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Most of theavailablerecordsfor the aredocuson the mines themselvess these
had a longelifespan than the town, datingas early as the 1860Sources on the mines
include newspaper articles, deeds, mining claims, and mining histories for thé/besa.
the Sulphur townsite is mentionetis as an asiddnformationon the town must be
gleaned frommining recordsand additional sourcescludingadditionalnewspaper
articles census records, and oral histories as well as secondary ssawchess county
and state historie$n the pages that follow, | detalshort history of the site, beginning
with adiscussion of mining activity in the area, followed by information about the actual

town site.

The Mine
In order to understand the town site of Sulphur, it is necessary to know about the
ar eaods mty.Moshoftheaecotdedvnformation concerns the mindsch, along
with the railroadweret he pri mary reason f dhetownloke settl e
Sulphur itself did not come into existence until the early 19¢€tsmning activity and
settlemenbf the arealatesmuchearlier.Before EureAmericans arrived in the area,
Native Americans lived in the regioklany prehistoric artifacts can be found in the
Black Rock Desert.Onenewspapeatrticle mentions the numerous flint and obsidian
arrowhleamdtsi figpgl a b Bumboldt Stad 926l Aadordirsy.todoca( lore,
it was a Native American who first brought
A Paiute traded thsulphurdeposits to prospectoFs J.McWorthy andJ. W.Roverin

1869in exchange for a horse and saddle he apparently never received(@Pehés3).
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Deposits may have already been discovered in the lam@gever, as aulphurmine about
two miles fromHumboldt Housavasmentioned as early as 18@3umboldt Register
1863. Humboldt House was a train and stage station for the Central Pacific Railroad
located between Sulphur and Loveld@Blaher 1970: 130)In 1864 thisearlysulphur
mine was visited by the German mineralogist Professor W. Breickner, who declared it
At hreeag est wo nde Humbdidt Redistes18¢ount ryo (

By the 1870ssulphurmining had increasedvith additional disoveries near
Rabbithole Springs claimed and operated by Theodore Hale and C. S. {Siiiggat
State 1875pn(See Table 1 for a timele of mine ownersh)pEarly sulphurdiscoveries
brought attention to the region, but even greater notoriety was achieved by the infamous
murder of J. N. Shar@harp was partner and employe¢ F. J. McWorthy and J. W.
Rover, the original prospectofSilver State 1875b)Roverwas accused of murdering
Sharp, then disembering and burying the bodithough Rover claimed innocence,
insteadaccusing McWorthy, he was eventually hanged after a sensational trial (Rocha
2007, Silver State 1875b The ghost®f both Rover and Sharp were later reported to
haunt the mineHumboldt Star1926h. McWorthy continuednining in the area for
some years. He remained clear of involvement in the muatieough he was later
charged and acquitted of assault in a sepaeste Silver State 1875e

Anotherlegendin the mines relates to the early presence of Chinese miners.
According to |l ocal | or e ,intiappedtahwmbemofneds ear
Chinese minerdRather than attempting resctiee unidentifiednine operators chose to

leavethe minerdouried andhe minersadded to the ghosts haunting the akaniboldt
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Star19260). Tales of hauntingersisted, continuing to be told by residents decades later
(Humboldt Starl926h Venable2006a, 2006)

Sulphur mining continued in the area through the twentieth centuitly the
mines changing hands frequenti§ine propertyfrom multiple claimsvas sold and
leased a number of times, by a variety of firms, over the de¢adbke 1) Activity
continued internttently through 1929, whesulphurmining ceased fomost of the next
decaddVanderburdgl988: 5051). Eventuallysulphurmining was abandoned altogether,
in favor of more profitable gold and silver miningpday, the original mine site is now
the open piHycroft gold mine.

Other mineralsvere discovered and extracted in the afdanite was known in
the area as early as 1900, but began to be mined more extensively iAlL@ité.never
became as significant aslphur howeverandby 1938, only abous00 tons had been
shippedlIn 1908, silver was discovered south of sliéphurdeposits near the area known
as Devi (Fywe2)Clhe largest silver mine, the Silver Camel, produced
$100,000 in high grade ore between 1908 and 1912 (Vandeir®88y1950-1951).

The most significant activitground Sulphuoccurred with the oil strike of the
1910s and 1920&Inlike the miningsites the oil depositsverelocated near the town
along the railroadOil was first discovered in 1909, when the Weasteacific Railroad
drilled for water in the aredHumboldt Star1909a, 1909H While the railroad did not
retain interest in the oil, several companies formed and began drilling, including Sitting
Bull Oil Company and the C.O.D. Compariygvada State Jooal 1910. By 1912,

many claims were abandoned and no drilling done, but interest revived in 1919 with the



Black Rock Oil, Gas, & Developme@ompany continuing drilling into the 1920s
(Lovelock Reviewiviner 192Q Nevada State JourndB19; National Miner1912. In
addition to the mining activity described above, the oil stni&gped stimulate growth for

the community of Sulphur.

The Town
Sulphur was not the first settlement buitarthe sulphurmines.Early settlement
was focused closer to the mirteemselvesparticularly the Hale and Wright claim near
Rabbithole The townsite oSulphur lieswo to threemiles away from the minesAs
early as 1875, Theodore Hale, one of the early mine owners, established a tthwat site
hedubbed InfernoQilver State1l8759. Little information exists on this community, as
the original site was likely buried by continuing mining activibne newspapaerticle
mentions a boarding houkeo c at e d a twhieharlayeetersto theilnfemo site
(Silver Statel879. Someof the mosinteresting information about Inferno is gleaned
letterand accompanying small menages@nt by Theodore Hale to thiamboldt
RegisterOn July 15, 1875, Hale sethte newspaper some of the local wildlifiecluding
a rattlesnake, a hoed toad, two scorpionthreetarantulas, two lizards, and a saucer
sized spiderHe also mentioedt he f i ni shing of fAoSreetadi g hou
PlutonLane. Hale compared the town to halbttingh how appr opri ate and
wilbeontraet occasion to O0glide dbdewni Itch® Rreeda m!r

(Humboldt Register 1875
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The town of Sulphur itself was born when the Western Pacific railroad was built
through the area in 1909 (Pali&70:153).A station was established &ulphur Siding
(Humboldt Star190<) and a town soon grew up aroundTihis railroad was valuable to
the growth of the area, serving not only sugphurmines, but all local ranching and
mining operations (Reid & Hunter 1912814). A plat map for the town was submittex
Humboldt County on February 14, 19d@de fromthe Black Rock No. 2, Solid Rock,

andGood Luck placer mining clain{&igure 3. The town foundersonsisted oH. K.

Mayhew, E. D. Rogers,nadndGR.Ferehlde rtsewn 6 <.

growth was aided by an oil strike, spawned when oil was identifiedveterwell drilled
by the railroadAs noted abovehe oildiscoveryspawned a rush that doubtless helped
put the town on the mapoe Gorman announcethns for a hotel at Sulphtw theReno
Evening Gazettein 1910 r esponding to the g@Renwt h i n
Evening Gazette 19}0

By 1914, Sulphur waksirge enougho merita constable and Justice of the Peace,
with access to a telegrapHymboldt Star1914). Exactpopulation figures arenknown
for Sulphur butthe 1910 census for the Rosebud Precinct, the name bifdhderarea
lists eighty residents he settlement continued to grpaithough the harsh climateade
life difficult. Water shortageforced residents to ship in drinking wabsr train. Winters
weresevereas well, with temperatures as low as 28 beBecausef the harsh
temperatureghe mines closed during winter, with many miners and residents spending

the winter inWinnemuccalumboldt Sta19173.

t
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The town of Sulphudevelopedn otherdirections as well. By 1917, as many as
43 percent of residents owned an automofiigure 4) F.E. Bishop purcha&sl a new
HubmobileBesi des fitreati ngiddsd sBimamyp fpli @ammed t toc
car to take his family on trips outside Sulpkidumboldt Starl917b) Sulphuralso
becaméiome to a scho@nd thecompletechotel continued to operate under new
ownership(Humboldt Star1917h. By the end of the decadéet mire changed hands
again, purchased by mine superintendent Arthur Crowley and assotClsaesw
owners plannetb build a larger millhiring more employees aratiding to the growth of
the settlement{umboldt Star1919. Sulphur was growing into albast mining
community.

Censusrecordslsod e monstr at e SThé 1920 censusrecguiod wt h .
people living in the Sulphur Precindthile still mostly male, the town incliedseven
women andinechildren. The populatiowasethnically diverse. Mst of theresidents
werelisted as white butheir backgroundsicluded many nationalities such léaly,
Mexico, France, Germany, England, Denmark, Ireland, Gremckethe Basque region of
Spain.Most of those born in the United Statesnefrom the East Coast and Midwest.
Only one familywaslisted as native to thidevada area. Sulphur residents had varied
occupations. Most were involved in the mining and railroad indusiriess majority were
miners,and most wersulphurminers, with Artlur Crowley as mine superintendeat.
least three men were silver miners, however, andvas&n independent prospector.
Several men were listed as railroad laborers, with one man working as the station agent

and another as an engineer.



Not everyone workd directly for the mines or railroa@alvin Bradway ran a
hotel that included among its boarders Peter Echart, a Frenchman who ran a sheepherding
businessind several Basque listed only as working on the radige.of the silver miners
also ran a boardghouse, as his household included a cook and twelve boarders. There
were also twadditionalBasque sheepherders, a schoolteacher, and a store mdBghant.
1920,Sulphur was clearly established as a residence for the local mine and railroad
workers.

Onenotable resident in the censuasJames Brown, the sole black resident in
the town His presence provides an insight into both the diversity and close ties among
residents.A former resident of the town, Doris Venaplee me mber s him as a
odmand and Ablack as the ace of spadeso,
(Venable 2006a)Thecensus lists him as a silver miner from Kentyadkycontrast to the
manysulphurminers and railroad workerBy the 1930s, he is known to have had a
silver claim called the Hornsilver (Vanderbut§88:54).

Voting records provide additional evidence of community Eelphur recorded
severvotes in the primary election and 31 votes in the ggredection of 1920
(Humboldt Star19220). Voting records in 192 show continued voting in state and
national electionsSulphur hadts own voting precint The same recorddate the town
had a post officeOf the 31 registered voterat least fiveverewomen, who would have
just recently received the votBifver Statel922) Many of those regtsred, including

mining superintendent Arthur Crowleyad telegrammed Congressman Arentz in
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Washington to protest the Denison billhich they felt harmed the mining interests
(Humboldt Star19223. Sulphur was estdished as a political entity.

Despiterapidgrowth, Sulphur struggled to maintain itsaff a communityThe
townds isolation and a | ack of .Wmater were
discovery ofwater near the towim 1926 helped alleviate thetter concernwhile
continued use of automobiles appeased the foimé&©26,Crowley supervised the
digging of three wells near the towhen automobiles and trucks were in use at the mine
(Humboldt Star19263. In spite of new wells and transportatigmoblems persistedhe
town dwindled, and by 1929 only five familidged in Sulphuyand the post office
threatened to clogglumboldt Star1929. The 1930 census provides some evidence of
the declinelt lists only 42 residents in the precincbhmpare to 61 ten yearbefore The
residentaverea mix of families and miner&esident occupationscluded a
postmistress, a schoolteacher, and operator of a filling st&tmelderly Mayhewwas
still listed as operating the general stdes wife, Lillian Mayhew, the former Sulphur
postmistressdiedin 1928(Reno Evening Gazett928).

Additional information about Sulphur duritige 1930<omes from Doris
Venable, a former reside(®arna 2008; McMurry 2007V ena bl eds family |
neighbaing Rabbithole area since 1932, but moved to Sulphur in 1936 so she could
attend schooHer parents purchasedbar that they expanded into a store eperated
for a few yeargFigure5). The schoglas remembered by Venablegs a ongoom
building whee hot meals were served at lunch via a wborhing stoveFigure6).

Venable remembers Sulphur as a fairly clks# community that held weekly Saturday
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night socials and dances with those living in the surrounding area (Venable 2006a,
2006).

The town continued to change through the 194380 prominent early residents
passed away. E. Bishop, who resided in the town since 1917, perished in a flash flood
while drivingalong Highway 40Hewast h e t o wn 0 sNevadalSetg Joarah e r  (
1941a, 1941pIn 1945, James Brown died aftetingering illnesgNevada State Journal
1945).

Ther ai |l roadodés decision in 1952 to close 1
servicehad a more serious impact on the tohhough the railroad provided free
telephone ervice between Gerlach and Sulphur, and a post office continued to exist in
the town Reno Evening Gazet#952), hetown 6 s | i f el i.©OeMaph3dd been c
1953, the post office permanently closed and by 1955, only three or four fdmdatm
the town (Carlsori974:226;Reno Evening Gazett955).By then, the store and bar
were closed and for salR€no Evening Gazette955).As of 1956, the school continued
to operate, ensuring continuing life for the community for a few more yasitse
remaining families continued to live within the toidevada State Journal 1956

Little information is available about Sulphur over the next twenty years, although
people were still living at the sitth 1979,the town still retained a few inhabitards it
Al cl ung] t 19791 1834)Some rémdineld in Bown as late as the 1980%n
visiting the towRayimome $matrls adagocri bed a |
railroad tie houses and corra®ocks held down many of the roofs, with soteeorated

with amethyst glas#\ few dogs and chickens roamed the stréatsen he returned
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again in 1996, the town was entirely deser

(Smith 1996: 5&9).

Conclusion

Sulphur is now a collection of collapsed lolnigs, foundations, and trash scatters
barely visible in the sagebrush that now covers the@éesus records and newspaper
accounts demonstrate that, in its earliest years, Sulphur was a sizable community of
railroad workers and miners closely tied he surrounding mining activitylthough it
wavered in size and importance in the following decades, it served as a focal point for the
surrounding area with its post office, railroad station, school, and Eimtbéermore,
with its mobile residents anainection to the railroad, it was a community firmly
anchored to the outside worl@nly when it lost this connectido the world when the
railroad station closed, did the town finally begin to éhough people continued to
live at the site for manyears, the town was in irrevocable decline and eventually

abandoned.
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Chapter 2: Gender and World Systems at Sulphur, Nevada

This chapter presents the questions and methodology used to address cosmetics
and their significance in terms of Sulphurpast of a world system. Using the
perspective of gender and world systems theory, | attempt to answer questions about the
significance of cosmetics in Sulphur, through a close examination of archaeologically
recovered material culture. | focus on threienary research questions: What cosmetics
were Sulphur residents using? What do cosmetics suggest about gender systems in

Sul phur? What is Sulphuros place in the | a

Sulphur and the Archaeology of Gender

My first research question concerns the role of gender in Sulphur. To answer this
guestion, | draw on literature and theory in the archaeology of gender as it applies to the
American West. Feminist anthropology has led to a greater focus on women aad gend
in the archaeological record. In particular, feminist anthropology has worked to correct
biases within archaeological research to allow greater recognition of the role of gender in
past societies. These biases include androcentrism, applying modeen gystdms to
the past, ignoring diversity, and treating past people as passive in choosing their
lifestyles. Understanding these biases reveals the diversity and importance of gender in
past identities. In this section | discuss the correcting of biagg=nider research and

how it applies to the American West.
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Androcentrism

One major concern of feminist researchers is correcting gender bias in historic
and archaeological research. This concern arose amidst the feminist movement of the late
twentieth cendry, when criticisms about current gender relations extended into questions
about interpreting gender in the past (Scott 1994). Gender bias is defined primarily as
androcentrism, where research focuses on m
contributions. Ma views, in both ethnography and history, were considered
representative of a culture, while womenods
terms (Conkey and Spector 198453SpenceiVood 1991a: 235). Feminist researchers
responded by concentratinfjaats at identifying women in the archaeological record,
focusing their research on womendés activit

Yet the underlying cause of androcentrism is not simply a lack of women in the
historical record, but is based on ethnocentrsuagptions about gender in the past
(Conkey and Spector 1984: 5, 13). The modern western gender system is binary, with
biological and cultural traits mixed together. In this system, men are dominant,
aggressive, and active in the public arena. Women amedinbte, passive, and restricted
to domestic concerns. The western dichotomy has its roots in the nineteenth century
Victorian ideal of separate spheres where males and females were restricted to the public
and private worlds, respectively. While the igan dichotomy was not always the
reality, it remained the ideal most commonly espoused in contemporary literature and
society. Archaeologists applied this view of gender to past societies (Conkey and Spector

1984: 13; SpencaNood 1991a: 237). Thus meyetlentifying women in the
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archaeological record was insufficient in rectifying androcentrism because archaeologists
continued to define past gender roles in terms of the Victorian ideal (Conkey and Spector
1984: 13; SpencaNood 1991a: 237).

Researchersosnetimes identify the presence of women at a site based on certain
artifacts or activities defined as domestic and thus female. Men hunt and create tools,
while women make pottery and cook (Conkey and Spector 1984: 12). Households,
because they represehetprivate sphere, are often identified solely with women (Wilkie
and Hayes 2006: 24250). One implication is the assumption that women were always
subordinate to men. Spenédo od not es t hat many of these f
housewife, are clagged according to modern values, ignoring the value past people may
have placed on the roles (1991a: 238). Singular focus on men or women fails to provide
a full picture of the past. Different genders interact with each other as part of larger
systems ecompassing many roles and relationships. These systems must be understood
when reconstructing how a society and its members functioned (Wilkie and Hayes 2006:
253-254; SpenceWood 1991a: 23238).

When studying the mining west, it is important to recegrand correct for
gender bias when interpreting gender roles within the archaeological record.
Androcentrism is particularly apparent in studies of the American West because women
were a minority during much of this period and more difficult to identitiw the
archaeological and historical record. Because so little archaeological research has been
done on western women, identifying and interpreting the artifacts associated with them is

critical to understanding the overall gender systems for thisrmegi
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Gender and Diversity

Another concern in the interpretation of gender is the tendency to treat women as
a single category. Women do not form a homogenous group and gender is not isolated
from other categories of identity (Wilkie and Kayes 2006:-28@). Even within modern
western culture, women from different classes and ethnic groups define their roles
di fferently and have diverse experiences.
the traditional Victorian view of gender, which was itself gédy middleclass ideal
even in the nineteenth century (Scott 1994: 12; Spenosd 1991a: 237). Race and
class not only imply different social values and gender roles but also different levels of
power that affected gender relations within and betwefégreint groups. Sexuality is
another concern, encompassing both relationships between genders and relationships
bet ween genders of varying class and race
according to their identity.

Within the context of the Amrican West, homogeneity was never the norm.
Throughout its history, the West contained many groups of people including Native
Americans, AfricarAmerican freemen and slaves, Asian immigrants, Hispanics,
Mormons, EureAmericans, and many others. Each growgs further divided in terms of
tribe, family, or homeland. Women from each of these groups had diverse experiences
associated with varying levels of wealth and power and different value systems. Different
classes treated gender roles separately, and Asi Native American women followed

nonwestern gender systems (Hardesty 1994:133).
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Furthermore, when creating and defining these gender systems, women were not
the passive victims of male oppressors. Women actively negotiated their roles according
to their own needs and circumstances (Seifert 1991a: 1). Even women who supported
seemingly oppressive ideologies were not helpless or ignorant. In nineteenth century
America, many women believed they gained power and status through their control of the
domestic sphere, despite the restrictions on their public lives (Scott 1992;11
SpenceiWood 1991a: 238). Moreover, through the suffrage movement, domestic reform,
and community involvement, women could extend their influence into the public sphere,
circumventing the Victorian system of separate spheres. In the American West, women
were active in the creation of new communities and societies that formed as new
populations settled the region, choosing which traits of their old lives to graft onto the

new.

Gender in the TwentietBentury West

Changes in gender roles continued into the twentieth century. An example of this
gender change i s prMnwng Quleucks(1097), wiichriqoks gté s wo r k
changing gender roles in Montana through a study afgd®in leisure activities
between World War | and Il. She focuses on worlglags miners and their families in
Butte, Montana, between 1914 and 1941. Butte was largely controlled by the Anaconda
Copper Mining Company in the 19208pwever, company polcwas fairly permissive,
men were in the majority, and Butte retain

gambl ing, saloons, andormptrowrted usdwinal |Ita nwds
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efforts to bring in women or children. Over the next dewgs decades, however, this
landscape began to change. Increasing numbers of women and changing social values
and the economy altered Butteds soci al I i f
1997: xiwxviii).

Gender roles in Butte changed from tlomcept of separate spheres to more
modern ideas of freedom and respectability. Amongst the working class especially, more
women worked outside the home and engaged in leisure activities outside of family
(Murphy 1997: 72). Many girls cut their hair, worteost skirts, smoked, and danded
conduct previously associated with prostitutes (Murphy 1998 81) . Menbs rol es
changed as well. As more women and married men lived in Butte, more attention was
given to mends rol es as huuagedtepersl tinrerwith f at he
their children and more famifyiendly activities became available through the
construction of schools, churches, and parks (Murphy 1997: 108). Women became more
public and men became more domestic.

Although based solely on hista ¢ a | research, Mur phyds st
provides an example of how gender roles changed in western mining towns of the
twentieth century. Changes in gender roles resulted in new behaviors for men and
women, a fact supported by the documentaryewd. While it is smaller and more
rural, Sulphur dates to the same time period as Butte and would have experienced similar
social changes. New behaviors may be reflected archaeologically, through the material

culture left behind.
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Sulphur and Gender

The study of gender and women in history and archaeology entails understanding
the changes and variety of peopleds experi
possible biases in the record. Keeping these concerns in mind, it is possible to view the
materials found at Sulphur through a gendered lens. The presence of cosmetics at Sulphur
not only identifies gender but also shows how residents responded to changes in gender
systems. The cosmetics industry wiagthecl| os el
early twentieth century. People at Sulphur were aware of these changes and would have
responded in multiple ways. One response would be through the choices they made about
the use of cosmetics, including the types and amount of products thagdelec
purchased, and wore. Identifying the type of cosmetics used at Sulphur can provide

insight into the response residents had towards cultural change.

World Systems and Sulphur, Nevada

In this study, | have adopted a theoretical perspective basedlohsystems
theory, in addition to that on gender. The idea of world systems was first proposed by
Immanuel Wallerstein in the early 1970s. Drawing on earlier work by Fernand Braudel
and Marxist theory, Wallerstein employed the concept of world systeexgplain
globalization and the modern economic system (Hardesty 1999: 213; Hall 2000: 3).
Earlier researchers defined world systems in terms of political empires, but Wallerstein
explained world economies. He described and interpreted the trend of globalibat

began with the nineteenth century development of a global, capitalistic, Ezeoiezed
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economy, creating the different levels of development in countries (Hall 2000: 4). As
definedby Chas®unn (2006) , it i s fafcyclesstterdsand al |y
long-run structural features of the whole single system that has involved all the humans
on Earth since the -Duhn@6:&9 .nt h centuryo (Ch

The world system has distinct components. These components consist of cores
and peipheries, which are related via an unequal exchange of resources and products.
Cores represent states and territories with advanced industrial economies and greater
political power. Peripheries are politically weaker regions whose economies center on the
extraction of raw materials. Raw materials are exchanged with the core states for finished
products at a rate that favors the core powers (Hall 2000: 5; Wallerstein 1982).91
Wallerstein also defines semiperipheries, states that are intermediate betveseand
peripheries in terms of their economic and political structure (1982: 93). The world
system defines the modern capitalist world structure.

Since Wallerstein published his influential volume, researchers have used and
expanded world systems thigantensively, using it to study more than economics and
states. Researchers have gone beyond modern systems to understand world systems in the
past, in a different form than todayods gl o
current world sgtems research has continued to develop a more historical and
transdisciplinary approach, which makes it more applicable towards archaeological
research (Grimes 2000: -3®). One useful concept is the idea of interaction networks,
defined by Chas®unn asstructural globalization (Chad2unn 2006). Globalization can

take different emphases, specifically economic, political, cultural, and communication,
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each encompassing the networks related to their respective areasP@hasz006: 82
85). Grimes takes glightly different approach, treating all interaction networks as part of
a single overarching wordsystem, rather than separating them into different structures.
The Ainteraction networkso overlap each ot
s y s t @ormes and peripheries form the power hierarchy between different areas of the
world within the interactive system (Grimes 2000: 30). Everything is connected to the
broader world.

The concept of world systems can be applied to the American mining West as
demonstrated by Hardesty (1999). He defines the American frontier as a periphery in the
world economic system, viewing it as politically marginal and as a producer of raw
materials for Eastern industries (Hardesty 1999: 214). This relationship betweandEast
West can be explored archaeologically and extends beyond economic exchange and
production. Hardesty notes that world systems theory focuses on economic and political
relationships between nati@tates, which does not account for many of the changes ov
the | ast century. He brings in fdAsgstembal i zat
theory, but incorporates fAglobal soci al an
as suggested by the above researchers on networks, systems are coohgged n
economically and politically, but culturally and ecologically, as well (Hardesty 1999:

216-219). Social and cultural networks, including gender systems, can be incorporated
into the world system perspective (Hardesty 200)rld-systems theory arnits
derivatives provide a useful context for understanding the West in terms of global

interaction.
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Sulphur and the World System

World-systems theory forms the theoretical context for my questiost
Sulphur and cosmetics. Cosmetics and its connéotiettries form a network that ties
Sulphur to the rest of the world. Using cosmetics, | explore the ways that Sulphur
participated in this system. By definition, Sulphur represents a periphery, as it is a remote
mining community dedicated to the extraatiand transport of sulphur and other
materials for sale to larger, distant core communities. These core areas, in turn, provided
goods for sale, including cosmetics. Thus
network.

Media and advertisingrelate t o beauty products were av
residents in the form of newspapers, catalogs, and other media, which represents a
communication or media network. Choices about cosmetic use provide insight into how
Sulphur participated in the cultural netrk that helped define popular gender roles.

Gender roles influenced and were influenced by industry and media, creating an

overlapping system. Thus cosmetics potentially represent the material expression of

Sul phur és i nter act i odcultura netwbrles that ioonrpartoi te, me d
world system. My research questions draw on this view, seeking to understand Sulphur in

terms of the world systems framework.
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Questions About Cosmetics
Gender theory and world systems theory provide the ¢tieal framework for
this study. In the pages that follow, | focus on cosmetics collected from Sulphur, Nevada.

As stated above, | pose several questions:

1) What cosmetics were Sulphur residents using?
2) What do cosmetics suggest about gender systems frepetiod?

3) What do cosmetics suggest about Sulop

| use the cosmetics artifacts to understand more about Sulphur and its inhabitants.
Cosmetics are significant in what they <can
the outside world. They are a gendered item, as certain products and appearances are
usually associated with a particular sex or gender. Thus the type of cosmetics found at
Sulphur give insight into the products that men and women were using and how they
conveyed ideas of beauty and gender. Artifacts under consideration includenaraad
cosmetic jars and bottles, razor blades, hair products, and fragments of unidentified
bottles and milk glass jars. In my analysis, | organize these different artifactareg
categories: skin care, hair care, and unidentified.

Cosmetics can provide additional information about Sulphur and its connection to
the beauty industry. By the early twentieth century, beauty was an international industry.
In conjunction with theise of industrialization and mass media, new beauty products and

trends were disseminated across the nation via radio and print. Mass manufacturing
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enabled products to be produced on a national scale. National brands were available to
those living in Syphur. Sulphur was connected by road and railroad to larger cities such
as Winnemucca and Reno and residents could purchase these brands from such distant
towns. Through newspaper advertisements, information about cosmetics was also
accessible. The produdtsund in Sulphur give insight into what was available to the

inhabitants, and the choices they made regarding beauty standards.

Methodology

Archaeological research was conducted at the site of Sulphur, Nevada in 2009 and
2010. My research was part ofaader project conducted by the University of Nevada,
Reno. Other aspects of the project explored alcohol use and foodways (McMurry n.d.;
Andersen n.d.). In this section, | summarize those elements of the project relevant to my
own research in cosmeticsglnding survey and excavation conducted during 2009 and

2010 fieldwork.

Fieldwork 2009

Initial research, survey, and excavation were conducted in 2009 as part of an
archaeological field school for the University of Nevada, Reno. Although the site was
surnweyed in the 1980s by Brigham Young University when power lines were built across
the site, the work was incomplete and resulted only in a part@bfnexisting features
(Billat et al.1986), making it was necessary to resurvey and remap the site. Survey was

done by walking transects ten to twenty meters apart, flagging any features. Site



25
boundaries were determined by features and artifacts ceasing to appear on the landscape.
Boundariesvere mapped with GPS, and features were mapped and recorded using
IMACS forms (Figure 7).

Pedestrian survey divided the site into north and southern portions separated by
railroad tracks. Most of the artifacts discussed in this project were recoverethérom
southern portion of the site, highlighted in blue in Figure 7. The southern section is the
main area of the town and included numerous dugouts, cellars, foundations, and several
large trash scatters. North of the railroad tracks the material wasiprimdustrial, with
machinery and the remains of a possible railroad depot. A large dump next to the
industrial area had a mix of modern and historic artifacts, including several automobiles.

A few domestic features were found north of the railroaduding a few house
foundations at the siteds northwest bounda
into the railroad bed (Figure 8). Overall, survey demonstrated that the site was much

larger than anticipated, extending far beyond what was motbeé original report.

Once the boundaries were mapped, we recorded and identified features.

Identifying boundaries proved difficult in many places, as the size of the identified trash
scatters obscured or blended feature boundaries. Much of the ntaddrimoved by

water runoff, and scatters tended to follow ditches and gullies. There was also

architectural debris that was difficult to identify as it was unclear if the wood fragments
represented a fallen structure or a dump. On the outskirts of tlveeséeseveral
prospectorso pits of indeterminate age (Fi

number of mentholatum jars were identified (Figure 10). These jars, noted in field



26
survey, inspired this project. None of the artifacts were collent2009, although their
presence was recorded and photographed.

Test excavations were also undertaken at the site. A cluster of features in the
southern portion of the site were selected for test units as it was thought they might
represent the location afstore. A total of five units were excavated. Two 1 m x 1 m test
units were excavated in Feature 21, a large building platform. Another unit was
excavated in Feature 14, a series of pits to the west of Feature 21. Two units were
excavated in Feature 19dagout feature between Features 14 and 21. No cosmetics
were recovered from any of the units, possibly because the units were placed in former

yards or beneath floorboards where cosmetics were not used or disposed of.

Fieldwork 2010

Archaeological work entinued in 2010, in two sessions between August 5 and
August 15. The first session was devoted to survey. Beginning with the more dense
southwest portion of the site, survey was done in five meter transects. All cosmetic
artifacts were marked with flag&nce the transects were completed, flagged artifacts
were photographed and mapped with a GPS.
diagnostic features were collected for analysis.

Following completion of the southwest portion of the site, we shifted fodie to
northern portion of the site on the other side of the railroad tracks. The northwest section
of the site was surveyed in ten meter transects, in alternatingretsr sections. We

found several milk glass jars in this area. Survey was done froraittead tracks to the
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site boundary. Individual trash scatters were also surveyed. These included features 99,
79, 86, and 94, from which we recovered bottles and a razor blade. The dump was also
avoided as it was too disturbed. The same collectingegiratas used in the northwest
portion of the site as in the southwest. Cosraiated artifacts were flagged,
photographed, and mapped, and diagnostics were collected.
During the second session, test excavations were conducted in the same set of
featurse as the previous year, in a further at:Ht
Three additional units were excavated in Features 19, 21, and 23, the last identified as a
probable privy. No cosmetiaglated artifacts were recovered from excavations,

however.

Analysisand Interpretation

My approach to analyzing these artifacts had three elements: First, | identified and
dated as many cosmetics as possible. Second, | mapped the location of the artifacts using
GIS software to find possible patterns irsewetics distribution across the site. Third, |
compared the artifacts recovered with contemporary newspaper advertisements, to see
whether the cosmetics at Sulphur were the same as those advertised. Different analyses
provide multiple levels of interpretah for the artifacts. Artifact identification and
newspaper advertising provide information on the gendered characteristics of some
products. Identification of products and patterns in distribution in turn suggest how
Sulphur men and women used cosmedga response to changing gender roles.

Cosmetics brands and advertising also reve
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to what was available in nearby markets, h
world system. Interpretation then drawg ooly on what people at Sulphur were using,
but how use may have changed over space and time, and how their choices of product
compared to what was actually available and advertised.

During the fall of 2010, recovered artifacts were analyzed in the thiy®f
Nevada Historical Archaeology Lab. Each artifact was cleaned and catalogued. The
catalogue was recorded in a digital database using Filemaker software. Each artifact was
numbered according to the AnthropmODegy Res
processed, each artifact was analyzed for information about age and manufacture.
Maker 6s mar ks were recorded, photographed,
information was used to determine, as closely as possible, the age, origin, and ake of ea
item. Desired information included brand names, manufacturer, and the original product.
In a few cases, patent numbers were recovered, and were used to identify the age and use
of the item. Artifacts were al amcompanyp ar e d
histories.

The distribution of the cosmetics assemblage is an important part of the site
analysis. Each artifact identified at the site was mapped with a GPS unit, and the points
were mapped using GIS software to test for any significargnpatin distribution of
cosmetic artifacts at the site. Anticipated patterns included differences in concentration,
particularly as relating to age or type of product.

An additional area of analysis is documentary research. The artifacts were

compared ta@ontemporary print media to see if a pattern emerged between what was
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being advertised in the area and what archaeological research demonstrates was used at
the site. For this purpose, tBdver StateandHumboldt Stawere used, as they were the
two longest running papers for the area. Biwer Statavas used from 1910 to 1925,
and theHumboldt Stafrom the end of 1925 to 1965. Those advertisements found were
compared with the products identified from the town to see if the items advertised were
thesame as those used in Sulphur.

Analysis for this project thus concerns not only the artifacts themselves but how
they relate to the Sulphur residentsd resp
interpretation based on the results of this analysisldliben answer the research
guestions for this project. First, the results should provide information on what kinds of
cosmetics people at Sulphur were using. This is important for answering questions on
gender; the types of cosmetics being used provigesas to how people at Sulphur were
negotiating cosmetics and beauty culture and the associated gender roles. Cosmetics also
demonstrate Sul phurés role in the world sy
Sulphur residents were buying and what tgpadvertisements they read, revealing their

participation in economic and media networks.

Conclusion

This chapter presents my research design for studying cosmetics in Sulphur,
Nevada. Using a background of gender and world systems theory, this pegjkesto
understand what cosmetics can say about Su

to gender and the beauty industry. To answer these questions, | collected data through
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fieldwork in 2009 and 2010. Artifacts were mapped and collecteduwa. | then
analyzed these artifacts for information on their date, type, and manufacture to
understand what types of products were used in Sulphur and how use may have changed
over time. This analysis included looking at potential significance in loligion. | also
compared recovered material to contemporary advertisements. Using the information thus
obtained, cosmetics should provide a clearer understanding of life in a depe¥ssion

mining community in northern Nevada.
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Chapter 3TwentiethCentury Beauty Culture

During the lifespan of Sulphur, the world underwent a series of changes,
including the introduction of mass manufacturing, the development of the mass market,
and changes in the social roles of men and women. An impchange in America

during Sulphuroés | ifetime was the rise

tied to changing gender roles and mass marketing. In spite of its remoteness, Sulphur was

not immune to social changes as demonstrated by the pregerosnetics at the site.

This chapter outlines the history of American beauty culture in Sulphur, Nevada,
beginning with definitions of beauty culture and cosmetics. The chapter then outlines a
short history of the beauty industry in America, including/iochanged from the

nineteenth century, innovations in products, and the rising importance of advertising.

Defining Beauty

The deinition of beauty is not statisut changes depending on the time period
and area of the world. Beauty is a social idei#th an associated material culture in the
form of the tools and ornamentations used in creating the desired appearance.
Furthermore, beauty culture is closely tied to other social networks and categories.

Material culture and social networks make up teauty culture within which ideals and

practices operate. Beauty culture defines not only beauty but everything that goes with it.

Peiss defines beauty culture as both fAa

helped women navigate the changinge&cont i ons of modern soci al

of

ty

€
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Peissb6s concept provides the basis for wund
Sulphur, Nevada. Artifacts recovered from the site demonstrate the participation of both
men and women in twentiettenury beauty culture.

As this analysis focuses on materials recovered from a particular site, my

approach to beauty culture is necessarily constrained by the nature of those materials. In
this case, the representation of beauty culture is limited to plyncasmetics. The term
Acosmetico here refers to ficreams, | otions
protect and correct ito (Peiss @ad@BoBonly 10) .
skin care productsutalsohair care, perfumanakeup, and shaving products, since these
were important in twentieth century grooming and appearance. Thus, any item related to
grooming or care of the body is included. While clothing and ornamentation also form a
part of beauty and appearance, | doinolude those in this definition, concentrating on
the culture and industry around cosmetics only. | also only focus on the American
cosmetic industry, as it haldg most direct impact on Sulphur as the evidence presented

below will reveal

The Rise of Madern Beauty Culture

At Sul phur, the material culture catego
substances used to preserve or change the appearance of skin and hair. The presence of
these items at Sul phur test teftiesd¢osagrowingt he c o

cosmetics industry and associated social and economic changes. The rise of the American
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cosmetics industry was fueled by changes in gender and beauty ideals and the rise of the

mass market.

The Victorian Ideal

To understand twentieth century cosmetics culture, it is first necessary to
understand how beauty culture reflected differences in gender roles between the
nineteenth and twentieth centuries. In the nineteenth century, the ideal gender system was
one of sparate spheres for men and women. Men retained all involvement in the public
sphere while women remained responsible for the upkeep of the home and family.
Women were the moral center of the family unit. While women were strongly associated
with beauty,te beauty they possessed was an ndi dea
spiritual plane (Banner 1983:1D).

Natural beauty did not need cosmetics. Although discreetly used, any obvious use
of cosmetics threatened aolowwereaencosagade put at i
Only prostitutes openly painted their faces and no respectable Victorian lady would use
them (Corson 1972: 37880; Peiss 1998: 7; Angeloglou 1970: 97). As noted by
cosmetics historian Vail, Anuwarddadntanimg ght b
her position in societyo (1947: 103) .

Of course, this expectation was not universal (Banner 1983: 8). One situation
allowing cosmetic use appears to be photography, which provided what Oliver Wendell
Hol mes cal |l ed f a (Rmoidan20®4: 4) W hosersittingdompontrait® soon

took to using powders to cover defects and create more flattering images of themselves
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(Riordan 2004: %). Yet despite occasional cosmetics use, Victorian naturalism remained
the prevailing American ide until the twentiettt e nt ury and the ri se

liberation movement.

The New Woman

By the turn of the century, attitudes towards gender began to change. Women
began to assume a more public role in society and at the same time adopt new attitudes i
dress and behavior (Angeloglou 1970: 119), which included a wider and more obvious
use of cosmetics. No longer associated with prostitutes, cosmetics became an essential
part of wo me n Gexpressibme (Rdiss 1998: 58)nTihe chamde fwas not
immediate, however. More women used cosmetics, but their use was not widely accepted
until after World War | (Vail 1947: 116; Peiss 1998: 55).

Cosmetic use still met with opposition. The 1910s and 20s were marked by debate
on the appropriate use of cosmstias evidenced by editorials and articles in newspapers
and magazines. In particular, men often disapproved of the new trend in cosmetics,
continuing to equate makeup with loose morality and artifice. According to many
editorials and some divorce suits;@anmon complaint was the amount of money spent
on cosmetic aids (Peiss 1998: 56). Both men and women, however, acknowledged
cosmetics to be appropriate when disguising age or used discretely, drawing on the
natural ideal. Debate did not halt or diminthle growing popularity of cosmetics use,

however, and soon women from all walks of life were using them (Peiss 1998).56

o f
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As women became more involved in public life, cosmetics became more
acceptable. It is interesting to note that many early womeapganeurs found success
within the beauty industry. Early entrepreneurs include the founders of major cosmetics
companies, such as Elizabeth Arden and Helena Rubinstein. One of the earliest African
American millionaires, Madam C. J. Walker, began hdufeg marketing hair products

to African Americans (Peiss 1998:-G9).

A New Industry

Changing attitudes towards gender created a growing demand for new cosmetic
products, fueling the rise of a national cosmetic industry. Concurrent with this new
demandwas the growth of industrialization and mass marketing, which allowed for new
innovations in production and advertising (Peiss 199&8&7 Innovations in cosmetics
in turn affected the use and role of cosmetics in social life.

A number of new brandsid product innovations were created in the growing
industry. Many large firms were founded during the early half of the twentieth century,
including Revlon, Max Factor, Elizabeth Arden, and Maybelline (Riordan 2682:1
212). The powder compact appearscearly as 1910 (Vail 1947: 117). Mgg®duced
mascara made its debut in 1917, with the a
was widely available in drugstores by the 1930s (Riordan 2004: 17). Lipstick tubes were
prevalent by the 1930s (Riordan 20@8), and nail polish was patented as early as 1919,

though it would be another decade before any shade darker than pink was available
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(Riordan 2004: 207). By the 1940s, a variety of powders, eyeshadows, nail lacquers, and
lipsticks were available (Vail947: 122).

As cosmetics, skin creams were popular from an early date. Basic skin care was
an acceptable part of the beauty regime even in the Victorian era. Most creams and
lotions were homemade. Harriet Hubbard Ayer undertook one of the first commercial
efforts in the 1880s, when she founded a company manufacturing the face cream
Recamier. Her cosmetics career ended when, around 1889, her family committed her to
an insane asylum and took over the company, which remained under their control
(Riordan 2004148-149; Peiss 1998: 64). Cold cream gained prominence at the turn of
the century when V. Chapin Daggett substituted white mineral oil for vegetable oll,
which kept the substance from going rancid. Daggett partnered with Clifford Ramsdell to
create Dagget and Ramsdel |l 6s Cold Cream, -a popul a
112).

The miner al oil substitution was al so u
the product of the Theron T. Pond Company,
as a curall. In 1907, the company began selling a vanishing cream, or moisturizer,
foll owed by Pondds Colldb 1Cr ePaem s(sRild®r9dBa n 9200 Q
widely sold today. Other popular early twe
Weed Creanand Hinds Honey and Almond Cream; these failed to achieve lasting
popularity (Corson 1972: 424).

By the end of World War I, cosmetics were becoming an entrenched part of

womanods identity and t h eectaiRadthisgravang ec onomy .
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importane during the upheavals of the Great Depression and World War Il. In the
Depression, cosmetics remained more affordable than luxuries like new clothes and
beauty regimes were observed to boost confidence (Peiss 1998: 196, 200). Furthermore,
cosmetics wereaw tied to the new roles and expectations for women. Women worked

and socialized outside the home alongside men, and with this role came a new image of

women as gl amorous and fashionable. As Pei
expressionwovendpel y i nto womenés daily |Iifed (199
cosmetics continued into World War 11, whe
in their ability to boost womampdwomamal e (

became a symbol of Americanlture and values, a part of the American war effort

(Peiss 1998: 239).

Beauty and the Mass Market

The rise of the cosmetics industry signaled important changes in the way
womends roles and identities wereitasoewed a
formed a part of the broader changes in the economic and information networks of the
country. The twentieth century was marked by innovations in mass manufacturing and
advertising, creating a global economy and culture that affected every Ameoiten
National brands gained prominence as wider distribution and advertising reached every
home through newspapers, magazines, and radio. Beauty morphed into a billion dollar

business.
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The modern cosmetics industry took firm hold after World War pudic use of
makeup became more acceptable in American culture, as described above. Prior to this,
the beauty industry had been focused on local markets and local druggists made many
cosmetics. As cosmetics gained wider use, a new industry of mass podunct
marketing developed. By 1929 the number of cosmetics manufacturers doubled and
production had increased tenfold, transitioning from a $14.2 million to a $141 million
industry (Peiss 1998: 998).

Successful companies took advantage of the madeetma&rior to World War |l,
creams and lotions were the most popular products. Some local cream brands were able
to nationalize. Examples include the Ingra
Almond Cream mentioned above, two popular ldoahednational brands in the 1910s
and 1920s. These and many similar brands were short lived, however, as the cosmetics
industry focused on national, heavily advertised products in an increasingly competitive
marketplace. The most successful brands were those ahleviee the competitive
environment (Peiss 1998: 983).

Advertising became the fAchief weapon in
manufacturers (Peiss 1998: 104). The growing popularity of and demand for cosmetics
flooded the market with hundredécreams and powders with little difference between
them (Peiss 1998: 98). Cosmetics advertising gained prominence as the industry grew,
beginning after World War | (Barthel 1988: 17) and appearing in several mediums. In the
1920s cosmetics ranked secamanoney spent on advertising, surpassed only by food.

By the 1950s, some cosmetics firms spent as much as 80 percent on advertising (Banner
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1983: 2732 7 4) . Magazines were a popular venue,
Ladi es 0 Hamé&ood Husakeeirigfirst appeared at the turn of the century
(Peiss 1998: 12223). With national distribution, magazines brought product
information to consumers all over the country (Reichert 2003: 70). Magazine ads often
focused towards particular groups ohsamers. Higkend salon brands like Elizabeth
Arden | imited ads to nati onal Vogugmeletllies mag a
i nexpensive Pondo6s cast a wider net, adver
periodicals (Peiss 1998: 1A%6). Less conservative products, such as the controversial
mascara from Maybelline, were restricted to specialized film publications (Peiss 1998:
106). Romance magazines often contained advertising, and many magazines and
newspapers began running beauty colu(Resss 1998: 128).

Film and radio also gained importance in advertising cosmetics. Some advertisers

sponsored complete radio programs in addition to airing individual commercials
(Reichert 2003: 71). Screen stars such as Greta Garbo helped drive thd teman
cosmetics as many women sought to emulate their glamorous look (Riordan 2004: 12).
Beauty companies built on Hollywood trends, tying their products to particular films and
actresses through contests, testimonials, matinee demonstrations, ancofiszresn

shots in drugstores (Peiss 1998: -125).

Gendered Advertising
The beauty industry focused on women and as such their advertising was highly

gendered (Sutton 2009). Barthel states that advertising is concerned with appearances,



40
using appearam to create a relationship between the subject and object, or in the case of
the beauty industry, women and cosmetics (Barthel 1983 Through the use of
appearances, advertising also manipul ates
throuh our physical appearanceso (Barthel 19E¢
female concerns care for their own appearance (Barthel 1988: 8). Beauty is closely bound
with ideals that make women feminine. Cosmetics, and the advertising used tosgell the
products, are thus highly gendered. The nature of the beauty industry create a feedback
loop between the industry and the ongoing cultural evolution of gendered roles in the
twentieth century. Changes in gender ideals helped drive the developmentaiim
beauty industry, which in turn influenced gender with its products and advertising that
define beauty for many people. The concepts of women and beauty intertwine (Sutton
2009: 48).

The growth of cosmetics advertising strategies followsithelopment of gender
roles. Early advertising was tied to the <c
for womendés new public role, touting cosme
female (Peiss 1998: 135) . tmonaldfiomfald@ 0s adv
and prominent women, tying cosmetics to power and social prestige (Peiss 1998: 136).

By the 1930s, however, cosmetics advertising retreated to more traditional feminine
ideals, focusing on what sold: appearance and romance. Onécaiginihange was the
transformation of the painted woman from prostitute to lady (Peiss 1998:4140

Youth and beauty became central concerns for all women, including housewives and

mothers.
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As advertising focused on women, cosmetic ads retainedregggmotional
appeal, playing on fantasies of romance and sexuality (Reichert 2003: 72). One famous
advertising campaign that appeared from th
ABri desmai do advertisement. Thesedbuads carr
never a bride. o6 They told the plight of a
chronic halitosis, a problem only remedied with the use of Listerine (Riechert 2003: 123).
Jergens lotion also invoked this theme in the 1930s, touting how lothame$s made
women more attractive to men (Riordan 2004: 220).

Cosmetics were initially advertised as a sign of feminine independence. Yet
manufacturero6s advertisements soon created
and economic power and reinéed traditional distinctions (Peiss 1998: 166). The beauty

industry thus presented gender roles as a curious mix of modern and traditional.

Makeup and Masculinity

The gendered nature of the beauty industry is illustrated by persistent problems in
successul 'y mar keting mends beauty product s.
manlinesso defined masculinity and men wer
unadorned. Beauty was seen as too feminine and artificial (Peiss 1998: 159). Cosmetics
had no placeni this ideal, which persisted into the twentieth century. If men did use
cosmetics, they did so discreetly, borrowing products from their wives and girlfriends

(Peiss 1998: 160).
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The primary exception t eshaviegnUnlikeaothks e of ¢
beauty products, setihaving fit the ideal ofthesetha d e, i ndependent man
shaverwasaseft arter o (Peiss 1998: 161). Advert.i
independence, tying shaving to masculinity and success in the business wosld (Peis
1998:161163) . Thi s approach generated a profit
accessories, which included products as diverse as shaving creams, powders, and liquids,
as well as razors and bowls (Corson 1972: 515; Peiss 1998: 163).

Manufacturers attempdeto introduce other male cosmetics, often under the guise
of shaving products. In 1929, Armand created Florian, a line of lotion, face powder, and
moisturizer for men (164). Other companies attempted to market powders and
accessories, such as a powdef fhdt could be hid in a breast pocket, but none met with
any longlasting success (1é46 5) . One success was the intr
which gained popularity after World War Il. These were marketed in a variety of forms,

including shaving creasy soaps, lotions, and deodorants (Vail 1947:-12F).

Conclusion

The modern beauty industry is a product of the social and economic changes of
the twentieth century. Changes in cosmetic use followed changes in gender roles for both
men and women. Thereation of the mass market created brands that could be advertised
and sold nationwide through a variety of mediums, including radio, magazines, and
newspapers. Through advertising, the mass market created a national beauty culture that

promoted the eveday use of cosmetics as part of personal appearance and identity.



43
While removed from a rural community like Sulphur, the cosmetics industry
nonetheless had an impact on the town. As described in the following chapters, numerous
beautyrelated artifacts ere recovered from the town site, suggesting a significant use of
those products by the population. The cosmetics described span much of the century and

il lustrate Sul phurdés participation in the
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Chapter 4: Advertising and Cosmetics in Humboldt County

As noted in the previous chapter, advertising played a critical role in the
development of the cosmetics industry. | therefore included newspaper advertising in my
analysis. For my dataset, | ustneHumboldt StaandSilver Statethe two major papers
for Humbol dt County and available to Sulph
aim was to see if these papers advertised the same products as those identified at Sulphur
and what trends inosmetic advertising and beauty culture might surface in these
periodicals. Advertising was a central part of the cosmetics industry as it was vital to
disseminating information about and encouraging the purchase of particular products and
brands.

To maximize my resources | employed a sampling strategy. | limited my search to
between the years 1910, when Sulphur was founded, to 1965, when Sulphur was largely
abandoned. From 1910 to 1925, | examinedSiheer StateFrom October 1925 through
1965, | samm@d theHumboldt Star The only exception was 1930, which was missing
from the archives. As newspaper ads are repetitive, | took a sample of two months from
each year. In each year, | looked at two different months, six months apart. For example,
in 1910, llooked at months January and July, while in 1911, | searched February and
August. In 1912, | sampled March and September, and so on. This approach allowed me
to observe a range of advertisements from all times of year, taking into account any
seasonal chrges in advertisements. Using this strategy, | collected a sample of

newspaper advertisirthatprovided the information available to Sulphur residents.
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Advertisements in Humboldt County Newspapers
Newspaper advertisements reveal the range of products advertised and available
in nearby Winnnemucca, as well as larger trends in advertising beauty culture. In this
section, | discuss the advertisements found, including what products were advertised and
how the advertisements changed over time. | divide the advertisements into two

categories based on the type of product: skin care and hair care (see Table 2).

1910s
Advertising for the 1910s was minimal. There were only two cosmetic
advertisements in th®ilver Statdetween 1910 and 1920. The first was a 1912 Eagle
Drug ad for beauty aids. Although no brands were mentioned, the ad listed both skin and
hair products. Skin products included soap
powders. Hairdnics were also offere®{lver Statel912). A second ad for a Christmas
sale at E. Reinhart in Winnemucca, Nevada listed potential gifts for women. While
suggesting mostly clothing and various domestic items, this list included powder boxes
and perfume hitles Silver Statel915). These two advertisements represent the early
stages of beauty culture in advertising. Both examples consist of generic ads for beauty

aids in local drug stores. There is little sense of a national branded industry in this period.

1920s
The 1920s demonstrates a vastly different view of cosmetics. By the 1920s,

cosmetic advertising had increased dramatically. While mainly in the context of drugstore
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ads, these advertisements included specific brands and products sold at relenhl s
addition, there are items indirectly related to cosmetics. These include articles on movies
and beauty queens, who helped perpetuate the new glamorous ideals of women and

makeup.

Skin Care

The majority of products advertised were those usethéoskin, including basic
skin care products and makeup. Most of the products were advertised through drug store
sales in Winnemucca (Figure 11). An exception was Jaciel creams, which were sold in
the department store JC Penniyifiboldt Star1928a). In 923, the first brand
mentioned was Hillrose, which included a variety of products such as velvet cream,
lotions, and theatrical cream (Figure 12). Hillrose was one of the main brands efipmake
sold, including a line of rouge, lipstick, powder, and congpddther more familiar

brands appear during this period. These brands included Palmolive, Woodbury, Elizabeth

Ar den, Daggett & Ramsdel |, Harri et Hubbard
Court, I ngramdés Mi |l kweed Cr eam,entHdaland.s Hone
Hair Care

Hair products were also prevalent in 1920s advertising, which were also sold in
drug stores. Razor blades were among the earliest products advertised and included
brands such as Gem, Autostrop, Durham Duplex, Gillette, Ever Ratadlyseen Kutter.

In addition to razors, shaving cream and talcum poweeeadvertised. Most of these
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products were branded Pal molive, although
cream Humboldt Star1925). Finally, Hillrose and Palmolive brand shpaos were

available during this decade.

Beauty Culture

Movie advertisements appeared at this time, featuring actresses like Greta Garbo
who were depicted with cosmetics. While not explicitly advertising cosmetics, film stars
portrayed ideal feminine bety and were widely emulated. Cosmetics use was not yet
essential to beauty, however, as suggested by an article on 1927 pageant winner Claudia
Ross, whose success was attributed to her
nat ur al nes s HamboldhStarl92bae @hust white gdining popularity,
cosmetics were still not used by everyone.

1920s advertisements also provide information on the career opportunities
available to women within the growing cosmetics industry. A classified ad in 1&27 fr
the Perkins Company of Nebraska advertised itHin@boldt Staf or a woman fAt o
advertise toil et gooddunbold StaelQ27h). &allibngs i n Wi n
cosmetics provided women with new economic opportunities. The use of saleswomen
also added social dimension to buying and selling cosmetics, as it provided an
opportunity for women to meet and participate in beauty culture through interaction with
the saleswoman and each other. Saleswomen helped disseminate new products and ideas,

helping to onstruct beauty culture.
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1930s
The 1930s continued trends established in the previous decade, with cosmetics
sold through drug stores and popularized in the movies. Overall, there appear to be fewer

advertisements than in the 1920s, but this decline was likely due to the Great Depressio

Skin Care

Many new brands appeared during this period. While a few products, including
Mentholatum, Woodbury, and Hinds Honey and Almond Cream carried over from the
previous decade, many brands were advertised for the first time in the 1930s.é\ese n
brands included Jonteel, Harmony, Jergens, Dorothy Gray, Helena Rubinstein, Murial
Astor, Nyals, and Midnight. Dorothy Gray, appearing in 1941, was the earliest brand
identified and included the first mention of eye shadow. Another first for this deesde
deodorant cream. Along with Mentholatum salve, Arrid deodorant cream also had the
distinction of being the first product advertised alone instead of part of a drug store sale.
Arrid cream was packaged in a shallow paneled jar, which bears a closblerse to

shallow milk glass jar recovered at Sulphur (Figure 13).

Hair Care

Hair products were also advertised during this decade, although they were few in
number. As in the 1920s, these products consisted entirely of shampoos and shaving
products. Eamples included Klenzo cocoanut oil shampoo, Packer brand shampoos, and

Probak Junior razors.
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Beauty Culture

While the 1930s had fewer cosmetic advertisements than the 1920s, it was notable
for the appearance of beauty salon ads. The first appearance of these types of
advertisements was a 1931 ad for the Modern Beauty Shop, run by Mrs. L.W. Woods
(HumboldtStal 931) (Figure 14). The ad depicted a
cosmetic jars, suggesting other services besides hairdressing.

The cosnetics industry also provided educational opportunities, as evidenced by a
1936 advertisement for the Excelcis School of Beauty Culture in Utah. The ad asks for
both women and men to Al earn the fascinat:i
(Humboldt Star1936). Men and women were not merely consumers of beauty culture,

but proprietors and creators as well.

1940s
The 1940s saw an increase in cosmetic advertising and the introduction of new
brands and products, as well as an increase in perfume adveflsmgecade also

brought an increase in advertisements for beauty schools and salons.

Skin Care

The 1940s saw the appearance of new and old brands of skin creams. As in the
1930s, Helena Rubinstein continued to be advertised. Products from this btadddnc
face creams, bath soaps, powders, and town and country make up film. Arrid deodorant

cream advertisements continued. Elizabeth Arden, first advertised in the 1920s, returned
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i n Waymands ads for soap and per tndemtte A ne
Tussy brand, including items like deodorant cream, face cream, and lotion. New kinds of
products also appeared in this decade. Nai
makeu p, 0 desi gnedHumboldcSta%5s). Ahother neMpodust was
Ma x F a c tStik; afeundBtiamin similar form to lipstickdgmboldt Star1948)

(Figure 15).

Hair Care

New hair products also appeared during the 1940s. Permanent wave kits were
advertised as early as 1944 and included brands like GRarimAll permanent kits
advertised in thélumboldt Stamere sold at Eagle Drug Company. In addition to home
permanents, hair products for men appeared in 1947. Stag, a brand marketed towards

men, included shaving products and cologteniboldt Star1947) (Figure 16).

Beauty Culture

Hollywood movie advertising resurged in the 1940s, with photos of new starlets
and beauty queens appearing every week. These women wore visible makeup and their
presence helped perpetuate feminine ideals. One example44 pi&ograph of actress
Jane Havoc on a movie set, wearing curled hair and heavy eye mekeupdldt Star
1941c) (Figure 17). Another example is a photograph depicting another actress taking a

lemon bath as a beauty aldymboldt Starl941a) (Figure 18)hrough these articles,
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newspapers introduced their readers to the current beauty trends espoused in popular
culture.

Beauty salons were also advertised in this period. In 194Huhdboldt Star
announced the opening of Betho6s House of B
salon offered cosmetics as gifts for new customers visiting the opétumgoldt Star
1941Db). In addition to salons, customers also received beauty expertise throsigh sale
representatives at drug stores. In 1948, Eagle Drug Company advertised the appearance
of Miss Lillian Peterson, a it HamboldeStar sal on
1948a), while Reinharts hosted Gossard demonstrator Miss Nancy Qdgemsadt

Star1948b).

1950s-1965

| merge the 1950s and 1960s into a single category, as | only examined the first
half of the 1960s and both decades present similar patterns in advertising. Although the
Humboldt Staccontained heavy cosmetic advertising in 18d0s, by the next decade this
advertising had declined again. Advertising between 1950 and 1960 addressed both skin
and hair products, with hair products receiving greater attention than in the 1920s through
1940s. Beauty columns also made an appeardrnbis aime.
Skin Care

Several skin care products were advertised during this period. Perfume dominated
the advertisements and included Herb Farm Shop Toilet Water, High Heels perfume, and

My Dream Toilet Water Mist. Other products from this period included Helena
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Rubinstein andergens creams and lotions. Makeup continued to be advertised, including
an advert for Hazel Bishop lipsticklgmboldt Star1950) (Figure 19) and a coupon for

Max Factor nail polish.

Hair Care

Hair products from this period included the shampoo andrsipéstions
advertised since the 1920s. Both generic shaving lotion and Head and Shoulders shampoo
were advertised in the 1960s. A new product available at this time was LB Pomade, a hair
gel for men. Sold at Eagl e Dweutgall thea NEWe, t he
hair $lampdlde Stail954). Like the Stag brand in the 1940s, the pomade stands

out as a product marketed specifically to men.

Beauty Culture

Beauty salons were heavily advertised during this period. In 1959, the Beauty Bar
offered permanents for the new school year, although the shop closed in the following
year Humboldt Sta1959,Humboldt Starl960a). In 1962, hairstyling was offered in
both the Beauty Sal on aHumboldt Stalkd628)a%62be 6 s Be a
Also, in 1960, theHumboldt Stabegan running a beauty column. This column addressed
different aspects of beauty culture, including beauty and fashion for teenagers and college
students and hairstylingdgmboldt Starl960b, 1960c, 1960d). Overall, beauty culture

emphasized hair care over skin care by this period.
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Conclusion

Based on these newspapers, it is apparent that many of the products identified at
Sulphur in the next chapter were those being advertised in local newspapers. These
include brand namessucka Gi | | et t e, Ment hol at um, Pondods
Palmolive. The newspapers advertised a wider variety of products than those represented
in the archaeological assemblage from Sulphur, but many artifacts from Sulphur are not
found in local adversiements. This suggests that while newspapers formed one source of
information on beauty culture, Sulphur residents had accessdaqgts not represented
thereinand that they did not always purchase everything advertised. People at Sulphur
would have ha@ccess to other sources of information such as radio and magazines but
no archaeological or historical evidence remains of these sources.

In addition to information on products advertised, newspapers also demonstrate
the development of beauty culture astele. Before 1920, there was very little cosmetic
advertising. Cosmetics were still somewhat questionable for everyday use. By the 1920s,
however, cosmetics were readily accepted as a part of female appearance and identity,
and were frequently advertisdttough local drugstores. Cosmetics soon became tied to
new ideals set by glamorous movie stars who wore them in photographs and
advertisements.

The newspapers provide evidence of the kind of information people had available
to them on certain productactrends. By including newspapers in analysis, it is possible
to glean some ideas about the kinds of products Sulphur residents were exposed to and

how they might have responded or agreed to that information with the products they
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ultimately used. Throughritten periodicals like newspapers, Sulphur had access to the

larger information network that formed part of American beauty culture.
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Chapters: Cosmetics Recovered from Sulphur, Nevada

In this chapter, | present the analysisdosmetic artifacts recovered from
Sulphur. Analysis includes identification of the artifacts and analysis of their distribution
across the site. A total of 59 artifacts were collected from the site (see Table 3).
Additional artifacts, primarily plain miligjlass fragmenisvere recorded but not
collected. All artifacts recorded at the site but not collected were mapped and
photographed. Those artifacts that were collected can be divided into three categories:
skin care, hair care, and unidentified. | bagséhclassifications on probable use of the
products represented by each artifact. The first part of this chapter describes the artifacts.
|l include artifactsdéd catalog numbers for r
descriptionis followedbgp di scussi on of the artifactsodo ¢

using GIS software.

Skin Care

The majority of items identified were classified as skin care products. The skin
care category contains all artifacts associated with products involved irr¢haf the
skin. The majority of these artifacts are fragments of milk glass jars for cold cream or
lotion. An aluminum tube for hand cream and a partial cologne bottle were also
recovered and included in this category. These artifacts represent a viabietyds,

including Pond6s, Daggett & Ramsdel |, Harr
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Cream, Woodbury, Jergens and Avon. The category of skin care represents about half of
the artifacts collected.

The most common items found in skin care areitemsrel@d t o Pondds co
cream. These artifacts include fragments f
jar lid. One nearly complete jar in two fragments was recovered from between two
building platforms (01811-110). It has the elliptoid shape fouadh moder n Pondods
and the Pondds | ogo on the base (Figure 20
(01041-127). This jar was represented by a single base and side fragment with a partial
maker 6s mar k on t he b a slescattekeast bfithe athers @10 wa s
41-116) . 1t is a different shape than the ot
on the side rather than the bottom (Figure
site in 2009. It was no longer presem the surface in 2010 and was not collected. It was
oval and pink, contrasting the white jars
approximate dates, as the products first appeared on the market in 1910 and
manufacturers replaced milk glass with plast the 1960s (Nikki Kimball, personal
communication, June 1-6nlidwa6fouhdinatrashBcatterd 6s t i
(01041-119). At 2.5 inches across, it is about the size that would fit on the largest of the
jars.

Other skin care brands ampresented at Sulphur. Harriet Hubbard Ayer cream is
represented by a base and side fragment, two inches high, representing half of a jar (010
41-114). A makerds mark is present on the ba

Al |l maker 6 s meawritiers as they dppéan This markastands for the Harriet
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Hubbard Ayer company, founded in 1907 by Vincent Benjamin Thomas as a maker of
perfume and cosmetics. He took the name from an earlier female cosmetics manufacturer
in the 1890s (Gontell, 20058 eing made of milk glass, the jar dates from between 1907
and the 1960s.

An early brand found at the site is 1Ing
cold cream. Fragments from at least two separate jars were recovered at two different
locations (01€41-128,01041-1 36 ) . These jars were identifi
mar k Al NGRAM6S MI LK WEED CREAMO on the upp
rim (Figure 24). I ngramdés was a popular br
(Peiss 1998: 99) and, aeding to U.S. patent records, the Ingram jar was first patented
in 1892 (Ingram 1892).

Fragments of a Woodbury milk glass jar were recovered-4ai106). This jar
likely contained cold cream based on complete jars for sale on Etsy (www.etsy.com
2011). Tte jar is elliptic with a Greek Key design along the sides (Figure 25). Part of a
maker 6s mark is visible on the base (AURYDO
Company, a cosmetic and soap manufacturer founded in 1870 and later purchased by the
Jergens copany (Peiss 1998: 122, 136). As it is milk glass, this jar also dates to the early
half of the twentieth century, similar to

A colorless glass jar base for Daggett & Ramsdell was found401®2). This
base fragment Ihads a dmemakerdf dsesmarnk ats Daggett

Cold Cream, a brand from the early part of the century (Vail 19471121Gontell
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2005b) (Figure 30). A ferrous Palmolive lid was also found {@1:Q53). This would
have belonged to a jar of soap fathing (Figure 31).
Jergens products were found at Sulphur. The lower half of a possible cologne
bottle was found (01381-109). The Jergens name is visible on the base of the bottle. The
bottle is likely for the Jergens Morning Glory cologne, as it islamm shape to existing

cologne bottleswww.auntjudysattic.cor2011). Another colorless glass Jergens bottle

was found elsewhere (041-122) . The base reads AJERGENS/

bottle was probably a lotion or shampoo bottle. No clear dated bewstablished for
either of these bottles (Figure 26).

One unique find was a pale purple milk glass fragment-g11033). While glass
will turn purple when solarized, this fragment appears to have been purple originally.

This jar fragment is unusuabthonly in its color, bualsoint he decor ati on.

Th

sides are paneled with a curtain |ike mot.i

in cursive is molded on the side (Figure 27). This decoration further differentiates it from

other jars. Mosbf the glass jars have blank sides where a paper label would be attached.

No date or manufacturer could be identified for this fragment.

An unusual milk glass jar was found near the clear Jergens bottld {a1ZB).
Six fragments of this jar were reaed. It is made of milk glass painted with a light blue
color. Part of the brand and instructions are painted in white lettering over this
background (Figure 28). The writing on the fragments identifies it as hormone hand
cream used t o niigg ueafrfde catgsa ionfs twidnrdy,i wat er ,

The manufacturer could not be identified.

an
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In addition to glass jars and bottles, a tube of Avon hand cream was collected
(010-41-154). The tube is made of aluminum with a plastic screw cap. Thenddplzel
are a light green. Most of the label is worn away, but enough remains to identify it as a
hand cream manufactured by Avon. At the bottom of the tube is a seal guaranteeing its
guality byGood Housekeepind he plastic cap suggests the artifaceddad around the

1960s, when plastic replaced glass and metal packaging (Figure 32, Figure 33).

Mentholatum

In addition to the various products described above, Sulphur yielded an unusual
number of mentholatum jars. While mentholatum is not strictlysanetic, it was often
used for the treatment of dry skin, similar to cold cream. Fragments from at least 13 jars
were collected from Sulphur, from all over the site. Jars vary in size. Four jars have a 1.6
inch diameter, two have a 2.26 inch diameter, aerd¢mainder was too fragmented to
determine diameter. Most of the jars had
of the words AMENTHOLATUM TRADEMARK. 0 One

side (Figure 34).

Hair Care

A second category of cosmetic artifacts are items concerned with hair care. These
items include shampoo, conditioner, styling gel, and shaving equipment. Several brands
are represented, including Velvetouch, White Rain, Tame, DipmtyGillette, and

Goody. Hair care products compose about one sixth of artifacts collected.
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Shampoo was the most common hair product at Sulphur. Three bottles of
Velvetouch Miracle Lather Shampoo were recovered from the site48103, 01641-
125, 01641-161). Two of the bakes are complete and one warped from exposure to
heat. They are colorless glass with a painted label. The shampoo was manufactured by
the Jewel Tea Company but there was no information available on what shampoos they
manufactured. With no information onet Velvetouch brand, the bottles could not be
dated (Figure 35). I n 2009, a milk gl ass f
on the glass bottles was found and photographed. This is possibly an early version of
Velvetouch packaged in milk gla@sigure 36).

Nine fragments of White Rain Lotion Shampoo were found @LQ17),
representing a colorless glass bottle with blue lettering and a raindrop pattern (Figure 37).
One fragment reads, fAby Toni . 0 Tonsiuntiwas a
1948, when it was purchased by the Gillette Compamy(.fundinguniverse.cora011).
After this purchase, the company began marketing other lines of products, suggesting the
bottle dates to the pe&®50 period.

A complete bottle for hair condith@r was also found at Sulphur (640-142).
The bottle is colorless glass with green lettering and is for Tame Créme Rinse, reading
Athe new invisible hair conditioner that r
conditioner i g eimfdroomen Tand dhlitltd e i s al so
part of the Gillette Company (Figure 38). A final Toni product found at Sulphur is
Dippity-Do, a hair gel (0131-124). Five fragments, including a tin screxv lid, were

recovered. These fragments, madfielear glass, show the Dippifo logo and part of
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the instructions. This product was the extra hold setting gel. It is also labeled as a Toni
Company product (Figure 30). Both products most likely date from the 1950s at the
earliest.In addition, a tirlid labeled Helene Curtis was found, which likely came from an
unidentified hair product (0181-143) (Figure 40).

In addition to hair cleaning products, a razor blade was identified and collected at
Sulphur (01641-120). A razor, which included the ptacscase and seven bladesre
recovered north of the railroad tracks. Two patent numbers, 2544410 and 3071856 were
written on the blades. These patents identify this razor, a Gillette product, as dating after
January 8, 1963 (Young 3%, Fischbein 1963)Kigure 41).

Other haifrelated artifacts were photographed in the field but not collected. These
include a comb and hairbrush and a Goody hairclip (Figures 42, 43, 44). They are notable
because, like the razor, they functioned as tools to alter the appeaf hair. The comb
and hairbrush were discovered and photographed during survey in 2009. The Goody
hairclip was noted during survey in 2010. They represent additional aspects of beauty

culture regarding hair.

Unidentified

Twenty five artifacts foundh the Sulphur project could not be identified.
Uidentified artifacts included milk glass fragments that did not have any identifiable
maker 6s mar ks. Onl107. Thisyaaiscludkaa base fsagreent( 0 1 0
with a visible HazeA't | as me&kThis ndask datea the jar to between 1920 and

1964. The remaining unidentified artifacts could not be dated.
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Two artifacts had partial painted labels still visible on the surface4Q1(88,

01041-147). Neither was legible enough to read. Eight axtifas al s o had part.i
marks on the base. The largest jar was 2.8 inches tall, with a mark on the base reading
AKRO -4148). Another base fragment had a pa
(01041-184). One base fragment had a partial patemt®n (01641-101). Two jar
fragments, from jars of differdhl9, &0 zes, h
41-151) . Lastly, a milk glass fragmdht with
126). The base reads A RI CAMN/otbe@entfieRTBUCT S
remaining thirteen milk glass jars were unmarked and could not be identified or dated.

There were also colorless glass fragments that were unidentified. Parts of two
colorlesss glass bottles were collected as they looked stmilaiion or shampoo bottles,
but there were no identifying marks. There is also a colorless glass base fragment with
either Elms or EImo embossed in cursive on the bottom-4Q4115). This base was only
a couple inches across and thus it could repressmiall perfume bottle.

The artifacts collected from Sulphur represent different categories of cosmetics,
including skin care and hair care. Half the artifacts found were for skin care products,
including cold cream, lotion, cologne, and hand creamtherceight artifacts were
found for hair care products including shampoo, conditioner, gel, and a razor. All of the
items found represent products used for the cleaning and maintenance of skin and hair.

The items recovered suggest only the most standarési hair routines, that of

cleaning and moisturizing. ltems like mascara and rouge, which had a more obvious
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affect on appearance, are absent from Sul p

Sulphur residents had a practical approach to beauty, focasihealth and cleanliness.

Artifact Distribution

| also examined the distribution of the cosmetics artifacts described above. Using
GIS, | mapped the artifacts and looked for distribution patterns in how they were
distributed over the site. | was inésted in whether artifacts clustered in particular areas
of the site, and whether there were any significant differences in the locations of artifacts
of different types and ages. If distribution changed according to the type of cosmetic, it
might suggesthanges in how and where cosmetics were used. In this section, | review

both my methodology and the results of my analysis in GIS.

Methods

Data for this part of my research was procured during fieldwork in 2009 and
2010. In 2009, we used a Trimble GSdcord and map site boundaries and individual
features including foundations, dugouts, and roads. These data provided the base map of
the town site and features over which | placed the artifact data. The location points of
artifacts were taken in 2010 ilg survey, as described in chapter three. All artifacts
related to cosmetics were mapped with either a Trimble or Garmin GPS. This data was
then entered into the GIS database. All GPS points were mapped using the computer
program ArcGIS 10, published IBSRI, Inc. Using this program, | created a map of the

cosmetic artifacts within the town site of Sulphur (Figure 45). Points recorded with the
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Trimble and Garmin are displayed separately as these GPS units have different rates of
accuracy. The differencés accuracy are minimal, however, and would not greatly affect

the overall distribution of artifacts on the map.

Distribution of All Cosmetics

| first mapped cosmetic artifacts as a single category. In this case, a clear pattern
is visible where the majity of the artifacts cluster in the upper southern portion of the
site directly south of the railroad tracks (see Figure 45). This area contains the densest
concentration of features and artifact scatters. It is where the majority of building features
arelocated, including foundations, dugouts, cellars, and privys. It was likely the main
area of the town and was the probable site of the post office, gas station, a store, and
several homes, based on early photographs and the material culture visiblgtat e
high concentration of cosmetic artifacts supports this idea. Cosmetics are a personal
artifact used in domestic settings. If used and disposed of at home, cosmetics should be
present in the area closest to house sites.

Not all cosmetic artifas are located in the southern area of the site, however.
There are several outliers. At least twelve cosmetic artifacts were identified in a series of
trash scatters in the area immediately north of the railroad tracks (see Figure 45). This
number is lesthan those found to the south. The difference may be because the northern
section of town appears to be industrial, with the remains of a railroad depot and
numerous machine and car parts. Most of the artifacts in the north were found in the

context of dase trash scatters, suggesting they were deposited thtwighmpingof
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trash outside the area of use. One milk glass fragment was found in the extreme
northwest corner of the site, but this was next to a house foundation, giving it a similar

context tothose artifacts found south of the railroad tracks.

Distribution by Type

In addition to examining general distribution, | also considered distribution by
cosmetic type. To do this, | mapped artifacts according to the categories of skin care, hair
care,and unidentified discussed above. | could not find any significant pattern in
distribution of these categories, however. Unidentified and skin care products retained the
same general distribution as cosmetics as a whole, concentrating in the area ietynediat
south of the railroad. Hair products did exhibit a slight tendency towards the outer edges
of artifact distribution. The hair gel, conditioner, Velvetouch shampoo bottles, and razor
blade were found in trash dumps north of the railroad tracks, whilé/tfite Rain
shampoo bottle was recovered at the southwest corner of the site. So few hair care
products were recovered, however, that the sample remains too small to be significant.
Overall, hair care, skin care, and unidentified artifacts were distdlmvier the site with
no visible pattern. There is no significant pattern of distribution by type.

There are two things to consider that may have affected the analysis results. First,
there is the nature of artifact deposition at Sulphur. Numerous rumaihels cut
through the site and it was observed in 2010 that many trash scatters had changed
position, likely due to runoff from the rainstorms that affect the area. The site is also

disturbed from modern activity, including shooting and bottle huntingsTurrent
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artifact dispersal will not accurately reflect original deposition. Second, there may be bias
in the survey methods. During fieldwork, time constraints resulted in a more thorough
survey of the denser deposits in the southern portion of thastompared to the
northern area, which was only sampled in thirty meter sections. One reason so many
artifacts were mapped in the south may be because more area was covered during survey.

With these considerations in mind, my analysis suggests that there is no real
significance in the distribution of artifacts at Sulphur, Nevada. The only visible pattern is
the clustering of artifacts around features south of the railroad tracks, bt éxatained
by the clear presence of homes and business in that area compared to the largely
industrial remains to the north.

Analysis of the artifacts at Sulphur demonstrates that there were several cosmetics
being used by residents. These include skire products such as cold cream, hair care
products such as conditioner and shampoo, as well as numerous unidentified items that
possibly represent additional creams and perfumes. The artifacts recovered range in date
from 1910 through the 1960s, coverihg lifespan of the town and suggesting that
cosmetics were in use during the townods en
patterns for cosmetics were found, their concentration around the area of town with the

densest inhabitation supportgithgeneral use around the home by the population.



67

Chapter 6: The Significance of Cosmetics in Sulphur, Nevada

The number and variety of beatrglated artifacts recovered from Sulphur
demonstrate the use of cos sd&singheseartfacts,t he f o
it I's possible to examine the role of gend
| have three research questions regarding
cosmetics Sulphur residents were using. Sedaauth, interested in what these artifacts
say about gender at Sul phur. Third, | ask
participation in the larger world system. This chapter addresses these questions based on
the anal ysis of Sul panyadvértssementst Tihd chapters and co

concludes with a discussion of further questions in the archaeology of beauty.

A Conservative Approach to Cosmetics

The cosmetics recovered from Sulphur demonstrate that residentbesed
it ems dur i ng nce.lResidents usedtayarietyxof itemsdor skin and hair,
including cold creams, lotions, shampoos, and razors. Yet the kinds of products found at
Sulphur represent only a fraction of the products and treatments available on the market
in the twentieth aetury.

For example, makeup such as mascara, eye shadow, lipstick, and rouge are
noticeably absent from the town site. These items were available to Sulphur residents as
evidenced by contemporary newspapers advertising makeup for sale at Winnemucca

drugstaes. Also missing from Sulphur are the more expensive;dnghbrands such as
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Elizabeth Arden and Helena Rubinstein. Both of these brands were heavily advertised at
stores such as Eagle Drug and Waymands, pa
2). These cosmetics were available to Sulphur residents but are missing from the material
record. One possibility these products are
them to the same degree as those products identified at the site.

There are naltiple reasons for why Sulphur residents were not using makeup or
expensive brands. One reason is that Sulphur residents could not afford the more
expensive products. Many people at Sulphur and the surrounding had low incomes,
particularly during the Gred@epression (Venable 2006a, 2006b). Residents struggling
for food and shelter would not spend money on expensive makeup and creams.
The absence of these types of artifacts may also signal a more conservative

approach towards gender and beauty at Sulftesidents may have ignored the more
visible and public products such as eye makeup and rouge in favor of the more practical
items such as cold cream and soap. Most items found at Sulphur were used for cleaning
hair or treating dry skin, real concernslie tarid, dusty Black Rock landscape. In
particular, cold creams may represent a | o
cream both moisturizes and cleans the skin without the need for water, a valuable trait in
a town where water proved scarce. TBuphur residents acknowledged and accepted
cosmetics use but used them according to their own circumstances andoseustics
were recognized and used, but many aspects of popular beauty culture, including what

was advertised in newspapenrgreapparatly ignored.
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| must also acknowledge that thlbsence of certain kinds of artifacts may be due
to issues in preservation. Very little is left of Sulphur and most artifacts are scattered on
or near the surface. Many areas have been disturbed by watdranithe@fandalism.

Thus, many artifacts may not have preserved. Even if they were present, some cosmetics
would still remain unidentified. Many cosmetics came with paper labels and boxes,

which did not survive, leaving only blank glass jars. In addition,ynpe@nfumes and

makeup, such as those advertised in newspapers, came in collectible bottles and cases,
which may have been kept by residents or removed by bottle collectors when found. Thus
the absence of certain types of cosmetics may reflect poor prgsemaher than lack of

use.

Nonethelesst appears that, while aware of modern beauty culture and its
promotion of glamour, Sulphur residents retained a conservative attitude towards
cosmetics and beauty. While makeup, perfume, and expensive creams were advertised
and sold in nearby Winnemucatis mainly inexpensive cold creams and shampoos that
appear at Sulphur. This suggests that Sulp
approach to cosmetics use. While they did use cosmetics, Sulphur residents largely

confined their use to inexpensiy@actical items useful in a desert environment.

Gender in Sulphur, Nevada
The town of Sulphur was born during a period of great social change in America,
particularly regarding gender roles. As discussed earlier, the early twentieth century

marked a shift towards a more liberal ideal of gender roles. With changes in roles came
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changes in beauty and image. The nineteenth century beauty ideal was naturalism, for
both men and women. Only prostitutes wore
increasingly became more public, and women likewise more visible, cosmetics became
permissible. Gupled with the new mass market, the new ideal of a liberated, made up
woman helped launched the modern cosmetics industry. As the century progressed,
cosmetics became an essential part of gender identity (Peiss 1998).

The artifacts recovered from Sulpheflect the new attitude towards cosmetics.
Founded in 1910, the town grew up at the same time as the modern beauty industry
developed. While cosmetic brands existed before the 1910s, this decade marked the
founding of several important brands, suchasBad s Col d Cream (Pei ss
industry continued to grow through the twentieth century, with new products and
companies constantly appearing. The artifact assemblage at Sulphur includes many of
these early brands. I t ermsams uacrhd aBa d ghagtrta m® sk
Perfect Cold Cream first appeared during the early part of the twentieth camdityeir
presence suggests that Sul phur residents p
days. Cosmetic use is also evident for Sulphd s | at er years. Hair pr
Creme Rinse, White Rain shampoo, and Dipgibyhair gel date to the pe$®50 period,
while the Gillette razor blade dates to 1963 at the earliest. Although not all artifacts could
be dated, their presence la¢ tsite testifies to a continuing use of cosmetics at Sulphur.
Residents at Sulphur clearly participated in the cosmetics industry.

Most cosmetics found at Sulphur were products marketed to women. These

artifacts include items such as Avon hand cream,Pagg & Ramsdel | 6s Per
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Cream, l ngramdés Mi |l k Weed Cream, and Pond?od
hair care was feminized, as evidenced by newspaper advertisements. Announcements for
beauty salons in thdumboldt Stanearly always featured theead of a woman and
advertised female proprietors. Artifacts such as the Velvetouch shampoo and-Dippity
gel were |likely womendés products. The cosm
reflects a largely feminine presence. Their presence followisi¢hethat early twentieth
century beauty culture was largely promoted towards women and suggests women at
Sulphur took part in that culture.

Not all cosmetics recovered from Sulphur were feminine, however. The single
exception to femininity at Sulphur ibe Gillette razor blade dating to the 1960s.
Al t hough it dates to the | atter part of Su
about men and cosmetics in Sulphur. First,
much of the twentieth ceummty, shaving products comprised most of the rasiented
beauty market. American men eschewed cosmetics use since the eighteenth century
(Peiss 1998: 15960). Selfshaving, which began promotion in the twentieth century,
became the sole exception, cregta separate masculine cosmetics market in shaving
accessories (Peiss 1998: 1833). Contemporary newspaper advertising supports this
idea, as the majority of advertising towards men focuses ostsaling. The razor, as
the single masculine cosmetiasifact from Sulphur, underscores the rise of masculine
beauty culture. More specifically, the Gillette razor also suggests men in Sulphur
followed contemporary ideas about masculinity, with little or no use of cosmetics. Even

shaving appears to have béess important, with only a single razor recovered from the
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site. Sulphur thus exhibits an adherence to the predominant gender ideal of its time,
where cosmetics were primarily used by women.
I n spite of the divide bet wethemnewere n 6 s
gendeneutral products recovered at Sulphur, i.e. products marketed towards both men
and women. The most prominent example is the multitude of mentholatum jars that

comprise the bulk of identified cosmetics recovered from Sulphur. Whiteagly used

as a medical salve, mentholatum was also advertised as a treatment for dry, chapped skin

(Humboldt Star 1940Humboldt Stamadvertisements for mentholatum are gender
neutral, and the salve was likely used by male and female Sulphur reslikents a

In addition to mentholatum, certain hair care artifacts were likely used by men
and women. The Tame Cr me Rinse condit.i
on the back label. It was advertised for use by any gender. The comb photographed at
feature 21 could also have been used by either men or women, as it is only a generic
plastic comb, with no clear markers as to its brand or any specialized use.

Cosmetic artifacts at Sulphur provide some insight into gender roles among the
former inhabitats. They suggest that people at Sulphur followed the modern trend in
gender roles, where men and women were adopting contemporary beauty ideals in their
use of cosmetics. Their participation was more conservative, however. Most of the items
found related basic hair and skin care. Those living at Sulphur wetéuying
expensive beauty aidt restricting themselves to those items most affordable and
useful in a rural desert town. Inhabitants at Sulphur clearly participated in this new

gender system, lagit in a conservative manner.

an

one
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Sulphur and the World System

The presence of cosmetics at Sulphur demonstrates that, despite its isolation,
Sulphur was connected to the larger world. Using world systems theory, one can define
the world as made up of corasd peripheries, each operating within a series of
interaction networks. In the case of Sulphur, cosmetics serve as evidence for the
communityods participation in the overl appi
that formed part of the larger worlgisiem.

In the context of world systems theory, Sulphur functioned as a periphery,
providing raw materials to the larger, distant core areas, represented by local and national
markets. A local market would be nearby towns such as Winnemucca, whileciaigger
such as Reno and distant factories and warehouse represented the larger core. As part of
this exchange system, Sulphur residents purchased finished goods from these core
markets. Branghame cosmetics provide a good example of this exchange. Predalts
as I ngrambés Mil k Weed Cream, Ponddés cold c
to be purchaseddm larger towns like Winnemucaa shipped in via railroad for sale in
the townds own store. Exact | ocatsion and o
ownership changed over the years, but census records demonstrate at least one store was
present in the town for moteatatleastsoméhhe t ownos
cosmetics were available for purchase at one or mdreesévenues. The presea of
cosmetics demonstrates that Sulphur was not isolated economically.

Cosmetics also suggest the role of media at Sulphur when advertising is

considered. Residents had access to local and regional newspapers, which included
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advertisements for beautyqalucts. TheHumboldt StaandSilver Statetwo
Winnemucca newspapers, advertised products primarily through drugstore ddesbut
ads included national brands such as Harri
Jergens. Local newspapers also providdditeonal information in weekly columns.
Movie advertising and photographs of pageant contestants and Hollywood actresses
reinforced current trends in glamour and fashion. Thus local newspapers formed part of a
national media network disseminating inforraatabout cosmetics and beauty.

While no direct information for cosmetics advertising is found at Sulphur itself,
involvement can be inferred from the knowledge that newspapers, which contain many
articles on the town and surrounding mines, were avaitablkesidents. Also, many of
the items advertised in the newspapers are items recovered from the site itself, suggesting
residents may have utilized the information found in the newspapers to make decisions
about the products they used. Thus Sulphur wasexied to the wider world of media
and marketing through the cosmetics industryds not an isolated communliyt, as
demonstrated through the use of beauty products, was connected to and participated in

the economy and culture of the rest of the ¢tgun

The Archaeology of Beauty Beyond Sulphur

In addition to helping answer the original research questions, the artifacts at
Sulphur provided new questions to answer through future research. The most central of
these questions is the use of cosmeticdiagnostic artifacts. As a category of artifacts,

cosmetics have great potential for dating sites and features. Most beauty artifacts can be
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matched to a specific time period. Many brands and companies only operated for a set
number of years. Even lofltyed products varied in design and packaging over the years.
Thus cosmetics artifacts have great potential as a diagnostic for dating historic sites.

The use of cosmetics in dating is hampered, however, by the limited information
available on which prodt® and artifact designs come from which period. While many
brand names, such as Ponddés, were easily r
age of a jar fragment because of the | ack
designs changed over @nor between products. In other cases, information was limited
because the brand in question no longer existed on the market. Some artifacts, such as
Velvetouch shampoo bottles, were from discontinued brands and almost impossible to
date, as almost no imimation existed on the brand. Information on many items was
available, however, in the context of literature and websites for glass and bottle
collecting. Several items, including the Jergens cologne bottle, the Woodbury jreand
Daggett & Ramsdelljaver e i denti fied with the aid of ¢
exhibited complete examples of products in online auctions.

The information regarding the age and history of cosmetics artifacts does exist.

Much of it, however, is scattered in obscureandddffu | t t o access col | e
company archives. To make beautyated artifacts more effective in archaeological

research, more historical background is needed. Thus a future avenue of research is to

create manufacturing timelines of cosmeticbetter identify when a particular artifact

was made and used. In the context of this thesis, | have made some progress in that area,

through the identification and dating of artifacts at Sulphur. So while | was able to
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identify and date many artifacts fraims project, there are still gaps in knowledge which
could be addressed.

Research at Sulphur suggests other future questions as well. Cosmetics provide
insight into life at Sulphur, yet this town represents only one small community in the
mining West. 8nilar artifacts are found at other town sites across Nevada and elsewhere
in the West. It stands to reason that the same questions applied to the assemblage at
Sulphur can also be applied to other sites to see how the situation compares across space
and tme. This comparison would in turn reveal additional insight into the role of
cosmetics in different communities and in the region as a whole.

Furthermore, there are aspects of beauty culture and cosmetics not addressed at
Sulphur that could be focused wnlater research and with different datasets. One
example is the sale and advertising of cosmefibis project focused on only two local
newspapers when studying advertising at Sulphur. Beauty advertisements were found in
other media, however, includjrmagazines, radio, and later television. Additional
research could addregeeseother forms of media and their impact on behavior in various
communities or demographics. Another question concerns how cosmetics were
distributed. At Sulphur, the assumptigmmade that the cosmetics were purchased in
Sulphur or elsewhere. Some brands, like the modern Mary Kay, were sold kp-door
door salespeople. While deto-door sales were unlikely in a rural community like

Sulphur, it would be an ocawnce in most tiesand a possible avenue of research.
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Conclusion

The material culture of cosmetics at Sulphur, Nevada provides valuable evidence
about how residents lived when the town was still inhabited. The presence of cosmetics
demonstrates that Sulphur resideparticipated in and were affected by changes in the
outside world while still retaining their own approach to what they ugaasmetics
became more popular as gender roles shifted to encourage a more public image for
women.This popularity is reflectedh the presence of numerous cosmetic artifacts in
what was a remote rural community. Sulphur was also clearly involved in economic and
information exchanges with the wider world. Residents had to purchase the cosmetics
from outside the community and marftleeir choices of product follow contemporary
advertisements. Cosmetics demonstrate that Sulphur had a place within the larger world.
At the same time, the types of cosmetics present suggest that Sulphur, although aware of
the outside world, developed tgvn approach to beauty culture, centered on practical
cleaning agents such as cold cream and shampoo rather than more glamorous makeup.
Research at Sulphur also highlights additional questions about yekaigd artifacts in
archaeology. With more inforation on the manufacture and history of specific products,
cosmetics artifacts can serve as diagnostic artifacts at historical sites. Research at Sulphur
can also be repeated at other sites to further understand how different communities

responded to beauculture.



Mine Date Company
McWorthy Sulphur Mine 1875 F.J. McWorthy, J.W. Rover, I.N
Sharp
1876 San Francisco Sulphur Mining
Company
1876 Judson, Shepard
18797 Thomas S. Jeffers, San Francis
Sulphur Mining Company
Rabbithole mines 1875 Charley S. Wright, L.H. Egbert
1875 Humboldt Sulphur Company
(Theodore Hale, James Duffy,
Charley Wright)
18761885 Pacific Sulphur Company
1879- 1890s California and Nevada Sulphur
Company
19001920s Nevada Sulphur Company
19171937 CaliforniaRex Spray Company
19241929 Humboldt Sulphur Company
(different from first)
19291934 Sierra Sulphur Corporation
Emmons Mine circa 1900 Edward Morton Emmons
Unknown claim 19511955 Black Rock Desert Mining
Company
19551965 Murmanill Corporation of Dallas
Unknown claim 19541957 Continental Sulphur and
Phosphate Corporation
Unknown claim 1960s StarGlo Sulphur Corporation
Unknown claim 1960s1974 Duval Corporation

Table 1. Timeline of sulphur mines.

Note: This list does nahclude all those leasing property from corporations. Mine

property records are not always clear for this period.

78



79

Date Creams and Makeup Hair Care Retailer (in
Perfumes Winnemucc
a)
September 7, 1912 Soaps, creams, Powders Hair tonics Eagle Drug
flesh foods, Company
lotions, perfumes
December 23, 191 Powder boxes, Reinhart
perfume bottles
January 19, 1922 Gem Damaskeene Stephenson
razor Drug
Company
July 25, 1922 Valet Autostrop ~ Stephenson
razor Drug
Company
August 9, 1923 Hillrose Beauty Hillrose Hillrose shampoo Stephenson
Aids: includes rouge and lip Drug
velvet cream, stick Company
almond and
benzoin lotion,
theatrical cream
September 30, 192. Cara Nome Eagle Drug
Complexion Company
Powder
October 6, 1925 Palmolive soap, Autostrop blades, Schramm
Hillrose Cold Gem blades, Johnson
Cream Powder, Palmolive shaving Drug Stores
Woodbury's Facial cream, Palmolive
Soap, Hinds after shaving
Honey and talcum, Mennen's
Almond Cream shaving cream
May 4, 1926 Hougaud LaFee Hillrose Palmolive Schramm
Perfume, double shampoo, Johnson
compacts Palmolive after Drug Stores
with powder shaving talcum,
and rouge Durham Duplex
razors
May 13, 1926 Hillrose: cold Hillrose Hillrose shampoo, Schramm
cream rouge, double aftershave Johnson
compacts, Drug Stores
velvet

powder
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May 15, 1926

May 4, 1927

May 19, 1927

December 3, 1927

July 12, 1928

April 4, 1931

April 18, 1931

October 27, 1931

Elizabeth Arden, Stein's rouge,
Daggett & Melba
Ramsdell's Perfec’ powders
Cold Cream,

Kleenex Cold

Cream Remover,

Palmolive soap,

Stein's cold cream

Ingram's

Milkweed Cream,

Hillrose, Armand,

Garden Court,
HarretHubbard

Ayer's cream and

lotion

Hougaud

perfumes

Pond's Vanishing

Cream, Pond's

Cold Cream,

Daggett &

Ramsdell's Cold

Cream,

Mentholatum,

Hillrose,

Palmolive soap,

Hind's Honey and

Almond Cream
Gillette, Ever
Ready, Keen
Kutter razors

Jaciel Cold and
Vanishing creams

Dorothy Gray
astringentotion

Dorothy
Gray cream
rouge, lip
rouge, eye
shadow
Theron dressing
table set

Schramm
Johnson
Drug Stores

Schramm
Johnson
Drug Stores
Schramm
Johnson
Drug Stores

Reinhart

JC Penny

Eagle Drug
Company

Eagle Drug
Company

Stephenson
Drug
Company




October 28, 1931 Jonteekreams, Jonteel face Klenzo cocoanut Rexall
Theatrical cold powder, oil shampoo
cream, Harmony  Midnight
cream of almonds face powder

November 3, 1932 Murial Astor Stephenson
Toiletries, Nyals Drug
toiletries Company

December 11, 193% Mentholatum

February 13, 1935 Probak Junior
razor
May 19, 1938 Helena Rubinstein Packer's shampoo Eagle Drug
face cream, Company

Jergens lotion,
Woodbury cream,

Hinds Honey
Almond cream
June 7, 1938 Arrid cream
deodorant
February 13, 1941 HelenaRubinstein Eagle Drug
perfume Company
August 21, 1941 Helena Rubinstein Eagle Drug
Company
September 8, 1942 Helena Eagle Drug
Rubinstein Company
face powder
September 17, 194; Arrid cream
deodorant
September 21, 194 Helena Eagle Drug
Rubinstein's Company
townand
country make
up film
September 28, 194. Helena Eagle Drug
Rubinstein's face Company
cream
April 2, 1943 Tussy deodorant Stephenson
cream Drug
Company
April 30, 1943 Tussy Rich cream Stephenson

Drug
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May 11, 1944

May 24, 1944

June 1, 1945

June 1, 1945

June 21, 1945

Jan 10, 1946

January 3, 1946

February 21, 1947

July 14, 1946

August 15, 1947

August 21, 1947

March 22, 1948

September 9, 1948

April 1, 1949

September 29, 194

November 9, 1950

Helena Rubinstein
bath products,
Tabu perfume

Deodorant powdet

Enigma perfume

Tussy Wind and
Weather Lotion

Rosemarycologne

Elizabeth Arden
Blue Grass Flower

Mist perfume

Elizabeth Arden

Elizabeth Arden

Easter soaps

Tussy beauty
preparations

Chen Yu nail
lacquer

Leg makeup

Max Factor
PanStik

Hazel Bishop
lipstick

CharmKurl

permanent wave

kit

Stag shaving
products and
cologne

Home permanent

kits

Eagle Drug
Company

Eagle Drug
Company

Eagle Drug
Company

Reinharts

Eagle Drug
Company

Eagle Drug
Company
Stephenson
Drug
Company

Eagle Drug
Company

Eagle Drug
Company

Wayman's

Wayman's
Wayman's

Eagle Drug
Company
Eagle Drug
Company

Eagle Drug
Company




July 29, 1952 Helena Rubinstein Eagle Drug
creams and Company
perfumes

March 22, 1954 LB Pomade Eagle Drug

Company

September 30, 195 Herb Farm Shop Eagle Drug
Toilet Water Company

December 4, 1957 High Heels Eagle Drug
perfume Company

December 19, 1957 My Dream toilet Eagle Drug
water mist Company

January 2, 1964 Jergens lotion Head and Eagle Drug

Shoulders Company
shampoo

January 23, 1964 Max Factor Eagle Drug

nail polish Company

February 12, 1965 Cologne, perfume Shaving lotion The Corner

Drug Store

Table 2.Advertisements for Cosmetics from the Silver State (1B424) and Humboldt
Star (19251965)
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Brand Number
Skin Care Pond's 4
Woodbury 1
Daggett & Ramsdell 1
Jergens 2
Harriet Hubbard Ayer 1
Ingram's Milk Weed Cream 2
Palmolive 1
Avon Hand Cream 1
Hormone Hand Cream 1
Mentholatum 12
Subtotal 26
Hair Care Velvetouch Miracle Lather 3
White Rain Lotion Shampoc 1
Gillette razor blade 1
Dippity-Do Setting Gel 1
Tame Creme Rinse 1
Helene Curtis 1
Subtotal 8
Unidentified 25
Total 59

Table 3. Cosmetics collected from Sulphur, Nevada.
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Figure 2. From Sul phur, facing East. Devil
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Figure 4. Cars in Sulphur, Nevada. Photo courtesty of the Nevada Historical Society.



